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Hectic Year of Legislative Activity Seen 





i Studebaker’s Debut 

i Plenty of Appeal 

Preview Circuit 
On the Jump 


i -— Or 
By 


||| Chris Sinsabaugh 


1. TRUE, Time marches on. 
One hundred and _ three 
years ago John Studebaker 
completed the 
first Stude- 
baker wagon 
which carried 
the family west 
in search of 
fame and for- 
tune. In 1856 
the firm of H. 
& C. Studebaker 
produced in 
South Bend the 
first Studebaker 
carriage. This 
week end the 
successors of the early Stude- 
baker, the Studebaker Corp., 
publicly announces the details 
of its 1939 product—not a 
horse-drawn vehicle but the 
modern automobile, the latest 
of a line of fine motor vehicles 
which lives up to the reputa- 
tion builded over the years 
since Studebaker abandoned 
the horse rigs for the motor 
car. Time sure marches on! 
o* a” * 


STUDEBAKER always has 
been an early announcer of the 
new stuff and this year is no 
exception. The assembly lines 
have been running for weeks, 
new models placed on dealers 
foors, dealer meetings have 
_ been held and the drilling of 
field men, salesmen and others 
completed, so today Vice-Presi- 
dent in Charge of Sales, George 
Keller, is ready to shoot. 

Being a Paul Pry as well as 
a Peeping Tom, I already have 
peeked the new President and 
Commander models, but the 
preview pledge stopped me 
telling what I saw at the press 
party two weeks ago. But now 
it can be told, as Sir Phillip 
Gibbs would say. I like and 
admire both of the new models, 
for there is plenty of eye ap- 
peal, while under the hood the 
engineers too have been busy. 

a OF * 


BEAUTICIAN Raymond 
wy, who designs not only 
Studebaker cars but also 
streamline railroad trains, 
steamboats and the like, has 
improved on his 1938 handi- 
(Continued on Page 31, Col. 1) 
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STUDEBAKER’S 1939 State President, like the new Commander series, 
is startling enough that this photograph could be entered among the best 


photographic exhibits of the year. 


grapher who snapped this picture, 


Raphael G. Wolff, Hollywood photo- 


says the new Studebakers have 


“umph”, and early dealer reports confirm his statement. 


Dealer License, Fair Trade, 
Diversion, Taxation Head 


1939 Legislative Program 


By Bethune Jones 
Staff Correspondent 


NEW YORK.—tThe automotive 
industry faces an unusually hec- 
tic year of legislative activity, 
which will result from the 
scheduled convening of 44 state 
legislatures in 1939. 

Major issues will include 
highway fund diversion, gasoline 
tax rates, registration fees and 
expiration dates, compulsory in- 
spection, traffic regulations, fair 


trade, dealer licensing laws, 
trademark registration, _ labor 
legislation, business privilege 


taxes, sales taxes and a plentiful 
crop of other taxes both hidden 
and plain. 

Principal hope for a decrease 
in the automotive tax burden lies 
in the fact that currently effec- 
tive temporary tax rate increases 
are due to expire in several 
states next year. But this hope 
is dimmed by the possibility of 
extension of the increases and 
the threat of increased burdens 
elsewhere. 

If the expirations are permit- 
ted to take place as provided by 
existing statutes, however, the 
current gasoline tax rate of 


Florida, Minnesota, Nebraska, 
Ohio, Pennsylvania and West 





Flint Motor Festival 
Honors Car Makers 
FLINT.—The first annual mo- 
tor festival, designed to honor 
the makers of automobiles, will 
end a three-day run Saturday. 
A Mardi Gras parade opened the 
festival and a queen will be 
crowned at a special ceremony. 
The Flint General Motors 
chorus participated, and a 
“March of Moters” parade will 
be held. 


Virginia will each be reduced by 
one cent per gallon, and the 
New York State gasoline tax 
will be cut two cents per gal- 
lon. 

A gasoline tax increase, on 
the other hand, already has been 
suggested in New Jersey as a 
possible means of financing 
swollen unemployment relief de- 
mands, and it is probable other 
states needing revenue will hear 
like proposals. Strained govern- 
ment fiscal conditions also will 
be cited in most states in op- 
position to proposed reductions 
in motor vehicle registration and 
driver’s license fees. 

The trend toward extension 
of registration and license ex- 

(Continued on Page 2, Col. 3) 


1939 STUDEBAKERS MAKE BOW 





Styling,Remote Shifting 
Feature New Models 


Innovation Include ‘Climatizer’ Ventilating, 
Heating System; New Type Battery, 
Under-Hood Mounting 





SOUTH BEND, Ind.—The 


Studebaker automobiles for 


1939 are ready for the public. 

Details of the new cars and outlines of a plan for a 
new dealer advisory council to co-operate with the factory 
in its selling program were made public here today. 


The new Studebakers will 


be produced in two lines, the 


eight-cylinder State President and the six-cylinder State 
Commander. Production of both models is in full swing, 
-——— 


and already most of the 
major markets of the coun- 
try have been adequately sam- 
pled with the new cars. 

Prices have been withheld, 
but will be announced within a 
week, according to sales exec- 
utives. It is expected that there 
will be a _ reduction in most 
models, while the adding of de 
luxe equipment in others will be 
tantamount to an all round price 
shaving. 


First news of the dealer ad- 
visory council was made last 
week, but additional details have 
been made public by George D. 
Keller, Studebaker’s vice- pres- 
ident in charge of sales and a 
story upon this subject will be 
found on page 29. 


Studebaker engineers have 
adopted the “low cooling” ap- 
pearance, but with a symmetry 
of design and a rhythm of 
streamlining that make these 
cars distinctive. The front ends 
are grilled with chromium plated 
die castings sunk into the fen- 
der ensemble and the head 
lamps have been imbedded flush 
with the fenders. Windshields 
have been further slanted and 
body lines flow smoothly to the 
moulded rear ends. 

Mechanically, the Studebakers 
have three new features: 

(Continued on Page 18, Col. 1) 


NADA Directors 
To Hold Special 
Session Monday 





DETROIT.—A special meeting 
of the board of directors of the 
National Automobile Dealers 
Assn. will be held on Sept. 26 at 
the Hotel Statler. More than 50 
automobile dealers, representing 
the membership from all states, 
will be in attendance. 

The meeting has been called 
by E. M. Lied, president, for the 
purpose of considering proposed 
changes in the association’s con- 
stitution and by-laws, as recom- 
mended by the members of the 
special by-laws committee ap- 
pointed as a result of a resolu- 
tion adopted by the membership 
at the annual convention held in 
Detroit last April. 

Members of the committee are 
J. N. Mitchell, Waco, Tex., chair- 
man; Will G. Price, Wichita, 
Kans.; John E. Smith, Atlanta; 
E. J. Powell, Upper Darby, Pa.; 
and J. Schiott, Bridgeport, Conn. 

While in session, the board 
will also give consideration to 
methods for increasing the sales 
of new and used motor vehicles. 


Graham, Packard Reduce 1939 Prices; 
See Upward Swing in Car Sales This Fall 





DETR OIT.—Graham - Paige 
Motors Corp. revealed its 1939 
prices with announcement this 
week of a $940 Detroit delivered 
price for a combination coupe or 
two-door sedan, and $965 for a 
four-door sedan, all of them in- 
cluding built-in trunks. 

This represents a reduction of 
$122 compared to the similar 
1938 four-door sedan. The other 
two body types were not in the 
1938 line. 

Equipment included in these 
cars is more complete than is 
usually found in a_base-price 
car. There are dual sun visors, 
dual windshield wipers, arm 
rests on both sides, front and 
rear, two assist straps in the 

(Continued on Page 2, Col. 1) 








The Top Ten 


PASSENGER CARS 
First Ten in Registration as 
Reported in AN Today: 
1938 

Pos. Make 


1—305,130 Chev. 543,744— 
2—256,165 Ford 620,346— 
3—170,611 Plym. 347,388— 
4—100,825 Buick 139,712— 
5— 68,127 Dge. 190,596— 
6— 62,197 Pont. 156,684— 
7— 58,977 Olds. 141,677— 
8— 31,981 Pack. 72,614— 
9— 31,364 Chrys. 63,489—10 
10— 26,373 Hud. 69,362— 9 
Total All Makes 
1,221,910 2,604,371 


For complete standings of all 
makes, see Page 25 this issue. 
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DETROIT.—Staging what is 
said to be one of the largest 
drive-aways in the history 
of the industry, Packard dealers 
and distributors this week left 
Detroit, taking with them 2,500 
new Packard cars valued at ap- 
proximately $3,000,000. 

This estimate was given in 
spite of the sharp reduction in 
prices announced at the sales 
| convention which preceded the 
| driveaway 
its new listing, M. M. 
vice-president and gen- 
eral pointed out that 
the Super-Eight series enters a 
new price clas Prices on the 
Super-Eight have been reduced 
approximately $700, bringing it 
linto the $1,900 to $2,300 class. 


(Continued on Page 31, Col. 4) 
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ATTENDING CHEVROLET’S Service Product School opening, TOP 


PHOTO: Ed 


T. E. Dougherty, service contact engineer. 


Hedner, left, national service and mechanical director, and 


SECOND: C. D. Shoens, left. 


and CG. F. Grimes, product representatives from the Atlantic Coast and 


Southeast regions, respectively. 
Pelke, 


west regions. 


partment, and R. C. Clark, chief school instructor. 


THIRD: G. W. King, 
regional products representatives from the Southwest and Mid- 
FOURTH: Gordon Andrus, left, Central office service de- 
FIFTH: A. A. Pelke, | 


left, and A. A. 


left, Midwest regional product representative. and C. M. Davenport, as- 


sistant national service and mechanical director. 


BOTTOM: E. L. Harrig, 


left, assistant director, Chevrolet service and mechanical department, and 


H. M. Page, manager of product engineering. 


Graham Reduces! 


°39 Car Prices 


(Continued from Page 1) 
rear, ash trays front and 
bumper guards, spare tire, 

Dealers have reacted enthusi- 
astically to the announcement of 
the new prices and an explana- 
tion of the company’s 1939 sales 
program, which was given them 
in a series of meetings held 


rear, 
etc. 


throughout the country by exec- | 


utives of the factory. 

Addition of the two new body 
types is regarded by retailers as 
a means of enlarging their po- 
tential market by about 20 per 
cent, and everyone connected 


with the organization is confident | 
in | 


that Graham’s sales volume 
1939 will show a much greater 
percentage of increase than is 
expected by the industry 
whole. 


Fourth Dimension, a regular 
ture by Pete Wemhoff, offers 
of automotive advertising 


as a 


fea- 


news 


Diversion Head 
1939 Program 


(Continued from Page 1) 


piration dates beyond the once 
prevalent year-end mark is ex- 
pected to continue. Many states 
in recent years have advanced 
these dates in the belief that 
general business, the automo- 
tive industry and state revenues 
benefit from levying the assess- 
ments at a date not conflicting 
with other year-end burdens. 


Only in ten states—Colorado, 
Delaware, Illinois, Indiana, 
Massachusetts, New Mexico, 
North Carolina, Oregon, Rhode 
Island and Washington—is it 
now necessary to pay registra- 
tion fees immediately at the 
start of the year or forfeit driv- 
ing privileges. Several other 
states still have Jan. 1 due dates, 
but their statutes provide some 
form of extension or grace 
period. 

Statistics indicating success of 
New Jersey’s compulsory motor 
vehicle inspection program in- 
augurated this year is expected 
to incite similar proposals in 
other states. Statewide inspec- 
tion programs were enacted 
prior to Jersey’s by 12 states— 
New Mexico, Connecticut, 
Maine, Massachusetts, New 
Hampshire, Pennsylvania, Vir- 
ginia, Colorado, Delaware, 
Maryland, Utah anl Vermont, 
and several others, including 
Illinois, Iowa, Oregon and Ten- 
nessee, for many years have 
permitted municipal inspections. 


Washington this year began a 
system like Jersey’s. 

But the Jersey program has 
attracted particular interest, be- 
cause it is the first attempt by 
a heavily-populated state to con- 
duct inspections through state- 
owned and _ operated testing 
stations. With the exception of 
Connecticut and Delaware, the 
the other previous statewide 
programs authorized inspections 
by private garages. 

Dealer licensing acts and vari- 
ous forms of so-called fair trade 
measures also are looked for 
in state legislatures next year. 
Much debate will be devoted to 
the issue of freedom of private 
enterprise and _ initiative’ vs. 
legislative panaceas for trade ail- 

(Continued on Page 16, Col. 1) 


Grandstand 
Seats 


ATCHING motor- 
dom’s parade from a 
front row seat in the 

grandstand is a privilege 
which the editors of Auto- 
motive News like to feel 
they accord its readers. 
What is going on at your 
factory and your competi- 
tor’s factory is news to 
you. What dealers are do- 
ing is news to you, your 
factory and other dealers. 

Each week the editors 
endeavor to present the 
best all-around picture of 
what is happening in the 
great industry of ours that 
it is possible to obtain. 
They endeavor also to 
draw this picture in clean, 
concise lines devoid of the 
fuzz which so often blurs 
one’s point of view. 


We consider this a typi- 
cal weekly issue of Auto- 
motive NewS. It is being 
mailed to every dealer in 
the United States, and we 
sincerely invite you to 
study it carefully for the 
wealth of information that 
it contains which will help 
you in your business. You 
too can have a grandstand 
seat at the world’s most 
dramatic parade of which 
you are a part—the par- 
ade of motordom for 1939. 


| 
| 
| 
| 
| 


| 1939 


| 
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SNAPPED AT PONTIAC’S press preview: 


ctivity is Foreseen 


TOP PHOTO: H. J. Kling- 


ler, Pontiac general manager, left, shows Alfred P. Sloan, GM chairman, 
and R. H. Grant, GM vice-president, how remote control gearshift works. 20v 
SECOND: Left to right, W. A. P. John, advertising agency head; V. L. 

Murray, assistant general sales manager in charge of the west; P. H. 


MacGregor, manufacturing manager; C. 


ager, of Pontiac Motors; C. 
vice-president, both of GM. 
tising manager. THIRD: 


Burns, Cincinnati Times Star, 


E. Wilson, vice-president, 
Standing " 
; Ernest Peterson of Portland (Ore.) Journal; 
Arthur Dixon, publisher’s representative; Bert Pierce, 
Tribune; Kellogg Patterson, Cincinnati Times Star; Bill Thomas, St. 
Globe-Democrat, and Joe Whalen, Philadelphia Record. 
and John Jenkins, 


P. Simpson, general sales man- 
and R. H. Grant, 


is F. A. Berend, Pontiac adver- 


New York Herald 
Louis 
FOURTH: Fred 


Chicago Daily News. 


FIFTH: Rex Cleveland, New York Times, and Bert Pierce, New York 


Herald Tribune. 


BOTTOM: Fred McAllister, New York Journal of Com- 


merce, right, examines chassis of 1939 Pontiac. 


Hudson to Boost 
Canadian Output 


MONTREAL.—Hudson Motors 
Co. of Canada will increase its 
manufacturing activities for the 
season, according to Ross 
Mackinnon, vice-president. 

Mackinnon has just returned 


| from a visit to the Hudson deal- 


er organizations in the Maritimes, 
Ontario and Quebec, and point- 


ed out that farm production, 
general business and public con- 
fidence in the future augured 
well for greatly increased busi- 
ness activity for 1939. 


Frank J. Brackett 


CANTON, O.—Frank J. Brackett jr-. 
53, General Motors Corp., survey de- 
partment manager, died here — 
day while on business. The bee 
was returned to Chicago for ser 
ices and burial. 

To feel the pulse of t 
consistent reading of 
News is a necessity 
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n Used Car Warranty Plan Launched in Chicago 


Guarantee on 


By Mel Adams 
Staff Correspondent 
CHICAGO.—Publicly launched 
as primarily a safety measure, an 
“approved used car warranty 
policy” was announced this week 
by the Chicago Automobile 
Trade Assn., and is proving pop- 
ular with dealers in this area. 
Use of the plan is restricted to 
‘members of the association. 
' One of the highlights of the 
‘policy is its guarantee that a 
used car, sold under the war- 
ranty, will pass the Chicago 
safety lane tests and “any work 
necessary to cause the car to 
pass the lane tests will be per- 
formed without charge, provided 
the car is brought in within five 
days of the date of sale.” 


1939 Hudsons 
Given Unique 
Press Preview 


DETROIT.—A unique peek 
preview of the 1939 Hudson cars 
took on the aspects of a swank 
art salon Wednesday when rep- 
resentatives of the press, 
gathered in Detroit from all parts 
of the country, glimpsed the new 
Hudsons in the informal atmos- 
phere of an artists’ studio. 

Host at the press gathering 
was W. A. James, advertising di- 
rector of the Hudson Motor Car 
Co., under whose direction the 
Bagley Room of the Statler Hotel 
in Detroit was transformed into 
tan atelier for the exhibition of 
ithe original car and feature 
‘drawings in full color, from 
which will be engraved the na- 
tional advertisements announcing 
the three new Hudsons for 1939. 
Twenty-nine illustrations, graph- 
ically portraying the major ad- 
vancements in safety, rid'ng 
comfort and styling presented in 
the 1939 cars, comprised the ex- 
hibit. 

Rudolph Czufin, art director 
for Brooke, Smith & French, Inc.., 
national advertising counsel for 
the Hudson Motor Car Co., pre- 
sided over the display and gave 
interesting sidelights on the tech- 
nical art problems involved in 
illustrating engineering develop- 
ments entirely new in the indus- 
‘try which appear on the new 
Hudson cars. 

Particularly interesting for 1939, 
judging from press comment, 
were the illustrations disclosing 
an entirely new ride which Hud- | 
son will introduce to the indus- 
ty for the first time. This new 
tide, Hudson engineers state, is 
awhieved by a new mechanical 
principle discovered by Hudson. 
It causes wheels to hold iol 

} 





. 








ourse automatically. giving the 
iriver complete control of his 
tar under all conditions, even 1n 
heavy side winds. 
Combined with this new de- 
velopment is a highly restful 
. tushioning material used up to} 
"Mow in de luxe airliners and | 
- track streamline trains, 
Particularly commented upon 
. Was the luxury of interior ap- 
.¢ adver- Pointment visible in all three 
Journal] new 1939 cars, which will be 
St. Louis Presented as the most luxurious 
in the company’s 30-year history. 
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Safety Test 


| Highlight of CATA Policy 





The guarantee is for a period 
of 30 days from date of delivery, 
or for 1,000 miles of service, 
whichever comes first. 

A 50-50 arrangement is stipu- 
lated on repair work, this section 
of the warranty reading that ‘“‘the 
dealer will make any necessary 
repairs in his shop where the 
flat rate list price for both labor 
and parts does not exceed 25 per 
cent of the selling price of the 
car, at a cost to the buyer of 
only 50 per cent of list on both 
parts and labor, except where 
such repairs have become neces- 
sary by abuse, negligence or col- 
lision.” 

Also in the line of safety and 
protection to the purchaser is the 
section stating that “title to this 
car 1s guaranteed to be free and 
clear of all prior liens and en- 
cumbrances.” 

The warranty specifies that the 
obligation of the dealer is “ex- 
pressly limited to replacements 
or repairs at his place of busi- 
ness and does not include bills 
contracted elsewhere.” 

Mileage shown on the speed- 
ometer, along with tires and 
tubes, glass, electrical equip- 
ment, batteries, speedometers, or 
trade accessories are listed as not 
covered by the warranty. 

The warranty contains the fol- 
lowing pertinent advice to pur- 
chasers: 

“It is strongly recommended 
that you have all of your service 
work done by the dealer from 
whom the car, covered by this 
warranty, was purchased. If you 
do this, you will obtain maxi- 
mum satisfaction from the oper- 
ation of your automobile.” 

Stickers have been placed on 
cars covered by the guarantee. 

Adoption of the warranty fol- 
lowed the submitting of a form 
to members. with the suggestion 
that they add to or delete any of 
the original provisions. On the 
basis of their replies, the policy 
was changed to its present final 
form. 

“The used car warranty plan 
has been adopted to remove hesi- 
tancy on the part of many who 
would like to buy used cars,” said 
H. T. Hollingshead, president of 
the CATA. “It now gives a stand- 
ardized guarantee plan, and as 


such it affords protection to pur- 


chasers. 

“In our opinion, this warranty 
plan will prove a stimulus to 
used car sales by responsible 
dealers.” 





Committee Is Named 
For Los Angeles Show 
LOS ANGELES. — The Los 
Angeles Motor Car Dealers Assn. 
has appointed the following com- 
mittee to conduct its twenty- 
sixth successive automobile show: 
Ralph Hamlin, chairman, aided 
by LeRoy Spencer, J. E. Brown, 
Irvin Kaiser, Hamlin W. Nerney 
and Gordon Warren. 
The show, to be held Nov. 12- 


|20 in the huge Pan Pacific au- 


ditorium, will again be manag- 
ed by Burt Roberts, executive 
secretary of the dealer’s associa- 
tion. 


AN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march «¢ 
events throughout motordom. 





right, 
Rudolph Czufin, art director. 


models this week: Left to 

ager: 
7 Times Star; Jim Sulli- 
Automotive News; Rex Cleveland, 


~ | Graham - Paige 

































Herse-Drawn Vehicle 
Output Shows Gain 


WASHINGTON, — They 
don’t look very impressive 
alongside statistics on au- 
tomobile and truck produc- 
tion, but figures announced 
by the U. S. census bureau 
this week demonstrate that 
horse-drawn vehicles are 
still being manufactured— 
increasingly, too—in this 
country. 

The total value of “car- 
riages,. wagons, sleighs, 
wheelbarrows,”’ together 
with secondary products 
and repairs turned out last 
year was $9,138,244, a gain 
of 34.5 per cent over 1935. 
There was also an increase 
in the number of wage- 
earners in the industry. 
The total last year was 1,- 
823, a gain of 14.5 per cent. 
Their wages totaled $1,- 
722,656, an increase of 34 
per cent. 


Metal Congress 
Likely to Draw 
| 20,000 Persons 


DETROIT.—More than 20,000 
metal men are expected at the 
National Metal Congress. to be 
held in Ccnvention “all here, 
Oct. 17-21. More than 236 manu- 
facturers will display new prod- 
| ucts, new metals and new pro- 
; duction equipment. 

The men who meet here next 
month, will be members of the 
American Society for Metals, 
which sponsors the National 
Metal Exposition, and of four 
other co-operating societies: the 
| American Welding Society, the 
‘Wire Assn., the American So- 
ciety of Mechanical Engineers 
and the American Society of 
Mining and Metallurgical En- 
gineers. 

During the week these men 
will discuss the latest develop- 
{ments in metal and will hear 
, More than 100 lectures. They will 
; see a vast, working laboratory 
of metal in Convention Hall. 
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Set for N.Y. Show 


NEW YORK. — International 
Day, one of the annual features 
of National Automobile Show 
Week, will be celebrated this 
year on Monday, Nov. 14. 

Alvan Macauley, president of 
the Automobile Manufacturers 
Assn., sponsors of the event, 
j|has extended an invitation to 
all in the motor trade abroad 
to be guests at a _ luncheon- 
conference to be held that day 
‘in honor of overseas visitors. 
| The conference will offer an 
‘opportunity for a get-together 
|of representatives from abroad 
and prominent executives of the 
| motor car companies. 

The association’s export com- 
headed by Robert C. 
vice-president of the 
Motors’ Corp., 
will be host to the visitors in 
co-operation with the show 
|}committee which includes By- 








| 


| mittee, 
Graham, 


| ron C. Foy, president of the 
|De Soto Motor Corp., chair- 
|}man; R. H. Grant, vice-presi- 


dent, General Motors Corp. and 
Paul G. Hoffman, president, 
| Studebaker Corp. 


Court May Enjoin 

W ASHINGTON.—Truck 
failing to abide by 
published tariffs, may be enjoined 
by a federal court under authority 
of the Motor Carrier Act, it was rul 
ed this week by Judge Oliver B. 
| Dickinson, of the United States Dis 


operators, 


' trict Court for Eastern Pennsylvania. 


provisions of 
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STUDEBAKER’S DEALER MEETING in Chicago this week drew, among 
others, the following: TOP PHOTO, left to right, S. P. Bradley, M. A. Nolan 
and C. C. Meeks, of Livingston County, Illinois. SECOND FROM TOP: 
Cliff Monahan, Chicago regional manager; J. P. Roche, president of Roche, 
Williams & Cunnyngham, Inc,, and Henry Levy. THIRD FROM TOP: left 
to right (starting at lower left with man whose back is nearest camera), 
“harles L. Hough, Jock Orr, Len Windich. F. E. Windich and Warren Ennis, 
f Galesburg, Ill., and J. V. Wagner, Savanna, Ill., and P. B. Kuehl, Potts- 
ville, Il. FOURTH FROM TOP: eft to right (starting with man looking 
over his shoulder), John Kodler jr., H. T. Baylor, G. H. McVey, of Cedar 
Rapids, Ia.; L. Ingwersen, Wyoming, Ia.; V. A. VanKirk, Anamora, Ia; and 
Joe Cornally, D. B. Wilson and De. Cornally, of Marion, Ila. FIFTH FROM 
TOP: C. Scott Fietcher, Studebaker’s sales manager, addresses dealers and 
distributors in Cleveland branch. 


| off-street parking of motor ve- 
hicles. 
is pointed 


Parking Solution 


out that many 


- ; cities have endeavored to al- 
I ren d I S C 1 t ed | leviate the problem by establish- 
ee ing municipally-owned or mu- 
WASHINGTON. — A detailed| nicipally-operated parking lots, 
joint study made by the Ameri- [while others have sought to 
can Society of Planning Officials/Stimulate the operation of pri- 


and the International City Man- vately-owned parking lots. 


agers’ Assn. reveals that in-| The survey shows that cities 

: . | encourage private operation of 
creasing traffic congestion in parking space by leasing city 
American cities and towns iS) jand to private interests; enforce- 
leading to a definate trend for| ment of time limits and parking 


the municipal use of undeveloped) prohibition regulations 
land near business districts for| gested areas. 
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BE 
AUTOMOTIVE 


One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely. 
authentic and of value—(AN 6-10-1933). 





SATURDAY, SEPTEMBER 24, 1938 ° 


Once More About Laws 


HILE we should like to avoid the appearance of 

carping, we cannot refrain from answering a letter 
from John E. Raine, manager of the Automobile Trades 
Assn. of Maryland who brings up the subject of fair 
trade laws. Mr. Raine, as did Mr. Shapiro previously, 
comes to the support of the Miller-Tydings act which 
they both assume was attacked recently in an editorial 
in Automotive News. Fundamentally, this was not our 
intent. What we did attack, and will continue to at- 
tack, is the current frenzy which has been prevalent 
among automobile dealers to seek legislative cure-alls. 


So far as the Miller-Tydings act is concerned the auto- 
mobile industry for years has endeavored to establish 
and maintain its selling prices for new cars. Unfortunate- 
ly, the maintenance of a new car price is meaningless 
unless used car allowances can be controlled or fixed. 
Just how this can be done with fairness to the manu- 
facturer, dealer and the public has not been demonstrated 
to date. 


We greatly doubt that the majority of dealers would 
welcome a system under which they would sacrifice the 
right to exercise their own judgment in making used 
car allowances. We think experience under NRA gave 
evidence to that effect. Nor do we think the public will 
take kindly to any system which attempts to fix the 
value of the cars it owns without regard to care and 
maintenance. 


Just what car manufacturers can do to improve con- 
ditions is not entirely clear. Yet Mr. Raine says: “Unless 
factory officials take advantage of the provisions of the 
Miller Tydings Fair Trade act before the end of this year 
and work in co-operation with dealers to maintain de- 
livered list prices and control maximum allowances, the 
legislative halls throughout the United States will be 
jammed next year with bills, and through local influence 
many of which will be enacted into law, and as a result 
of lack of uniformity and nature of legislation both fac- 
ories and dealers will face chaotic conditions”. 


With the closing words of this quotation we are in 
complete accord. It is just this prospect which we have 
endeavored to point out to dealers in recent editorials. 
Certainly dealers and factories alike will suffer from 
the chaotic conditions which will follow enactment of 
foolish legislation just as surely a day follows night. But 
it is the association managers, to a large extent, who 
are most vocal in pressing for such laws. Only a truly 
awakened membership can silence such efforts. 





What we visualize if the present efforts are not stem- 
med is a Dis-United States of America. Already sales tax 
laws and their satilites “use tax” have set up effective 
tariff barriers between states even though tariffs and 
duties between the states are specifically barred in the 
Constitution. Further state laws which would limit or 
control interstate commerce can only increase the fued- 
alism which now exists to too great a degree among| 
some states. Certainly even a casual glancer cannot 
overlook the sinister aspects of the future if we do not 
reverse our present trend. 


one of the major 
stated that they purchase sup- 


different concerns, 
and small, throughout the na- 
tion, it is obvious that a revival 
of the automobile industry will 


“—a woed in 
g & 60 
Use 


By GEORGE M. SLOCUM 





“BUY A NEW is suggested by 
CAR NOW” 
of the Detroit Convention & 
Tourist Bureau, as a slogan to 
lead the country out of the 
economic doldrums. 


J. Lee Barrett, 


Said Barrett: “It is generally 


accepted that the automobile 
production led the country back 
on the road to prosperity 


in 
1936, and when the president of 
companies 


plies and material from 6,000 
both large 


reflect itself throughout’ the 
country. The slogan, formerly 
known as “As Steel Goes, So 


Goes the Nation” has been suc- 
ceeded by the expression “As 
the Automobile Goes, So Goes 
the Nation”. The railroads form- 


erly were the large purchases of 


steel and iron products. Today 
they have been superseded by 
the automobile industry. 

* * * 

“WHILE IT is true that the 
unemployment during the 
present year and the surfeited 
used car market tended to re- 
duce tie purchase of 1938 au- 
tomobiles, a large  percent- 
age of tre old car drivers re- 
frained from purchasing be- 
cause of a mental hazard. A 
survey shows that there is a 
potential purchasing power to 
absorb in excess of 4,500,000 
cars for 1939. 


* * * 


“ONE GREAT reservoir of 
purchases alone exists in Fed- 
eral, state and municipal govern- 
ment employes, as one-sixteenth 
of our total population in the 
United States is today engaged 
in such employment, roughly 
about 8,000,000 persons. It is a 
fact that better than every fifth 
person in the country owns an 
automobile. If even one-fifth of 
these well-paid persons on pub- 
lic payrolls would buy cars now, 
it would mean an immediate 
zale of over 1,625,000 cars. And 
since there are only 150,000 
used cars in dealers hands at 
present, that would mean the 
sale of over 1,500,000 new cars. 
Add that figure to the expected 
production of 3,000,000 and we 
would have a 4,500,000-car year. 

*x* * * 

“THIS IS NOT out of rea- 
son, as in 1936, when the na- 
tional income reached a total 
of $62,500,000,000, factory sales 
were 4,616,000. It is estimated 
that the national income this 
year will be about equivalent 
to that of 1936. Consequently, 
there is sufficient money in the 
country to warrent a produc- 
tion of 4,500,000 cars. 

“There is ample evidence 
produced to show that the au- 
tomobile is now a necessity 
rather than a luxury, not only 
in the city, but in the rural 
areas, where the agriculturist 
takes about half of the au- 
mobiles produced in the na- 
tion. The major sales of au- 
tomobiles show that they have 
been purchased by individuals 
with an income of $30 a week. 
A government survey, now in 
progress, discloses the fact that 
nearly 50 per cent of the fam- 
ilies interviewed in the $500- 
$750 annual income group pos- 
sess cars. 

* * * 


“ONE OF THE great obstacles, 


of course, was the glutted used] tion to our 


car market, which numbered just 
under 500,000 units at the first 
of the year. By July 4 this had 
been reduced to 269,000 units. It 
is today estimated at 150,000 
units and it is therefore quite 
probable that there will be a 
shortage of used cars to supply 
the demand. This reflects itself 
even further and may mean that 
later on in the year when the 
purchaser makes up his mind to 


‘buy a new car, he may find it 
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Studebaker’s Hat in the Ring 











will be observed upon request. 


Disagrees 


In order that you may have 
the group dealer viewpoint in 
Maryland, which is_ identical 
with that view of the Chicago 
Automobile Trade Assn. and that 
of many state and city dealer as- 
sociations, please let us say that 
we do not agree with your edi- 
torial view as expressed in your 
Aug. 20 issue. 

It should be evident to you, 
first as students of current 
events, then as editors of a trade 
paper, that unless factory offi- 
cials take advantage of the pro- 
visions of the Miller-Tydings fair 
trade act before the end of this 
year and work in co-operation 
with dealers to maintain de- 
livered list prices and control 
maximum allowances, that the 
legislative halls throughout the 
United States will be jammed 
next year with legislative bills 
and through local influence, 
many of which will be enacted 
into law and as a result of lack 
of uniformity and nature of leg- 
islation, both factories and deal- 
ers will face chaotic conditions. 

Dealers do not desire to resort 
to law to secure relief but if 
necessary to protect their inter- 


difficult to secure it, or exper- 
ience a long delay in delivery. 
So that, today, particularly in 
Detroit and Michigan, everyone 
who is able to turn in the old 
bus on a new car or to make an 
outright purchase of a new car 
is lending a valuable contribu- 
prosperity. 
* * 


“BECAUSE THE automobile 
industry is a barometer for the 
whole nation, a substantial in- 
crease in automobile sales 
will go far to restore national 
confidence, in addition to aid- 
ing directly the many thous- 
ands of firms all over the 
country which depend both di- 
rectly and indirectly on the 
automobile industry. And re- 
member that sales mean jobs.” 


In This Corner-- 
‘To Protect Interests. . ’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence 






ests, they will turn to legislation 
when factories fail to take ad- 
tage of the one possibility that 
will eliminate losses caused by 
wild trading in an effort to se- 
cure volume. 


Factories have several months 
to recognize facts apparent to 
all, except some trade paper edi- 
tors. and to put into effect a 
form of agreement for the bene- 
fit and protection of dealers and 
one to which they will be a 
party. 

After legislatures convene, it 
will be the dealers who will 
write the ticket.—John E. Raine, 
general manager, Automobile 
Trade Assn. of Maryland, Balti- 
more, Md. 


Nov. 11-18—New York. National Auto- 
mobile Show, Grand Central Palace. 


Nov. 11-17—New York. National Mo- 
a, Truck Show, Port of Authority 
g. 


Nov. 
Nov. 
Nov. 
Nov. 
Nov. 
Nov. 
Nov. 
Nov. 
Nov. 
Nov. 


3-10—Hartford, Conn. 
11-18—Philadeiphia 
11-18—Pittsburgh 
11-19—Detroit 

11-19—San Francisco 
12-18—Columbus, O. 
12-19—Boston 

12-19—Buffalo 
12-19—Chicago 
12-19—Milwaukee 

Nov. 12-19—Minneapolis 

Nov. 12-20—Los Angeles 

Nov. 13-19—St. Louis 

Nov. 14-19—Elmira, N. Y¥* 

Nov. 14-19—New Haven, Conn. 
Nov. 19-25—Indianapolis 

Nov. 19-26—Baltimore 

Nov. 19-26—Montreal 

Nov. 19-26—Rochester, N. Y. 
Nov. 19-26—Washington, D. C.* 
Nov. 26-Dec. 3—Newark 

Nov. 26-Dec. 3—Toronto 

Dec. 5-10—Denver 

Jan. 9-15—Seattle 

N. B. Brooklyn, Portland, Ore» 
Toledo, Omaha, no dates set as yet. 
Cincinnati has cancelled its show. 
*Tentative. 
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Everybody cares about the news these news-filled 
days. But here are some people who care about it 
to a unique degree. 

Surrounded by every form of news—radio, papers, 
word of mouth—they still want more. They want the 
seven crowded days which have just rushed past them 
added up for them. 

“This was true—that was rumor—this is important— 
that already forgotten’ 

For them the one answer turns out to be TIME. 

So they read TIME every week of the year. They 
don’t skip about in it—they’ve come to know that 
everything in TIME is essential—or too humanly inter- 
esting to be left out. So they read it all—cover to cover. 

PANE RTE AOD 
And they pay five dollars a year to do it. 


There are 700,000 U. S. families who read TIME for 
the same reasons. When an advertiser wants to reach 


TIME x THE WEEK 


those 700,000 families he knows the surest place to 
find them—reading TIME. 


It makes great sense for any advertiser to want to 
reach these 700,000 families—and special sense for 
advertisers of quality products like General Dual 8 
Tires which cost a bit more. 


For here are 700,000 families who’ve proved they'll 
spend whatever they must, to get what they want. 
(After all, they each pay more for their copies of 
TIME than for any other widely read magazine in the 
world.) 


Being willing to spend—being able to spend—is 
what makes a quality market—a SECURITY BASE for 
any advertiser in a changing, shifting world. 

And the cost of achieving it? A TIME page costs less 
than $2500; thirteen pages cost $30,550; twenty-six 
cost $57,850. 

A SECURITY BASE is a fine thing to have in any 
man’s business. 


NEWSMAGAZINE x 
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| States Spend $779,856,000 on Roads in 1937 








SHE FLIES THROUGH THE AIR with the greatest of ease, does the 
Packard Eight (top picture), doing the double broadjump at the Packard 
Proving Ground dealer meeting and press preview. Second: Packard 
cars in ballet formation swing their stuff in front of the grandstand to 
demonstrate ease of control. Three: Texas dealers unloose a Yipee to 
greet the new line. Four: Col. Jesse Vincent, vice-president in charge 
of engineering; C. R. Paton, chief engineer and Charles Vincent, proving 





grounds manager, start the five mile dash in Packard eights, 
Vincent won at cluse to 90 miles an hour average. 
Bottom: Carrying a punch bow! filled to the brim with 
liquid was used to demonstrate riding qualities by 
No liquid was spilled. 


official starter. 


ties at high speed. 


Seattle to Hold 
Show Jan. 9-15 


SEATTLE.—For the first time 
since 1935, Seattle dealers will 
stage a big automobile show, at 
the Civic Auditorium. 

Decision to hold the show was 
reached at the meeting of the 
Seattle Automobile Dealers Assn. 
this week. Dates are Jan. 9-15, 
inclusive. 

Details are to be worked out 
forthwith. Carl Heussy, execu- 
tive-secretary, will serve as show 
manager. S. S. Sayres, president 
of the association, will soon 
name his committees. 

Dealers view 1939 as a good ' 





| of 


Charles 
Harry Hartz was 


ripping over railway 


expectation being 
a nice gain over the present 
year. Most dealers find their 
new car stocks in good shape at 
this time to receive the 1939 
models. 


new car year, 





Bode Heads Export Sales 
At American-Bosch Corp. 
SPRINGFIELD, Mass. 

United American Bosch Corp. an- 


nounces that W. G. Bode has 
been appointed manager of ex- 
port sales. 

Bode has been connected with 
the American-Bosch sales _ or- 
ganization since 1926, during 
| Which time he has served in 
various executive capacities. 
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|Highway Income 














































Is $1,195,625,000 
During the Year 





WASHINGTON. — State high- 
way departments spent $551,979,- 
000 for highway construction 
and $227,877,000 for highway 
maintenance in 1937, according 
to reports to the U. S. bureau 
of public roads. Construction ex- 
penditure was $55,000,000 below 
the 1936 figure. 


Of the total state construction 
and maintenance expenditure of 
$779,856,000, a total of $639,902.- 
000 was on primary rural state 
highways, $67,102,000 on secon- 
dary roads under state control, 
and $72,852,000 on urban exten- 
sions of state systems. 

Total state highway expendi- 
tures—including payments on 
account of highway debt, state 
police, local roads and non- 
highway purposes—amounted to 
$1,166,706,000. There was a 
small increase in expenditures 
for non-highway purposes. 

State road taxes and appro- 
priations have all but disap- 
peared as a source of state high- 
way revenue. 

Total state highway income in 
1937 was $1,195,625,000. Incorne 
from state revenue sources was 
$835,867,000. of which $827,589.- 
000 was derived from state im- 
posts on motor vehicle users. 
Only about $705,000,000 was for 
use on state highways since 
$122,500,000 was earmarked for 
transfer for local roads and other 
uses. The federal government 
contributed $262,762,000, funds 
transferred by local units 
amounted to $22,152,000, and in- 
come from bonds and notes was 
$65,009,000. Income from minor 
sources made up the remainder. 





Law is Urged 
To Fix Quality 
For Gasolines 


LANSING.—Legislation to set 
minimum requirements for 
gasoline to protect motorists 
from inferior grades, especially 
during price wars, was advo- 
cated this week by John B. 
Strange, state agriculture com- 
missioner. 





NASH-KELVINATOR were host to close to 200 news- 
Paper men from all parts of the United States at a press preview of 


HEADS OF 


: a the 1939 Nash cars at Lake Geneva, Wis. last Saturday. Top picture: 

He said that the proposal had | Charles W. Nash, chairman and George W. Mason, president of Nash- 
grown out of dozens of _re- Reivinater get ome for a private chat at the meeting. Two: On a a 
uests, mainl from filling- | cial train out of Chicago gentlemen of the press indulge in a smattering 
que y B of close harmony. Three: From Detroit to Chicago came a plane load 


station operators, who had com- 
plained about the quality of gas 
that their competitors were sell- 
ing. 

The state now only has the 
authority to test gas tanks for 
capacity. The one way vendors 
of poor gas may be liable to 
arrest is by selling poor gaso- 
line advertised as high octane. 
Seventy-two octane is consid- 
ered standard. 


of press boys flying American. They were greeted by A. R. Boscow, 
admanager and W. B. Blees, sales manager for Nash, shown in the center 
front. From Lake Geneva to the country club Nash guests used the 
good ship Tilford S. 


Used Car Sales in August 
Increase In San Antonio 


SAN ANTONIO, Tex. — Used 
car sales in August, as reported 


aaa 








dealers having a total valuation 
of $427.50, and an average value 


Canada to Encourage 
of $17.10. 


Car Output Resumption 


MONTREAL. — The govern- 
ment has passed an order-in- 
council, designed to encourage 
certain automobile manufactur- 
ers to resume production in Can- 
ada. The companies formerly 
produced cars here but discon- 
tinued after the Canada-U. S. 
trade agreement reduced the 
tariff against U. S. cars from 
35 per cent to 1742 per cent. 

The encouragement is in allow- 
ing the companies to bring in 
certain parts free of duty, if 
their cars have a Canadian con- 
tent of 40 per cent; formerly 
they had to show a 50 per cent 
The change 


content. applies 
only to companies who would 
produce less than 10,000 ve- 


The three big 
companies must continue to have 
65 per cent of Canadian content. 


Fourth Dimension, a regular fea- 
ture by Pete Wembhoff, offers news 


‘of automotive advertising. 


by 20 dealer-members of the 
San Antonio Automobile Trade 
Assn., showed a very slight im- 
provement over those for July 
in unit turnover, although not 
sO many units were sold. 
There were 1,183 units on hand 
at the start of the month and 
1,060 were sold during August, 
representing a unit turnover of 
90 per cent for August against 


Comparative figures with op- 
erations for July show that, dur- 
ing July there were 1,150 units 
sold representing a unit turn- 
over of 88 per cent, having a 
total value of $276,603, a turn- 
over value of 70 per cent, and 
an average value of $240. There 
were 1,183 cars on hand at the 
end of the month, having a total 


88 per cent for July. Value of| valuation of $359,169 and an 
units sold during August totaled average value of $304. 
$272,912, giving a turnover value In August, 1937, there were 


of 76 per cent, against 70 per 
cent for July. 

The average value of the units 
sold was $257 against $240 for 
July. There were 1,099 cars on 

hand at the end of August, hav- 
ing a total valuation of $343,265, 
and an average valuation of $312 
against $304 for July. 

During August five dealer- 
members junked 32 units for a 


1,578 cars sold for a unit turn- 
over of 99 per cent, a total value 
of $389,188, a turnover value of 
91 per cent, and an averag® 
value of $247. There were 1,364 
cars on hand at the end of the 
month, having a total value of 
$400,002, and an average value 
of $288. 
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HE interiors of the new automobiles for 1939 
4 eetioe favorably with the finest modern living 
tooms in good taste, comfort, convenience and beauty 
~with one discordant exception! The heating system! 
All cars except Studebaker have a heating system 
that’s about as modern as an old cast iron stove—dis- 
tributing heat unevenly 
In its exclusive revolutionary new 10-point “Clima- 
tizer” Studebaker has a heating system that’s on a par 
with the most advanced central heating systems in 


You wouldnt heat your 
iving room with a 


Studebaker introduces 
the revolutionary new 


The world’s first truly 
modern heating, filtering and 
ventilating system for your car! 











Soot 7 i 


modern buildings. It’s the exclusive new ‘‘Climatizer’’! 


Studebaker’s ‘‘Climatizer” filters the air... warms it 
... distributes it evenly ...and keeps it constantly fresh. 
It keeps windows from frosting, fogging or icing. 

It’s the most sensational advancement for 1939 and 
it’s available—at slight extra cost—only in the 1939 

debaker cars! Only Studebaker dealers can offer it. 


modern 





Here’s what the new 
CLIMATIZER does: 


@ 100% fresh air—summer or 
winter 


@ Air filtered and cleaned 


€ Controlled heat when 
needed 


@ Direct heat and air to front 
and rear 


© Entire floor heated—no cold 
feet 


© Constant, complete ventila- 
tion 


@ No dust, dirt, rain or snow 
or insects—any season 


@ No drafts 


© No frosted, fogged or iced 
windows 


Remove the heater from 
the front compartment 
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LowS reed Car Owners’ Income Up $517,000,000 


AKRON.—Purchasing power 
of more than 15,000,000 owners 
of light cars in the U. S. has 
been increased during the past 
12 years by $517,000,000, accord- 
ing to a nationwide study re- 
cently completed by P. W. 
Litchfield, president of the 
Goodyear Tire & Rubber Co. 

“In the United States today 
there are 15,260,266 individuals 
who may be identified as a dis- 
tinct group through their own- 





_ | ~~ ae 5 ership of light automobiles in 
the Ford, Plymouth and Chev- 
DIRECTORS OF EMPIRE State Automobile Merchants Assn., Inc. at the association’s convention held rolet class,” Litchfield said. 


at Alexandria Bay, N. Y. First row (kneeling), left to right, M. A. Eveleigh, Watertown, N. Y.; H. W. Kel- “They comprise about 64 per 
logg, Niagara Falls, N. Y.; C. C. Bateman, Dansville, N. Y.; P. J. Hunt, Buffalo; J. E. Gethins, Troy, N. Y. Cen- 
ter row, left to right, Roy M. Sutliff, second vice-president, Kingston, N. Y.; Dr. R. N. Forbes, Olean, N. Y.; 
J. B. Rusterholtz, retiring president, Syracuse; Mildred L. Nash, office manager, Albany; T. Southworth, new 
president, Brooklyn; P. J. Kaufmann, Mt. Vernon, N. Y., C. L. Cool, Rochester. Rear row, left to right, Chas. 
H. Touhey, Albany (treasurer); John Van Benschoten, Poughkeepsie, N. ¥Y.; Chas. A. Parsons, Central Bridge. 
N. ¥. (secretary); Geo. C. Ostendorf, Buffalo; E. D. Deane, Binghamton, N. Y.; Mell A. Gooch, Utica, N. Y. 


and, taken with their families, 
account for almost one-half of 
the nation’s total population. 
Improvements in product and 


The Christian Science Monitor is a Local 
PET Tae CMCC CLM Me eel 


- ao m “ast lo wy x ee tgs 


~ ——— 
~ ee Jefferson 
Sa pailding Meme MeO. ios 


oe Oat 


Photograph by Fairchild Aerial Surveys 


Local Advertisers 
in Detroit use 
The Christian Science 


In addition to the 273 Detroit merchants who adver- 
tise in The Christian Science Monitor, there are many Detroit 
concerns advertising nationally that use the Monitor regu- 
larly. The president of one of these concerns wrote: 


“Credit where credit is due. Norge has been advertised 
in The Christian Science Monitor for five years and no frac- 
tion of our total advertising investment appears to have been 
more resultful. Last year, due to the definite proofs of your 
advertising value, we used six color pages in your Magazine 
Section and shall do the same this year. 


“Advertising in The Christian Science Monitor has 
been highly profitable to us. And it is a paper of ideals in 
which we like to be represented. 


“From the commercial standpoint, our advertising in 
the Monitor is a proved success by the growing record of 
dealer tie-ins experienced from year to year. 


“The exceptional reader-following you have established 
gives your advertising added values. So, credit where credit 
is due.” 


THE CHRISTIAN SCIENCE MONITOR 


A Daily Newspaper for All the Family 
Published by The Christian Science Publishing Society, Boston, Mass, 


DETROIT OFFICE: 3-101 General Motors Building 


OTHER BRANCH OFFICES: New York, Chicago, Miami, St. Louis, Kansas City, Son Francisco, 
Los Angeles, Seattle . . . London, Paris, Geneva 


Certainly a medium that can do such a satisfactory job 
for the manufacturer —and for retailers, too—is worthy of 
consideration by any advertiser. If you have a meritorious 
product or proposition to sell, we have a story that will 
interest you. 





Litchfield Cites Rubber’s 


Contributions to Nation 





method made by the tire indus- 
try during the past 12 years 
have brought to each individual 
in this group today a saving of 
$33.90 in his annual tire bill,” 

For proof of his statement, 
Litchfield cites the fact that 
tires used on light cars today 
give an average of 26,500 miles 
of service, as compared with 
14,200 miles delivered by light 
car tires in 1926; that a tire and 
tube now costs $19.35 as com- 
pared with $23.95 in 1926; that 
today’s tire gives $44.78 worth 
of mileage on the basis of 1926 
values, thus reducing the con- 


cent of the nation’s car owners} sumer’s tire bill by $25.43 per 


tire. As the average tire is in 
service three years, saving for 
one year is $8.47 2-3, and on 
four tires for one year is $33.90. 


“With $33.90 released to him 
for other purposes, he may pay 
a month’s rent for an average 
urban home, buy an extra av- 
erage suit of men’s clothes or 
overcoat, pay an average family 
grocery bill for one month, or 
buy enough gas and oil tor a 
2,500-mile auto trip,” the Good- 
year executive continued. “Thus 
can the amount of the saving be 
translated into definite, tangible 
improvements in the living 
standards of the individual. 


“The extra spending money 
accruing to this entire group of 
car owners reaches the stagger- 
ing sum of $517,000,000 a year. 


“The story of the tire indus- 
try’s contribution to public 
well-being is but one chapter in 
the record of service rendered 
by American industries. In 
other lines of industry, where 
technological progress has been 
exercised, other vast contribu- 
tions have been made,” he point- 
ed out. 


“Under the inspiration of a 
free competitive system, modern 
business steadily improves the 
products which it sells to the 
public and, in one way or an- 
other, constantly decreases the 
cost of those products to the 
public. Nowhere in the world 
is there a people so consistently 
well served. Nowhere in the 
world is there such a widespread 
creation and sharing of new 
wealth.” 


Crosley is Eyeing 
Automobile Field 


CINCINNATI.—Crosley Radio 
Corp. stockholders met here Fri- 
day to consider a_ proposed 
amendment of incorporation ar- 
ticles to permit the company’s 
possible entrance into the auto- 
mobile field. 

Letters, summoning share- 
holders to the special meeting, 
said the purpose of the amend- 
ment was to “broaden the ac- 
tivities in which the company 1S 
authorized to engage, so that the 
company will be able, if condi- 
tions warrant, to enter the auto- 
mobile industry.” Dropping the 
name “radio” from the company 
title was also proposed. 

Entry of Crosley into the 
automotive field with a light car 
has been rumored for some time. 








Car Industry Praised 
For Low-Priced Units 

CRAWFORD NOTCH, N. H.— 
(UTPS)—The motor industry 
was commended for “recogniz- 
ing an elastic demand for auto- 
mobiles, if it can provide cheap- 
er cars or better ones at reauc- 
ed prices,” in an address by ~. 
O. M. W. Sprague, professor - 
banking and finance at Harvare 
University’s graduate school ol 
business administration, at the 
52nd quarterly meeting of the 
New England Council here. 

“We haven’t been able to n- 
|complish this in the field _ 
| housing,” the speaker added, 1n 
| making a comparison. 


a 
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C. 1.1. endeavors to service your customer in the same 
efficient and thorough manner that you service the 
automobile you sell. In making a sale you take the 
greatest pains to be efficient, courteous, understanding, 
and to keep the sale on as personal a basis as possible. 
C.1.T. continues this friendly association with your 
customer after the sale is closed. It is to your interest 
as a dealer, to know that this vital period of customer 
relations is in good hands. 


And here are further advantages for you if you deal 
with C.I.T.: 
—Ample funds for all requirements. 
—Tactful on-the-spot credit investigation. 
—Immediate purchase of acceptable paper by local 
office near you. 


—C.I.T. service is local in application, national in 
scope, and not subject to regional economic dis- 
turbances. 


When you finance through C.I.T., both you and 
your customer benefit. 


After the 
Sale is Closed 


CLT. 


Sales Financing 
Service 


C.1. 7. 1s the world’s largest independent sales 


financing institution, established in 1908, serving 


dealers and purchasers everywhere through more 
than ISO local branch offices...each a self-contained 
Silly -functioning unit. 


Commercial Investment Trust Incorporated, 

C.1.T. Corporation, New York, Chicago, San 

Francisco * Universal Credit Company ¢ Canadian 

Acceptance Corp, Limited « Commercial Factors 

Corporation ¢ William Iselin & Co., Inc. « Mein- 

hard, Greeff & Co., Inc. « National Surety Corp. 
Subsidiary companies of 


COMMERCIAL INVESTMENT TRUST 
CORPORATION 
One Park Avenue, New York City 
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338 Firms Draw Space for Annual ASI Show 


Oldsmobile Sets Three Series 
Of Cars for 1939 Market 








LANSING.—Improved business 
for the balance of the year was 
predicted this week by L. 
McCuen, general manager of 
Oldsmobile, before leaving 
Lansing for the West to attend 
several of the 26 zone meetings 
which the company is conducting 
in key cities to acquaint the field 
organization with Oldsmobile’s 
products and plans for 1939. 


There will be three complete 
series of cars for 1939, including 
a brand new series “60” model 
in the low-price field; a larger 
six and an improved eight. All 
three series of cars will incor- 
porate new styling and me- 
chanical advancements repre- 
senting considerable departure 
from last year’s models. 


The field meetings, which are 
scheduled to continue through 


Oct. 1, are in charge of four 
factory groups headed by D. E. 
Ralston, general sales manager, 
and his three assistant general 
sales managers, H. A. Trevell- 
yan, L. Myers and G. R. 
Browder. In addition to show- 
ing the new Oldsmobile cars, 
the executive groups are offering 
at the meetings a special stage 
and motion picture presentation, 
the latter including a 40-minute 
film which reveals the many new 
features of design and construc- 
tion incorporated in the 1939 
models. 

McCuen based his prediction 
on the noticeable late improve- 
ment in general business con- 
ditions and increasing willing- 
ness on the part of the public 
to buy. 

In addition, he said, automo- 


bile manufacturers and_ their 
dealers are in a good inventory 
position. There is practically no 
carryover of 1938 models by 
either dealers or manufacturers. 

“Another favorable point’, 
McCuen added, “is that dealers 
have liquidated their used cars 
to an unusual degree. These 
factors combined will permit 
the entire automobile industry 
to step up employment and to 
keep their men at work more 
generally throughout the year’. 

“The appeal in Oldsmobile’s 
new cars is such’’, said McCuen, 
“that the average buyer will 
feel a definite urge to turn in his 
present transportation on a new 
model”. 

He stated that the new cars 
will be announced to the public 
some time the latter part of 
October, and that the announce- 
ment will be carried chiefly by 
newspapers throughout the 
country. 





William Ogg Fitzgerald's famous 
cartoons appear exclusively in Auto- 
motive News. 


Special Efforts Directed 
To Push Merchandising | 





CHICAGO. — Evidence of the 
industrywide interest in the 1938 
Automotive Service Industrie: 
Show, to be held on Chicago’s 
Navy Pier, Dec. 5-10, is indicated 
by the large number of manu- 
facturers who were on hand 
personally when space drawings 
were held. 


As in previous years, the show 
is again sponsored jointly by 
Motor and Equipment Manu- 
facturers Assn., National Stan- 
dard Parts Assn., and Motor 
nd Equipment Wholesalers Assn. 


Numbers of exhibitors and the 
amounts of space reserved also 
emphasized the importance at- 
tached to the annual exposition 
and marketing congress which 
brings together manufacturers 
and wholesalers from all parts 
of the United States, as well as 
from Canada and overseas. 








every U.S. family bought as 


many new cars as every Fortune family, 


automobile manufacturers would 


sell almost four times 


TIME & LIFE BUILDING * 


as many new cars. 
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means 
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All told, 338 companies par- © 
ticipated in the drawing. Their 
requests called for 924 booths | 
requiring 101,562 square feet of — 
exhibit space. Members of the _ 
show committee expect that a | 
number of additional manu- 
facturers will take space. 


Eight separate drawings were 
held with each of the eight 
classifications based upon the 
number of years manufacturers 
had exhibited in previous shows. 
Opportunity to make the first | 
space selection—by virtue of | 
having its number drawn first | 
when the ceremonies started— © 
went this year to the L. S. Star- © 
rett Co. of Athol, Mass. : 


Special efforts are being made | 
by the show committee, and by | 
the sponsoring associations, to § 
‘ncrease the importance of the © 
show as a marketing exposition, 
and exhibitors are being en- 
couraged to place particular em- 
phasis on merchandising plans 
for their wholesalers. For the 
first time in the show’s history, 
special honors will be awarded 
to the manufacturers whose dis- 
plays best illustrate the mer- 
chandising possibilities of their 
products. ; 

Gold. silver and bronze plaques | 
“For Merit in Merchandising” | 
will be awarded to the three ex- | 
hibitors who, in the opinion of 
attending member jobbers of the 
sponsoring associations, do the 
best job of developing the mer- 
chandising opportunities of their 
products. 

The sponsoring associations, 
which also hold their annual con- 
ventions at the time of the 
show, are planning to make dis- 
cussions of marketing and mer- 
chandising methods the _ im- 
portant feature of their conven- | 
tion programs. ' 

Requests for room _ reserva- 
tions already received by Chi- | 
cago hotels from wholesalers in 
all parts of the country, indicate 
an interest in attendance that 
may surpass that of previous 
years. The show will be open for 
six days—Dec. 5 to 10—for 
member jobbers, while invited 
non-member jobber guests will 
attend on the last three days of 
the week. Friday night, Dec. 9, 
has been set aside as “Trade 
Night”, at which time various 
branches of the maintenance | 
trade will be entitled to attend. 





Four Companies 
Are Added to the 
Roster of NSPA| 


DETROIT.—Three manufact- 
urers and one wholesaler have 
been elected to membership in 
the National Standard Parts 
Assn. 3 

Firms elected to membership. 
and the delegates representing 
each company in association af- 
fairs, are as follows: 

Manufacturers: Milwaukee 
Electric Tool Corp., Milwaukee, 
A. F. Siebert, president; H. A. 
Montgomery Co. Inc., Detroit, L. 
A. Dall, executive director, and 
Radiator Specialty Co., Charlotte, 
N. C., I. D. Blumenthal, presi- 
dent. 

Wholesaler: 
Co., Coldwater, 
Treat, manager. 





Treat Auto Parts 
Mich., F. L. 





Fortier Named Head 
Of Michigan Bumper 


GRAND RAPIDS, Mich.—The 
Michigan Bumper Co. announces 
the appointment of Byron 
Fortier, formerly of Springfield, 
O., as president of the local com- 
pany. 

Fortier will remain with the 
Buckeye Bumper division 0 
Electric Auto-Lite Co. at Spring- 
field until Oct. 1. He has been 
vice president in charge of op- 
erations. 
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—more $ $$ 
for Dealers! 
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Sales Through Sewice—Grivi§ 





Studebaker Service Chief Stresses Strong Dept. 


Asserts Goodwill Created 
By Service Will Sell Cars 





SOUTH BEND. — “Practically 
every motor car on the market 
today can be sold successfully 
by the dealer who commands the 
public’s confidence,” says Don O. 
Wilson, general service manager 
of Studebaker Corp. “Therefore, 
the dealer must put emphasis. on 
those features of his business 
which do the most to create that 
confidence. First among these 
will be service. 

“The dealer, who has founded 
his business structure on a sound 
basis, has planned a strong serv- 
ice department. No _ influence 
will sell more new or used cars 
than the goodwill created by 
polite, efficient and inexpensive 
service. A smart dealer will 
reason—and rightly so— that 
nothing determines his standing 
with the public so conclusively 
as what his owners say about 
him, and that the nature of 
their comments will be in a 
great part regulated by the 
spirit and quality of work his 
service station turns out. 


“What they think about the 
ear is one thing, and what they 
think about him as its local rep- 
resentative is quite another. A 
cranky customer once pleased 
is quickly turned into your most 
potent booster. He never forgets 
a good turn. He may be a lot of 
trouble, but no business can 
thrive by pleasing only easy- 
going customers,” Wilson points 
out. 

“A dealer can avoid his serv- 
ice responsibilities, but he can- 
not avoid the consequences of 
his neglect. A car can be bought 
elsewhere, but the dealer’s serv- 
ice and the spirit of his or- 
ganization cannot be bought 
elsewhere. If he can make it 
more desirable than any other 
in the owner’s mind, it will take 
a lot of care and a lot of per- 
suasive treatment on the part of 
some other dealer to secure that 
owner’s business. 

“First-class service is so de- 





‘ ham 228A 


HOLLOW HEAD 
SCREWS .... 


PERMIT SAFER DESIGN 





How good engineering principles, 
coupled with modern materials, 
simplify design is exemplified in 
“Bristo” hollow head set screws 
made by The Bristol Co. Bristos 
are strong, dependable fastenings 
for use on large milling cutters 
and various machine elements. 
Another advantage of hollow head 
set screws lies in cleaning up the 
exterior of a machine, eliminating 
projecting screw heads, and thus 
promoting safety. Designing even 
so small a part encompasses con- 
siderable ingenuity. For exam- 
ple, the head has a multiple- 
spline opening for positive wrench 
tightening. This prevents spread- 
ing or twisting of the screw, even 
on small sizes. For strength and 
durability, these set screws are 
made from Nickel-chromium 
(SAE 3140) steel, heat treated 
to develop tensile strengths up- 
wards of 230,- 
000 pounds to 
the square inch. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





sirable that the owner who has 
found it won’t want to deal else- 
where, no matter how strong the 
inducements are in other re- 
spects. The dealer’s service is 
something that he absolutely 
controls. It is his own exclusive 
possession and no one can can- 
cel his rights in it on any 
ground whatever. Once thorough- 
ly established his service profit 
alone will carry a _ substantial 
amount of overhead. 

“The average motorist does 
not think in terms of repair jobs, 
but in terms of lubrication and 
adjustment. Keep him coming in 
for these periodic services and 
he will come to you as a matter 
of course, when more expensive 
work is necessary. If these 
periodic services can be main- 
tained by the dealer, the volume 
of other business such as parts, 
accessories, and labor sales will 
increase. Whenever the car is 
brought into the service station, 
a sales opportunity is created 
through an inspection of the car. 


Far More Profitable 

“Furthermore, a steady volume 
of lubrication and adjustment 
work is far more profitable than 
spasmodic repair items. It levels 
out the production curve and 
safeguards the peaks and valleys 
in profits. 

“Service volume does not 
come as a matter of course. It 
has become keenly competitive 
and must be worked for just as 
you work for new and used car 
sales. The owner today can get 
his car cleaned, lubricated, ad- 
justed, or tuned up at any super 
service station. These stations 
are apt to do the same kind of 
work better and quicker than 
many car dealers. They are 
trained to handle the owner 
with excellent sales technique. 

“The car dealer’s only hope for 
getting the lion’s share of his 
owners’ service patronage, is 
through a modern establishment, 
thoroughly first-class workman- 
ship, and a relentless campaign 
to bring in business. 

“The basis of such a cam- 
paign should be an individual 
service record for each owner. 
Frequent communications should 
be established with the owner to 
see that his car comes in when 
it should. This will result in a 
car that is constantly in a per- 
fect state of tune-up and ad- 
justment, a satisfied owner and 
a top resale price for the owner 
and the dealer when trading 
time arrives. If the new cars 
are kept in A-1 condition, the 
reconditioning expense of that 
car when it is traded in will be 
very low. 


Ideas for Accessories 

“Along with periodic followup 
of the owner for routine atten- 
tion to his car, send circulars 
with seasonable slggestions and 
ideas for appropriate accessories. 
These will add appreciably to 
any dealer’s service station sales 
volume. 

“Progress in the service end 
of your business today comes 
only by way of sustained sales 
effort. The development of the 
sale and profit possibilities of the 
after-market provides the dealer 
with the key to profitable new 
car selling. The dealer with a 
steady and _ sustained income 
from the after-market is in an 
enviable position to put his new 
car selling on a sound basis. Mo- 
tor car dealers have as a whole 
paid too little attention to con- 
tinuous contact with the cus- 
tomer. 

“In addition to more personal 
supervision of your service de- 
partment, decide to give your 
service prospect file the same de- 
gree of personal attention as you 

(Continued on Page 13, Col. 1) 





A GENERAL SALES CONFERENCE of all branch managers and field men of Ahlberg Bearing Co. was 


held in Chicago and Detroit Sept. 16-24. 


officials who participted. 


Here are some of the 38 field men and the Bower-Ahlberg factory 











Quirks 
That Build 


Business 


Quaint 





Edwards Motor Co., Milwau- 
kee, on election day staged a 
Tax Free Sale, backed by news- 
paper and radio advertising. 

The event, which met with 
good success, offered six oppor- 
tunities to save. On gasoline, 
motorists were invited to save 
five cents per gallon, four cents 
on a state tax and one cent fed- 
eral. A four-cent per gallon sav- 
ing on oil, two per cent on ac- 
cessories, two per cent on parts 
and three per cent on new and 
used cars and trucks was adver- 
tised. 

* . * 

Indicating their public spirit, 
the Edgerton Motor Co. and the 
Simonsen Chevrolet Co., along 
with other Edgerton (Wis.) mer- 
chants, included a box in their 
weekly newspaper advertise- 
ments, giving a brief description 
of various players on the local 
high school eleven before its 
tangle in a game with one of its 
traditional rivals. 

Each merchant reviewed the 
activities of one member of the 
squad in the copy. 

*x** * 

Business was speeded up to a 
considerable degree in the used 
car department of the Larson- 
Nash Motor Co., Denver, by the 
use of a limberick contest. Ac- 
cording to Otis Larson, presi- 
dent, $100 in cash prizes was 
offered for the persons adding 
the last line to a five-line limb- 
erick. 


New Catalog Issued 
DETROIT.—“FCC Products and 
Services” is the title of a 64-page 
catalog just issued by the Forging 
and Casting oar The book con- 
tains detaile illustrations and 
descriptions of FCC special products. 


“A Word in Edgewise,” a regular 
feature by George M. Slocum, offers 
a > alae viewpoint from the motor 
world. 


Let’s Run a Contest 





Editor’s Note: In this article 
Automotive News discusses 
various Merchandise Prize 
Contests individlal dealers can 
use and the reason they can 
be promoted successfully. This 
will conclude the discussion on 
Merchandise Prize Contests. 





When promoting a_ contest 
among his salesmen, service 
men, or other employes, there are 
certain factors a dealer must 
take into consideration. First, 
the contest must be simple and 
require little or no promotional 
material, and that which is used 
must necessarily be inexpensive. 
Second, the merchandise offered 
must be of good quality and 
easily ascertained value. Third, 
the selection of merchandise 
should have appeal and be of 
sufficient variety so that the 
award given does not duplicate 
something the winner might al- 
ready own. Fourth, the prizes 
offered should be liberal and 
within the reach of every par- 
ticipant. 

Catalog Contests. There are 
available for use by individual 
dealers several contests pro- 
moted by giving each participant 
a merchandise catalog priced in 
prize points, from which win- 
ners can make their selections. 
These catalogs carry a range of 
from 500 to 1,000 items, and 
such catalogs are the nucleus of 
this type of contest. There are 
also available to promote this 
type of contest a special contest 
letterhead on which bulletins to 
the home of every participant 
can be mailed; and a series of 
printed promotional pieces in 
self-mailer form sufficient for a 
three-month contest. 

In other words, a dealer can 
buy at a very low cost a whole 
contest wrapped up in one pack- 
age and needing no promotion 
other than what it contains— 
excepting, of course. that en- 
thusiasm and individual promo- 
tion ordinarily required from the 
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YOU CAN’T OVERFILL the battery in the 1939 Studeb: ; 
vent and filler tube, shown here, are said to make this Sates " 


dealer anyway in a_ contest 
where the factory furnishes and 
distributes the mailings. Each 
contest is built around a definite 
theme, and some of these made 
available by one contest house 
are as follows: 

Gold Rush, Sales Derby, Lead- 
ership, Bowling League, Treasure 
Hunt, Feather Your Nest. 

In such contests prize points 
are allowed the participants for 
certain accomplishments. So that 
participants do not know ex- 
actly what the merchandise costs 
the dealer, prize points usually 
have a value that is confusing 
to them. One prize contest house 
values the points in its catalog 
at %c each, F.O.B. the manu- 
facturers’ warehouses. Let us as- 
sume a dealer can allow $5.00 
over and above his regular com- 
missions for the sale of a new 
car, $2.50 for a used car, 50 cents 
for a radio, and 25 cents for a 
heater. On this basis he would 
then allow 1,000 points for the 
new car sale, 500 points for the 
used car sale, 100 points for the 
radio, and 50 points for the 
heater. 

The rules of the contest typed 
on one of the contest letterheads 
can be tipped onto the prize 
catalog and passed out to each 
Participant. From that point on 
the mailings, usually at inter- 
vals of one week, are sent to the 
salesman’s home if he is married. 

This type of contest is good 
for the dealer in the respect that 
he buys only the merchandise 
his men win for actual sales ac- 
complishment; he is not com- 
mitted to buy any certain quan- 
tity of merchandise in order to 
use any one of the various plans 
made available to him by prize 
contest houses. It is effective be- 
cause the participants have a 
great variety of items from 
which to make their selections 
and the use of such contests 
when prepared by prize contest 
houses gives dealers the privilege 
of buying what his men win at 
wholesale prices; thus creating 
a greater incentive for the par- 
ticipants than would be possible 
if only a few items were offered 
and he bought them locally at a 
higher price than they can be 
secured from a contest house. 

Automotive News will gladly 
furnish details for these plans, 
and dealers at the present time 
can, 1n our opinion, use them 
advantageously to secure in- 
creased effort on the part of their 
men on the following: 

To secure orders for the new 
models. 

To increase sale of radios and 
winter accessories. 
To encourage 
service business. 

In next week’s issue Auto- 
motive News will start a dis- 
cussion of the cash contest. 
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Studebaker Service Chief Stresses Strong Dept. 


Asserts Goodwill Created 
By Service Will Sell Cars 


(Continued from Page 12) 


do your sales prospect file. Allot 
a certain portion of each day, 
preferably during the busy 
hours, to stand out on the serv- 
ice floor and talk to your cus- 
tomers. Ask them what they 
think of your station, your 
prices, the treatment they re- 
ceive, and their opinion of the 
ear. If you do this you will find 
the answer to many of your 
business problems,” advises Wil- 
son. 

“We sympathize with the serv- 
ice manager of today who is re- 
quired to act as manager, sales- 
man, shop foreman, parts clerk, 
advertising manager, and plus 
all of this, is expected to take 
complete charge of the service 
prospect file including respon- 
sibility for increasing the num- 
ber of customers who patronize 
the service department. Subdi- 
vide this work or departmental- 
ize it as you do your new and 
used car business. Make your 
retail salesmen responsible for 
the continued patronage of the 
customer whose confidence he 
initially won when he sold him 
a new or used car. If necessary 


cut this salesman in on some of | 


the service business, when this 
can be directly traced to his ef- | 
forts. 

Need New Methods 


“Today’s and tomorrow’s driv- 
ing conditions, which call for 
peak performance and frequent 
car operation at high speed, have 
rendered hammer, screw driver, | 
and guess work service obsolete. | 
Dealers cannot expect to struggle | 
along with old-fashioned meth- | 
ods. They increase costs and 





contribute to the loss of custom- | 
ers good will, to say nothing of 
keeping down profits. 
“Equipment designed for such 
operation as wheel balancing, | 
steering alignment and motor 
tuning is not of temporary na- 
ture, nor is it limited to use on 
Studebaker cars. Modern equip- | 
ment of this type is required by | 
all makes today, and its need | 
will be continued as long as cars 
are expected to operate smoothly | 
at speeds of 60, 70, 80 and more 
miles per hour. The fact that all | 
makes of cars require such serv- | 
ice is evidenced by the invest- | 
ments made in the manufacture | 
of this type of service items by | 
equipment companies. If the 
need for the equipment were | 
confined to one or two makes of 
cars, there would be no justifica- | 
tion for its present large scale | 
production and distribution. 


Losses Eliminated 


“Money invested in modern 
service equipment represents a 
productive investment. In ad- 
dition to providing a service to 
which the customer is entitled, | 
and which he is likely to require | 
when buying a car, other ad- | 
vantages are: 


ICC Asks States 
To Help Probe 


WASHINGTON.—Cooperation 
of the states in the collection 
of information on the current 
investigation into the need for 
federal regulation of the sizes 
and weights of motor trucks, 
operating in interstate com- 
merce, has been requested by 
the Interstate Commerce Com- 
mission. 

Questionnaires to be filled in 
by the proper state officials have 
been sent to the governor of each 
state. Data was requested con- 
cerning existing state limitations, 
maximums permitted under all 
Possible conditions and combi- 
nations, the extent to which 
state political sub-divisions may 
and do prescribe limitations, and 
the extent to which exemptions | 
are granted. 








Direct and indirect losses 

_ from unsatisfactory work are 
eliminated, since the dealer does 
not depend upon the accuracy 
of the employes in another or- 
ganization. 

Losses in service profits— 

parts and labor—which oc- 
cur when cars are sent to out- 
side stations are avoided. 
3 Service volume is increased 

because of the unquestionable 
advertising and sales promotion 
value which modern equipment 
possesses. 


4 It opens way to more new and 
used car sales, because of im- 

proved performance and reputa- 

tion of present customers’ cars. 


5 It improves general morale of 
dealer’s sales and service em- 
ployes, and will attract a high 








* 
grade of employes to your or- 


ganization. 

“In making the best use of the 
opportunity to increase service 
volume and profits offered by the 
equipment indicated in the pre- 
ceding paragraphs, the dealer 
should stress those _— services 
known as ‘safety’ services, and 
co-operate with local and na- 
tional safe-driving campaigns. 
Dealers who are featuring steer- 
ing wheel balance, headlamp, 
brakes, and lubrication service 
as a part of a safety program, 
report that the volume of this 
work quickly increases to a 
point where expansion is neces- 
sary. 

“Dealers in some sections of 
the country seem to be par- 
ticularly lax with respect to 
modern service station equip- 
ment. They have not kept up-to- 
date and, in their lack of prog- 
ress, have unjustly penalized 


their customers, and themselves. 
There is no justification for feel- 
ing that, because of any certain 
location, these improvements are 
not needed.” 


With Record Order Backlog, 
Cadillac Begins ’39 Output 





DETROIT.—Faced with one of 
the largest pre-announcement 
banks of new model orders in 
the 36-year history of the com- 
pany, the Cadillac-LaSalle plant 
resumed normal operations this 
week. 

“The volume of new car orders 
in advance of the showing of 
1939 models to dealers is a sound 
sign of continued business recov- 
ery,” commented General Sales 
Manager D. E. Ahrens. “Orders 
far exceed the usual ‘stocking’ 
of cars. Hundreds represent ac- 
tual sales to customers. 

The sale of new cars sight- 
unseen, and based this year on 
only fragmentary information re- 
garding the importance of engi- 
neering and appearance improve- 










ments in the 1939 Cadillacs and 
LaSalles, indicates an upward 
trend.” 

The 1939 Cadillacs and La- 
Salles, Ahrens said, will be 
placed on display at dealer 
showrooms soon. 

“We plan adequately to cover 
the field with new models before 
opening our retail campaign,” he 
added. “This is necessary in 
view of the expanded scope of 
our 1939 program. 

“Formerly we felt safe from a 
marketing standpoint if we had 
sampled the major markets prior 
to public showings. Plans for 
next year, especially concerning 
the LaSalle, make the smaller 
markets as vital to our success 
as the larger cities.” 


This Year... Sell The Amazing 
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Everyone’s Talking About! 
> ae = SN 










































engine is still cold! 



















burns gasoline in a patented, 


campaign in years, make it the 
the heater season. 
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es . ib ae 
heaters | Winds an iis _ Pod 
sactalied Sout? Hour Servic’ t. 1 
insta Louis 4- om, Mic aa Dept: 
~ RNER CORPORATIO® 
IART-WARB Chicago find Cat 
18 ion 





With the South Wind, you'll 


and fair profits on every sale. 
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HEATS HOT IN 90 SECONDS 
— BURNS GASOLINE IN 
SEALED VACUUM CHAMBER 


Hundreds of Thousands of Owners Have 
Demonstrated it to Millions Who Won't 
Be Satisfied With Anything Else 


Right now, enthusiastic owners are selling your 
best car heater prospects on the amazing new 
Stewart-Warner South Wind! It’s America’s most 
talked-of heater because it does what no other 
heater ever did or can do—heats hot in 90 
seconds — gives billows of warmth while the 


This 2-Way Assurance of 
Full Profit Protects You 


assurance of the profits to which you're entitled! 
Production will be increased tremendously to 
help meet the demand. BUT Stewart-Warner’s 
ENFORCED Profit Assurance Agreement, made 
possible by the Miller-Tydings Law and State 
Fair Trade Acts, will enable you to get full price 


And as added protection for you, Stewart- 
Warner's careful production control will guard 
against flooding the market —against carry- 
over of stock—against dumping! For a clean 
deal—real profit—and enthusiastic customers 


obber’s name- 


It’s utterly different — works a new way — 


sealed vacuum 


chamber. It’s hotter, faster and easier to install 
because it is totally independent of the cooling 
system. It’s safe—proved by Underwriters’ Labo- 
ratory tests and in millions of miles of service. 
And an amazing wave of word-of-mouth adver- 
tising, plus the most powerful heater advertising 


hottest item of 


also have real 
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Diverdon Takes 13 Cents of Motor Tax Dollar 





Hudson Names 
Additional Men 
To Sales Force 


DETROIT.—New appointments 
in the sales department of the 
Hudson Motor Car Co. are an- 
nounced by George H. Pratt, 
sales manager. The appointments 
are in connection with the sales 
development activities now in 
progress in preparation for the 
1939 selling season. 

William A. Baker has been ap- 
pointed manager of the national 
used car sales department and 
C. W. Treadwell joins the sales 
development department. Both 
Baker and Treadwell will be lo- 
cated at the factory in Detroit. 

In addition to these appoint- 
ments, managerial changes in the 
Detroit and Washington regional 
territories are announced. These 
are as follows: Joseph S. Cal- 
houn has been appointed zone 











CHRYSLER SALES IN CUBA will be good during 1939 if there is no 
war in Europe, says Juan Sabates, left, Chrysler distributor in Havana. 


He is discussing the 1939 line here with A. 


Cushman, right, executive 


manager, Central-American division, Chrysler Export Corp. 


manager for the Hudson Terra- 
plane Sales Corp. at Washington, 
D. C., and Ross Williams has 
been appointed district manager, 
at Detroit, for Michigan, the post 
formerly held by Calhoun. 


Maurice H. McNichols 


PETERBOROUGH, N, H. (UTPS). 
—Maurice H. Nichols, 60, a member 
of the firm of H. F. Nichols & Son, 
long-time automobile dealers, died 
here Sept. 18. He was a leader in 
banking and civic circles. 


1937 Amount Falls Slightly 


Under Loss Previous Year 





WASHINGTON.—Thirteen and 
one-half cents out of every dol- 


| lar of state taxes, paid by high- 


| way users in 1937, was assigned 
to uses other than highways, ac- 
cording to statistics from state 
authorities collected by the 
bureau of public roads of the 
U. S. department of agriculture. 


equal to actual expenditures on 
primary state highways and ur- 
ban extensions; $277,617,000 for 
local roads and streets; $8,261,- 
000 for state park and forest 
roads; $42,529,000 for collection 
and administration, and $161,- 
413,000 for education, relief and 
other non-highway purposes. 


Highway user taxes have been 


non-highway use in 1936. High-| justified on the grounds that 
way user revenues distributed | they are needed for improvement 


by the states amounted to $1,- 
195,132,000. 

These revenues included reg- 
istration and license 
amounting to $410,401,000, gaso- 


of roads over which the ve- 
hicles must travel, according to 
the bureau of public roads. The 


fees | bureau reports that there is no 


prospect that sufficient funds to 


line taxes of $768,010,000, and|correct all dangerous highway 
special taxes on motor carriers|conditions can be provided in 


of $16,721,000. 
The revenues were distrib- 
uted: $705,312,000 for state high- 


This is 2% cents less than the 
: departments—a sum nearly 








Meet Ed Brady, 


Legionnaire 


Ed is 44 years old and a dentist by profession 


a oe A leader in his 


“" 
community. Successful. He owns his own home fia carries 


insurance and is going to take out more, because...Ed is married. 


Meet Mrs. Ed 2 They have two children—Ed Junior, aged 18 and 
“A 


Janie, aged 16. The old man is ‘ta good provider.’’ Besides food $$$ and 


clothing $$$, he is buying a new refrigerator this year and a new living- 


room rug 





A 


o> 


Also amusements 


and a vacation for 


<I 
the whole family Sa \ Ed has to buy new tires for the car this 


year, too, and plenty of gas and oil, because the kids like to go places 


Reales. Which leaves Ed and Mrs. Ed at home, reading The 


American LEGION Magazine 





And they read it! 


Multiply Ed Brady’s active buying power by 968,062 
Legionnaires and you have 


LEGIONPOWER 


*Name is fictitious. Ed’s buying power isn’t. Make us prove it. 
Write for Ross Federal Research Report, May 31, 1938. 


Ly 


THE AMERICAN 


EGION 


MAGAZINE 


9 ROCKEFELLER PLAZA, NEW YORK CITY 








the immediate future and urged 
that all highway user revenues 
be devoted to highways. 


Standard Safety 
Program Given 


Added Impetus 


NEW YORK. — The Standard 
Highway Safety Program for 
States, endorsed by 12 national 
organizations several months ago 
when it was first published, now 
has a total of 26 national bodies 
recommending its adoption, it 
was said this week by Norman 
Damon, director of the Automo- 
tive Safety Foundation. 


The Standard Program was de- 
veloped out of the accumulated 
experience, over a long period 
of years, of public officials and 
national authorities on the sub- 
ject of highway safety. 

The program has seven essen- 
tial points: legislation, motor ve- 
hicle administration, enforce- 
ment, engineering, education, 
personnel training and research. 
It was originally endorsed by the 
following organizations: 

American Automobile Assn., 
American Legion, Automotive 
Safety Foundation, General Fed- 
eration of Women’s Clubs, Har- 
vard Bureau for Street Traffic 
Research, Highway Education 
Board, International Assn. of 
Chiefs of Police, National Auto- 
mobile Dealers Assn., National 
Congress of Parents and Teach- 
ers, National Grange, National 
Safety Council, Northwestern 
een Traffic Safety Insti- 
tute. 


The 14 additional groups to 
add their endorsement are: 
American Transit Assn., Ameri- 
can Trucking Assns., Inc., Asso- 
ciated Business Papers, Inc., the 
Associated General Contractors 
of America, Inc., Assn. of Ameri- 
can Railroads, Cycle Trades of 
America, Inc., the Electric Insti- 
tute of Washington, Kiwanis In- 
ternational, National Electrical 
Manufacturers Assn., National 
Institute of Manufacturers and 
Distributors, National Slag Assn. 
National Standard Parts Assn., 
Portland Cement Assn., and the 
U. S. Conference of Mayors. 











Illinois Seeks Cut 
In Insurance Costs 


CHICAGO—Meeting with 
representatives of insurance 
companies here, Ernest Palmer, 
director of the Illinois insur- 
ance department, charged that 
finance companies are being 
paid too high commissions by 
insurance firms on automobile 
sales, and urged a change in 
procedure whereby finance com- 
panies quit lumping insurance 
cost with other finance charges. 

Palmer proposed a_ standard 
form certificate for car pur- 
chasers showing the exact 
amount being assessed for dif- 
ferent types of insurance an 
the extent of coverage. 


To feel thc pulse of the industry. 
consistent reading of Automotive 


News is a necessity. 
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Sked 


Blanketing 2,000 newspapers 
and four national mags Stude- 
baker’s announcement  adrive 
gets under way in the next two 
weeks. Handled by Roche, Wil- 
liaams & Cunnyngham. 

Ad outlay expected to be en- 
larged later on, since original 
setup was based only on a reas- 
jonable expectancy of 1939 car 
_ sales. 

' Newspaper copy will start 
hitting the ink as soon as 
dealers in markets, covered 
by sheets, are _ sufficiently 
stocked with new Studebakers. 
This is expected in most lo- 
calities by around Oct. 1. 
Newspaper copy, in black and 
white, will put forth straight 
merchandising with emphasis 
on company’s new “Climat- 
izer” device and other fea- 
tures. There'll be five sizes 
of ads, depending on range of 
market. 


First mag ad will appear in 
Collier’s Oct. 14 issue, a spread 
‘in four colors. Similar spreads 


‘due following stanza in Satur- 


lay Evening Post and Time, with 
a one insertion skedded for Es- 
quire. Color single pages will 
follow in Collier’s, SEP and 
Time, with all mag copy stress- 
ing style. 

For direct mail, Studebaker 
will use a snappy “French bro- 
chure”, with a personal note 
from a supposed passenger 
aboard the “Normandie”. Also a 
“Book of Facts” for “accidental” 
leaving at homes. Likewise a 
group of salesman helps. 


‘Retained 


Hudson has retained Schipper 
Associates as public and press 
relations counsel. J. Edward 
Schipper 
has resigned as 
director of pub- 
lic relations for 
Hudsonand 
will be suc- 
ceeded by C. W. 
Macfarlane, 
who has been 
handling Hu d- 
son press rela- 
tions activities 
on the Pacific 


Schipper Coast for past 
three years. 
Schipper, who has managed 


Hudson press relations for the 
past seven years, will continue 
with Hudson in an advisory ca- 
pacity for Schipper Associates. 


Airviews 

Co-operating with Miami 
(Fla.) automobile dealers, sta- 
tion WQAM has lined up series 
of air previews of 1939 models 
previous to their public display. 

First to be airviewed was the 
1939 Plymouth. Broadcast, orig- 
inating at Christopher Motors, 
south Florida distributors, | 
tured description of new Ply- 


‘mouth by Leslie Harris, of sta- 


tion’s public events department, 
and an interview with O. 
Howston, general manager of 


Outlook Bright 
For Cheyenne 


CHEYENNE, Wyo. — With 
business conditions in Chey- 
enne reported “about the same 
as last year, local automobile 
dealers are optimistic over pros- 
pects for fall business in view 
of low inventories. 

Increase in the labor forces at 
the Union Pacific shops and 
United Air Lines shops, increas- 
ed personnel at Ft. Warren, and 
the government loan policy all 
have helped to boost August and 
early September sales, while 
pointing to a good winter sea- 
son. 








Chris Sinsabaugh’s sparkling 
“Sparks” column is read by the 
“wide-awake” in the industry. 


th Dimension 
mension 


The News of Automotive Advertising 
By» Pete Wemhoff 





company, 
changes. 

Mikes were then placed inside 
one of the new cars, and with 
the WQAM mobile shortwave 
transmitter linked by cables, it 
was driven through the streets 


regarding model’s 


while Howston and Harris, 
seated inside, described their 
reactions, 


Previews of other new models 
will hit ozone as soon as cars 
arrive in Miami. 

Grid 

Oldsmobile dealers of Michi- 
gan will air all Michigan State 
football games this fall, at home 
and on the road. Eight stations, 
comprising the Michigan net, 
will broadcast the games direct 
from the field. 

The first broadcast of Sept. 
24 will feature the Michigan 
State and Wayne University 
game, with Carl Gensel at mike. 






Permits 


Exhivoitors at N. Y. automo- 
bile show, contemplating use 
of flickers, must apply for per- 
mit direct to Department of 
Licenses, City of New York, 
which will forward blanks giv- 
ing full details. 

Application must be filed not 
less than three days prior to 
the first showing, accompanied 
by $5 fee. 


Switches 


Earl Aiken, publicity director 
for United States Advertising 
Corp. in Toledo past four years, 
accepts position with the Lib- 
bey-Owens-Ford Glass Co. 

As publicity director for U. S. 
Advertising, Aiken handled na- 
tional publicity for the agency’s 
clients, including both L-O-F 
and Owens-Illinois Glass Co. In 
New York. Aiken will work in 
conjunction with advertising and 
— departments of 


Teamwork 


“Friendship in business insures 
teamwork,” is the theme of a 
new booklet entitled “Howdy 
Friend”, just released to mem- 
bers of National Standard Parts 


FO 





STUDEBAKER’S ADVERTISING campaign for 1939 models at Chicago 
dealer meeting by J. P. Roche, president of Roche, Williams & Cunnyng- 
ham, Inc., which handles Studebaker copy. Roche is exhibiting some of 
the copy scheduled for magazines within the next few weeks. 


Assn. by E. P. Chalfant, execu- 
tive vice-president. 

New brochure tells of aims and 
objectives of NSPA and calls Marginal truisms, such as “To 
particular attention to the broad| help guide your own industry 
co-operation possible in this|is to shape your own destiny,” 
wholesaler-manufacturer associ-| appear on each page of the bro- 
ation. Brief explanations of as-! chure. 


sociation’s services and their 
value occupies several pages of 
the booklet. 


HAVE YOU EVER SEEN 


AN EXECUTIVE DRIVING A JALOPPY? 


No, sir! By and large, you'll find the leaders of 
American business driving up-to-date cars. The execu- 
tives of this country are probably the one large group 


of people in the world who most consistently—and most 


frequently — buy new cars! 


With 103,000 paid subscribers and 290,000 other 
readers, BUSINESS WEEK — the executive’s busi- 
ness paper — reaches more executives per advertising 
dollar than any other general magazine or general 
business magazine. Doesn’t it seem simple logic to 


make sure you sell your cars to this market by includ- 


ing BUSINESS WEEK in your 1939 schedule? 








The Executives 


Zot 


BUSINESS 


Business Paper 


A McGRAW-HILL 


wakes 


ADVERTISE IN 


Business Week’s Readers buy 
cars for their firms as well 
as themselves 


Forty per cent of BUSINESS WEEK’S 
subscribers are executives of companies 
which operate an average of over 14 pas- 
senger cars. And 40% are in companies 
which own an average of 43 trucks per 
company.* When you advertise to these 
men as consumers, you get the important 
PLUS of their influence in purchases 
for their firms. 


* From recent survey by Crossley, Inc., among 1018 typical 
Business Week subscribers. 





330 W. 42nd St., New York 
PUBLICATION 
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Hectic Year Is Seen 


for Car 


Legislation 





(Continued from Page 2) 


ments. Licensing proposals will 
hold an appeal to legislators be- 
cause of the opportunities they 
offer for added revenue and new 
administrative positions. Wis- 
consin’s dealer licensing law has 
attracted widespread attention. 
The City of Dallas has been 
licensing automobile and parts 
dealers and more recently Hous- 
ton has adopted a dealer licens- 
ing measure under authority of 
1937 Texas legislation. 

The administrative and en- 
forcement agency for the Hous- 
ton law is the assessor and col- 
lector of taxes who, under the 
new measure, holds’. broad 
powers over dealer operations. 
Licensing acts were introduced 
in many state legislatures this 
year and loom as probable major 
issue in the coming 1939 ses- 
sions. 

In the rush for new revenue 
as the coming legislative activity 
starts, it is anticipated attempts 
again will be made to enact 


compulsory trademark _legis- 
lation laws. Due to opposition 
from manufacturing interests, 


including automotive parts and 
equipment concerns, previous 
efforts of 14 states to enact such 
measures have been defeated. 

Also considered likely to at- 
tract the eyes of state legislators 
is the possibility of enacting 
“business privilege taxes”. Such 
a law now functions in the Dis- 
trict of Columbia and, although 
it awaits final constitutional 
testing, may be copied elsewhere. 
With 44 legislatures in session 
next year, there will be sales 
taxes and a hundred and one 
other different kinds of revenue 
raising measures proposed, all 
of which will, of course, threaten 
the automotive industry either 
directly or indirectly. 

The alternative to finding new 
revenue sources in many states 
will be cited as highway fund 
diversion. Except for the naive 


Lincoln-Zephyr 
Managers to Gel 
Peek at 1939 Car 


DEARBORN.—Lincoln-Zephyr 
cars for 1939 will be previewed 
here next week by Lincoln di- 
vision managers of Ford Motor 
Co. branches throughout the 
United States, who will arrive 
here Sept. 28 for a three-day in- 
tensive sales program. 

Scheduled on the program will 
be talks to the div‘sion man- 
agers by J. R. Davis, Ford gen- 
eral sales manager, and A. S. 
Hatch, in charge of Lincoln- 
Zephyr and Lincoln sales. 

The program also will include 
a study of the company’s mer- 
chandising plans for 1939, con- 
sultations with executives of the 
sales department and inspection 
tours of the Lincoln Motor Co. 
plant. 





Truck Reciprocity Pact 
Signed by Mich., Penna. 

LANSING.—An agreement to 
assure Michigan truckers of ex- 
emption from weight tax and 
other fees in Pennsylvania was 
reached here during a meeting 
of reciprocity committees from 
both states. 

By virtue of the agreement 
which is expected to save truck- 
ers many thousands of dollars 
in special taxes, Pennsylvania 
truckers will be exempted from 
paying Michigan weight tax and 
mileage fees. The agreement al- 
so includes passenger buses. 


T 7 ~~ 
New Director Elected 
SPRINGFIELD, Mass. — The 

lowing new members were elected 
to the directorate of the United 
American Bosch Corp. at a meet- 
ing held in New York this week: 
Wm. Batt. president, SKF In- 
dustries; J. P. McGuire, president, 
J. P. McGuire & Co.: Frank Hamil- 
ton of Monnet, Murnane & Co. 
Other members of the board are 
George Murnane, chairman, and D. 
P. Hess, president of the company. 


fol- 


hope of curtailing general gov- 
ernmental services to fit existing 
revenues, it probably will be the 
case in many states of either 
new taxes in some form, or tap- 
ping motorists’ tax receipts to 
meet unemployment relief needs 
and other growing general serv- 
ices. Anti-diversion forces al- 
ready are tightening their belts 
and will attempt to increase the 
number of states prohibiting di- 
version by constitutional amend- 
ment. 


Public opposition to diversion 
is constantly increasing, the anti- 
diversionists believe, but know 
they will have an uphill battle 
in attempting to impress this 
upon 44 state lawmills. 

Labor legislation will be a 
controversial issue in most states 
and judging from the past, pas- 
sage will be sought for radical 
bills of doubtful benefit to either 
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Mrs. Bernard J. Wickham, 
president of the Omaha chapter 
of a nationally famous social 
organization, thinks “the movie 
reviews are not only fair and 
accurate, but good reading in 
themselves.” 


labor or industry. There are 
signs, however, of a trend to- 
ward greater sanity in labor 
legislation and the prospects of 
action, protecting industry as 
well as labor, will be more 
favorable in 1939 than in the 
past. Because of the apparent 
failure of some of the past one- 
sided measures to fulfill their 
promises, both legislators and 
thinking labor representatives 
may be more leary of crackpot 
proposals next year. 

Among the thousands of bills, 
which will find their way into 
next year’s legislative grist in 
state capitols throughout the 
country, will be measures 
touching other subjects of vital 
interest to automotive manu- 
facturers and dealers. National, 
state and local automotive trade 
associations are in for a busy 
year of attempting to protect 
the industry against new un- 
desirable proposals and further 
those offering relief from past 
blunders. 


For a fresh automotive viewpoint, 
read George M. Slocum’s “A Word 
in Edgewise.” 


President William M. Jeffers of 
the great Union Pacific is probably 
the only railroad president to be- 
come head of the same company 
in which he started at the bottom. 
He likes Liberty because “it is so 
simply and realistically written... 
it stimulates my thinking...” 






U.P.’s famous shield 
blinks nightly atop the 
Union Pacific Building. 





William D. Lane, Omaha manu- 
facturer, is also president of 
Omaha’s aggressive Chamber 
of Commerce. “Many of my 
business associates read Lib- 
erty,’ says Mr. Lane, substanti- 
ating a survey which shows 
that 33% of the business club 
members are Liberty readers. 


MEMA’S Grand Index Off 
But Wholesale Sales Rise 





NEW YORK.—According to 
manufacturers reporting their 
monthly business figures to 
Motor and Equipment Manu- 
facturers Assn., July original 
equipment shipments continued 
their seasonal decline and ser- 
vice equipment shipments drop- 
ped one point, while small gains 
were registered in service parts 
and accessories. All indices are 
below July last year. 

The grand index for all 
branches of the industry in July 
dropped to 75 per cent of the 
January, 1925, base as compar- 
ed with 84 per cent for June 
and 148 per cent for July 1937. 

Shipments to vehicle manu- 
facturers for original equipment 
in July declined to 60 per cent 
of the base, which compares 
with 74 per cent registered in 
June and 153 per cent for July 
last year. 

Service parts shipments to 
wholesalers for July advanced 
to 125 per cent from the 119 


per cent indicated in June. In 
July, 1937, the index stood at 
154 per cent. 

Accessories shipments to 
wholesalers in July advanced 
one point, standing at 100 per 
cent of the base index, which 
can be compared with 99 per 
cent for June and 116 per cent 
in July, 1937. 

Service equipment shipments 
to wholesalers in July dropped 
to 89 per cent of the base as 
compared with 90 per cent in 
ca and 127 per cent in July, 





Ky. Receipts Rise 


FRANKFORT, Ky.—The state re 
ceived $12,634,064 in taxes on 252,- 
681,000 gallons of gasoline during the 
fiscal year ended June 30, according 
to H. Clyde Reeves, acting com- 
missioner of revenue. The tax to- 
taled $12,225,022 on 244,500,400 gal- 
lons the preceding year. 


Fourth Dimension, a regular fea- 
ture by Pete Wemhoff, offers news 
of automotive advertising. 


Downtown Omaha stands where the Oregon Trail 


once fan 


and where the Mormons wintered 


on their westward migration. This is Farnum 
Street, looking East, toward the mighty Missouri. 





HERE wagon trains creaked in the mud of the Oregon 
Trail, modern traffic now rolls on wide-paved Farnum 
Street. Omaha, today, is a rugged, solid city—important as 
a railroad center, a live-stock market ...as the commercial 


crossroad of the nation. 


Important, too, as the mid-west proving ground for auto- 
motive America. For Omaha registers 51,000 passenger cars 
—1 for every 4 persons—a ratio considerably higher than 
the national average, and double that of many Eastern cities. 

Significantly, this high automobile ownership goes hand 
in hand with high magazine readership. The character and 
substance of a community—its value as a market—are always 
reflected in the possessions and the pursuits of its people. 

Omaha is an excellent demonstration of the local im- 
portance of national magazines. Here, 3 out of 4 members 
of the leading business, social and civic organizations are 
readers of the three basic weeklies: Liberty, Collier’s and 


the Saturday Evening Post. 


Omaha is another local example of the national power 
of Liberty. In this city, important to motorcars and maga- 
zines, Liberty leads in total circulation among the weeklies, 


goes into every sixth home. 


In these candid interviews with some of the well-known 
people among the thousands of Liberty readers in Omaha, 
you will see many sides of Liberty. 

You will sense the editorial breadth and power which 
gathers the interest of the leading dealers and their leading 


customers across America. 
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Chevrolet Staff to Start 
Huge Training Assignment 





DETROIT.—Chevrolet’s serv- 
ice and mechanical department 
and its engineering staff joined 
hands this week in what is said 
to be the largest training assign- 
ment in the industry—the school- 
ing of the entire Chevrolet 
wholesale organization, the serv- 
ice managers of some _ 10,000 
Chevrolet dealerships from coast 
to coast, and the operators of 
about 1,000 large car and truck 
fleets, in the servicing of the 
new 1939 Chevrolet, to be an- 
nounced a few weeks hence. 

The huge operation has been 
organized by Ed Hedner, national 
director of the service. Its suc- 
cessive stages will proceed on 
clocklike schedule. It will begin 
with the schooling of nine re- 
gional product representatives, 
already in Detroit for their 
course, and will extend through- 
out the service personnel in the 
remotest corners of the country. 

The nine men now being 
trained, one from each of the 


nt topics.” 


M. Lied is president of the National 
nil Automobile Dealers Association; 
ids Greenlease-Lied, Oldsmobile- 
tillac-LaSalle distributors. A reader 
ke the first issue, Mr. Lied describes 
teditorials as “vigorous and whole- 
te,” and adds that “this country needs 
te publications with Liberty’s courage 
‘fight.”’ 


H. Beaton, president of the 
tton Drug Company, operates 
te of Omaha's finest drug stores. 
weekly reader of Liberty, he is 
gely interested in the short sto- 
i, but finds other absorbing fea- 
es—"‘like that eye-opening 
le by Imperial Wizard Evans 
the K. K. K.” 
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H. Yates, important figure in Omaha finance, is 
irman of the Board of The United States National 
, oldest in the city. “Liberty,” in Mr. Yates’ 
nion, “gives the businessman a weekly interpreta- 
n and understanding of the most timely and im- 


nine Chevrolet regions, began 
their sessions Monday. It will 
require about two weeks of un- 
interrupted “classroom” work, 
with members of the Chevrolet 
engineering staff under J. M. 
Crawford, chief engineer, as their 
instructors, to give them a com- 
prehensive picture of the 1939 
product and an understanding 
of the methods and equipment 
to be used in servicing it. 
At the expiration of that pe- 
riod, a larger group, totaling 77 
men, made up of a service man 
from each of the 45 Chevrolet 
zones and 32 Canadian and ex- 
port division service men, will 
arrive for the second stage of 
the school program. The nine 
already trained will then take 
their place beside the central 
office training staff and help to 
instruct the larger group. 
When the 77 have finished 
their training, they and the nine 
who helped to train them will 
return to their respective field 








De Emmett Bradshaw is president of 
Woodmen of the World, huge fraternal 
organization with over 400,000 members. 
“As chief executive of a great fraternal body 
and a Liberty reader myself, I can readily 
understand Liberty’s tremendous influence 
with its millions of readers.” 


posts and conduct the same sort 
of courses for the whole Chev- 
rolet field organization. This 
course will equip Chevrolet with 
enough fully schooled service 
men to train the entire dealer 
organization with speed and 
thoroughness. This final phase 
of the program will be handled 
through the medium of the one- 
day schools in strategic points 
throughout the territory. 

This ‘“pyramiding” of the 
school operation — starting with 
a small and compact group of 
key individuals, and progressing 
to larger and larger groups by 
regular stages—has been worked 
out in such a manner as to assure 
completion of the entire service 
personnel’s training prior to the 
introduction of the new year’s 
models. 


Sales Holding Up 


WASHINGTON.—Sales of new 
passenger cars by dealers in the 
Philippine Islands for the first 
six months of 1938, totaling 
1,715 units, were only about 7 
per cent less than last year and 
substantially better than in 
1936 or 1935, according to a re- 
port from the American Trade 





ALL PHOTOS SPECIALLY 
TAKEN FOR LIBERTY 
BY ROBERT W. LEAVITT 


Bert Murphy, president of Andrew Murphy & Son, 
is the largest Chrysler-Plymouth distributor in 
Nebraska. Mr. Murphy reads Liberty thoroughly; 
says ‘the article you published on Father Flanagan's 
Boys’ Town impressed me so much that I wrote 
Father Flanagan congratulating him for his work.” 





Ray C. Deaton, district manag 
of O. P. Skaggs Efficiency Service 
System, supervises 30 important 
food outlets in the Omaha area. A 
weekly reader, Mr. Deaton enjoys 
Liberty’s exciting fact-stories. 
"Death Over Galapagos,” 


“was more exciting than fiction 


A. C. Hargreaves, who bears a remarkable 
facial resemblance to Harvey S. Firestone, 
Jr., is manager of the super-service Fire- 
stone store. “I like Liberty because you 
make it easy to read—the political stories 
are as interesting as the football pieces.” 
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manager 


says he, 


Uniformity Is Lacking 
In Car Vehicle Laws 





Special to Automotive News 

WASHINGTON.—In _ compil- 
ing its report on motor-vehicle 
traffic conditions in the United 
States, the U. S. bureau of pub- 
lic roads found seven different 
classes of organizations for reg- 
istering motor cars. 


All the states require registra- 
tion of motor vehicles and dis- 
play of license plates as a condi- 
tion of driving on public high- 
ways, it is pointed out, but this 
is one of the relatively few pro- 
visions in which the motor laws 
of all states are uniform. 

Another example of uniformity 
is the provision in each state 
which prohibits drunken driv- 
ing. Every state makes it a 
criminal offense to drive while 
in an intoxicated condition. Pen- 
alties, however, vary widely in 
the various states. 

A third example of uniformity 
is that every state provides pen- 








Ernest Buffett, president of 
Buffett & Son, supplies Omaha's 
better families with the best in 
food. A Liberty reader for ten 
years running, he likes the 
whole magazine. Recent pieces 
he especially enjoyed are For 
Value Received, the Trotsky 
article on war, and Will Irwin's 
CIO series. 


M. H. Burress, proprietor of 
the Sinclair service station, 
reads Liberty regularly for 
“sports articles like that Joe 
Louis-Jim Tully scrap.’’ He 
likes the short stories, too. 





alties for the driver, who does 
not remain at or return to the 
scene of an accident which re- 
sults in death or injury to any 
person. In all but six states a 
driver is required to stop even 
if only property damage is in- 
volved. 

Penalties for “hit-and-run 
driving” are anything but uni- 
form, however, although in 
many states the penalty is se- 
vere. In 31 states a driver may 
forfeit his license for this of- 
fense. Fines may be as low as 
$10 in some codes and as high 
as $5,000 in others, with the 
range of imprisonment varying 
from 30 days to 5 years. 


A summary paragraph in the 
report says that analysis of the 
motor-vehicle laws “clearly 
demonstrates an amazing lack of 
uniformity,” and _ that’ the 
“chaotic nonuniformity prevails 
not only in matters that are 
minor or relatively unimport- 
ant but also with respect to 
many of those provisions that 
are essentially fundamental in 
all major problems relating’ to 
traffic safety. 


Steel Rate Hits 


New High Mark 
At Youngstown 


YOUNGSTOWN, O.—Steel op- 
erations in the Mahoning and 
Shenango valleys this week will 
attain the highest production ca- 
pacity in several months. 


Youngstown mills will increase 
production to 47 per cent of ca- 
pacity as the result of an influx 
of small orders, officials an- 
nounced. 


At Sharon, Pa., resumption of 
operations at the plant of the 
Sharon Tube Co., idle for three 
weeks, will boost industrial ac- 
tivity in the Shenango area to 
the highest mark in more than 
a month. 


Slowness with which automo- 
tive steel shipments are increas- 
ing partially is offset by sus- 
tained demand from miscellane- 
ous consumers, together with a 
slight gain in railroad require- 
ments and expanding activity in 
building and engineering con- 
ctruction. 

A slower rate of improvement 
in steel output is seen for the 
coming quarter. Developments 
the last 90 days have brought 
operations fairly close in line 
with actual consumption, in con- 
trast to the excess of the latter 
during earlier months. Subse- 
quent gains, consequently, will 
be dictated largely by activities 
in various steel-consuming in- 
dustries. 








Montreal’s Motor Show 
to Use Idle Buildings 


MONTREAL.—tThe _long-idle 
Univerite de Montreal buildings 
on the Mountain will be used for 
Montreal’s next motor. show. 
Never quite completed and un- 
used since their construction 
some years ago, the buildings 
will house the exhibition, with 
ground floor space put into 
shape for the purpose. 

The city is providing an esti- 
mated $1,500 to cover cost of 
material necessary to cutting ap- 
proachines to the building in 
proper order for traffic, and the 
work it is expected will be done 
by the Provincial government. 
Resort to the university build- 
ings for the motor show came 
because of unavailability of the 
Sun Life building for the pur- 
pose. 

Kozy’s Backlog Heavy 

KALAMOZOO, Mich.—The Kozy 


Coach Co. here, according to C. M. 

| Lutes, is two months behind on 
orders for Kozy Coaches and 30 
days behind on orders for Silver 
Dome coaches, the division ac 
quired recently from the former 
Detroit company 
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Styling, Remote Shifting Feature 39 Studebakers 


‘Climatizer’ System Included 
Among Many Innovations 





(Continued from Page 1) 


First of these is a new me- 
chanical gear shift mounted on 
the steering post just below the 
wheel. This shift system is 
manually operated and is as 
simple as the former lever- 
through-the-floor system. The 
gear “H”, which is on the steer- 
ing post, has been turned on its 
side and no new driving habity 
need be learned. The new shift 
is standard equipment on al 
models. 

Next in importance to the re- 
tailer is the new overdrive that 
has been developed by. Stude- 
baker engineers. This overdrive 
cuts in at 30 miles an hour, but 
the zip and pep of conventional 
high gear is available at any 
time. In previous overdrives, it 
has been necessary to deceler- 





the 
Studebakers is imbedded in the trunk 
handle. 


LICENSE LIGHT on 1939 


ate below the overdrive cut-in 
period or shift to second speed 
before conventional high has 
been available. In this new 
system the drive may obtain the 
increased torque and high per- 
formance of conventional top 
gear at any time. 

To go from overdrive to con- 
ventional, the driver has only 
to push the accelerator pedal 
clear to the floor, past ful 
throttle position. 

Movement of the accelerator 
pedal beyond the wide open 
throttle position closes a switch 
which operates a solenoid con- 
trol through the medium of a 
relay. The solenoid first closes 
a switch for an instant, 1/50th of 
a second, (two or three engine 
explosions) and cuts off the igni- 
tion, thus relieving the torque 
load through the transmission 
train and permitting the sole- 
noid to disengage a pawl in the 
sun gear. Disengagement of this 


ow 
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pawl releases the overdrive and 
makes conventional ratio avail- 
able. 


This overdrive with the sole- 
noid control was developed by 
Studebaker engineers. It is said 
to result in economy of gaso- 
line, oil and engine wear, the 
speed of the engine being re- 
duced approximately 30 per cent 
when the overdrive cuts in. 


The Studebaker’ ventilating, 
air filtering and heating system 
is an innovation worthy of com- 
ment. It was developed in 
Studebaker laboratories by 
Studebaker engineers. It is as 
much an integral part of the 
car as the steering wheel, engine 
or chassis frame. It has no parts 
exposed to take up room or spoil 
the ‘interior trim. 


Draws Outside Air 


Positioned beneath the front 
floor pan, the high capacity 
heating, air filtering and venti- 
lating unit draws outside air 
from above the running boara 
at the left side of the car. The 
air is drawn through a passage 
formed in the body. Upon leav- 
ing this passage, the air is first 
filtered to remove dust, then 
passed through the core of an 
efficient heater. The heated and 
cleaned air is discharged beneath 
the front seat where suitable 
apertures distribute it between 
front and rear compartments to 
provide equal comfort to all 
occupants. 


The capacity of the unit is 
said to be sufficient to assure 
an ample supply of fresh, clean, 
heated air in excess of 230 cubic 
feet per minute. An _ interior 
temperature of 70 degrees at 
head level can be maintained in 
zero weather. A still higher tem- 
perature at floor level in both 
front and rear compartments as- 
sures passenger comfort. 


In warm weather, the hot 
water supply to the heater can 
be shut off and the unit used to 
draw in fresh, cool, clean air. 
Windows may be kept tightly 
closed, an important feature in 
rain or dust storms. 


Attached to Top 


The Studebaker bodies. 
through the ingenious efforts of 
the engineers, have become “ex- 
tensions” of the strong, true-X 
double-drop frames. The box 
section body sills are attached 
directly to the top of the frame, 
making them a unit, in which 
the frame strengthens the body 
and the body strengthens the 
frame. All bodies are heavily 
insulated for protection, com- 
fort and sound deadening. 


Houdaille shock absorbers are 
standard on all models. Ther- 
mostatic control is found on the 
rear shocks of all models, pro- 
viding automatic adjustment for 
all weather, load and road con- 
ditions. The shafts of rear 

(Continud on Page 29, Col. 3) 
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ROADSTER 


OTHER MODELS 
PANEL AND PICK-UP TRUCKS 






STATION WAGON 


4 PASSENGER SPEEDSTER 


DEALEKS—YOUR TERRITORY MAY BE OPEN 
For Full Details, Wire, Write or Phone 


MERICAN BANTAM CAR CO., BUTLER, PA 





















STUDEBAKER STATE PRESIDENT for 1939. New mechanical shift on the steering post, a “climatizer” that 
cleans and heats the air, and a new overdrive that is controllable at all speeds above 35 miles per hour, are dis- 
tinctive features. Wheclbase is 122 inches and eight-cylinder engine has 110 horsepower. Independent planar front 
wheel suspension, in use for four years, is retained on new models. 








STUDEBAKER STATE COMMANDER club sedan for 1939. 


of thic car. The six-cylinder engine 


Wide doors add to the “going places” design 
delivers 90 horsepower, and Studebaker’s new mechanical shift, located on 


the steering post below the wheel, is standard on all S tudebakers for 1939. 





STUDEBAKER COMMANDER 
of this coupe, aided by placing of the gearshift lever on the steering post in the new models. 
designer of trains, steamboats and airplanes, co-operated with Studebaker engineers in producing this car. 


Hupp Begins 
Drive to Expand 
Its Dealer Body 


DETROIT. —The start of an 
aggressive campaign to expand 
the Hupp dealer organization in 
the United States and Canada 
was announced this week by W. 
A. MacDonald, vice-president in 
charge of sales. 

Discussing the company’s sales 
plans for 1939, MacDonald said: 
“When Hupp announced its 
1938 models and aggressively 
started the expansion of its| 
dealer organization in 1937, the | 
corporation promised its dealers 
a low-price car. Since’ then 
much time and money have 
been spent in engineering and 
development work, and we are 
now ready to give our dealers 
the advantage of a line covering 
the most popular price ranges. 

“Our present models with im- 
provements will be continued | 
for 1939 and will provide fine- | 
car buyers with everything they | 
want in the way of perform-| 
ance and size, at competitive | 
prices. But our dealer organi- | 
zation will be tremendously | 
helped by our two new low- | 
priced lines, 





the four and the| 
six, priced to open the broadest | 
popular markets to our dealers. 
We anticipate instant acceptance 


COUPE for 1939. in 


Raymond Loewry, 


There is ample room for three 


of these new cars both from the 
trade and the public. Our new 
franchise, upon which we have 
been working for months, will 
particularly appeal to dealers 
who have long been seeking ex- 
clusive representation direct 
with the factory on a complete, 
popular-priced line. Strict in- 
fringement penalties will be in- 
cluded and we will particularly 
keep an eye on the multiple 
dealer situation, as we want 
every one of our outlets to make 
money and feel confident that 
they can with our new program. 


We are starting at once on an 
aggressive campaign largely to 
expand our dealer organization 
in the United States and Can- 
ada. We are inviting dealers 
from all over the world to see 
our complete line at a _ pre- 
showing early in October.” 


For news of the men who make 
news in the automotive world, read 
Chris Sinsabaugh’s authoritative 
“Sparks” column. 


“A Word in Edgewise,” a regular 
feature by George M. Slocum, offers 
1 = viewpoint from the motor 
wor 





To a Manufacturer .... 
With a Sales Problem 


Sales manager seeks connection with well established 
manufacturer handling sales from factory or as repre- 
sentative in Detroit. 

Record of successful selling experience directing sales 
and advertising for the largest parts concerns in the in- 
dustry. : Responsible for the marketing of two outstand- 
ing major improvements in the automotive field. 

Technical education. Thorough shop experience. 
Broad knowledge of organization and coordination of 
sales plan with advertising program. Wide contact 
with top executives and plant personnel. 

Excellent health. Actively interested in athletics and 
outdoor sports. 


Box 175 Automotive News, 


Detroit, Mich. 
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Truck Show Space Sellout Assured 
Cameron, Hoffman to Keynote ATA Meet 


National Traffic 
Committee Meets 


On Friday 28th 


Sub-Committees Appointed 
For Annual Meeting 
Oct. 31-Nov. 3 








DETROIT.— William J. 
Cameron, of the Ford Motor 
Co., will deliver the keynote 
address at the annual con- 
clave of the American 
Trucking Assns., Inc., to be held 
here Oct. 31-Nov. 3, it was an- 
nounced Friday. 


Other speakers include Paul 
G. Hoffman, president, Stude- 
baker Corp. and William P. 
Helm, prominent Washington 
newspaperman. Hoffman _ will 
address the opening luncheon 
Oct. 31. 

With the key speakers chosen, 
the big annual banquet and en- 
tertainment, set for Nov. 2 at 
the Masonic Temple where the 
large visiting delegation can be 
taken care of comfortably and 
the bodies of the various sub- 
committees appointed, the De- 
troit convention committee is 
squared away for its big job of 
making this ATA convention the 
biggest and best ever held. 

Among the various sub-com- 
mittees, whose personnel has 
been completed, are the housing 
and registration committee un- 
der Walter F. Carey, chairman, 
with a working body of J. R. 
Caldwell, Caldwell Motor 
Freight; Harry Bylenga, Inter- 
state System; W. J. Seitz, Mich- 
igan Motor Freight; H. H. Hardy, 
Michigan Furniture Warehouse- 
men’s Assn.; W. C. Finn, Doyle 
Freight Lines; Lee Dougher, 

(Continued on Page 2, Col. 4) 


August Truck 


Truckin’ 


—_—-—>——_ 


Ring Master Visits 
The Theme Song 


King for a Day 
A Dodge Starter 


—_~——_ 
by 
Jack Weed 


MONG THE VISITING fire- 

men who have been lured 
to Detroit by the new car pre- 
views, which have kept the Paul 
Prys of the industry on the qui 
vive for the past two weeks, is 
one W. S. Peper, who is this 
year’s ringmaster of the National 
Motor Truck Show. While he 
has been loaned to the truck 
show committee by the New 
York Packard Co., 
truant long enough to come to 
the heart of things automotive, 
to see what “the man who owns 
one” was going to get for his 
money next year. 

And while here, he spilled a 
little back-stage stuff about 
what is being planned to make 
the big show interesting, educa- 
tional and attractive to those 
who shell out the shekels. 

* * + 


“HIGHWAY TRANSPORTA- 
TION Helps Everyone,” is the 
theme song of the first big New 
York exclusive truck exposition, 
and the publicity releases which 
come across your columnist’s 
desk have amply borne this out. 
Hitched to the name of the head 
man of each of the exhibiting 
companies as quotations have 
been facts and figures which 
show the vital part the motor 
truck is playing in moving the 
produce and merchandise of 
the nation. If the exhibiting 
companies in their publicity re- 
leases to the newspapers (pro- 

(Continued on Page 4, Col. 5) 


‘Sales Show 


Contra-Seasonal Increase 





DETROIT.—August truck 
sales, based upon returns from 
39 states received to date, look 
assured of showing an increase 
over registrations in July. For 
the same states August shows an 
increase of 7 per cent or 1,746 
units. 

This year will be the first yeas 
since 1934 that August sales have 
exceeded those of July. The 
other two years, which have 
also shown greater August truck 
Sales during the past 10 years, 
were 1932 and 1930. 

July truck sales this year, for 
the same 39 states reported so 
far were 24,420 while August 
Sales total 26,166 units. 

As usual this year, the farm 
states show the greatest percent- 


age of sales as against registra- 
tions of last year, with 11 states 
showing registrations of 60 per 
cent of 1937 or better. Of these, 
all but four states are west of 
the Mississippi river. 

Ohio is the only state among 
the 11 leaders which derives its 
principal source of revenue from 
manufacturing. © eee 

New Hampshire, Virginia, 
North Carolina and Ohio are the 
only states east of the Mississippi 
river which, on the returns so 
far received, are eee 60 

er cent of 1937 sales. 

. Truck registrations for 1938 
are still running approximately 
57 per cent of 1937 sales, which 
is 10 per cent more than the 
passenger registrations to date. 





he played T 





ENROUTE TO ENGLAND from the Utah Salt Flats, John R. 
(center), English speed racer, was snapped in Detroit during his visit this 


Cobb 


week 2t the Detroit Athletic Club. His hosts in Detroit were C. B. omas, 
left, general sales manager of Chrysler Export Corp., and J. D. Burke, right, 
director of truck sales, Dodge division of Chrysler Corp. 





Team Play Important 


—An Editorial 








T takes eleven men working in unison to make up a 
4 winning football team. While not more than three men 
usually get the publicity for making touchdowns, little 
ground would be gained without a strong, fast charging, 
well-conditioned line and blocking back. 

It takes the same sort of teamwork to make up suc- 
cessful truck merchandising. While fleet business may 
have the glamour, and has been getting much undue 
emphasis for the past few years, it takes a good, wide- 
spread hard-hitting dealer organization to gain and hold 
sales ground for the successful truck manufacturer. 

Approximately 85 per cent of this country’s trucks are 
individually owned. At least four out of five trucks must 
be sold by dealers and salesmen at retail. The only 
economic access to the great farm and small town buyer, 
which in themselves represent more truck ownership 
than all of the fleets, is through the dealer and his 
salesmen. 

This front line of truck merchandising must be kept 
well-conditioned and well-trained; these dealers must be 
kept in a profitable business state and their salesmen 
must be kept informed on how best to analyze the 
customer’s needs; otherwise the truck manufacturer will 
lose sales ground in the keen competition of today and 
the future. 

At least two truck manufacturers have shown the 
industry this year that if they give their dealers and 
salesmen some incentive to make calls in the face of a 
slow market that truck sales can be boosted. Trucks are 
machinery and, as such, the salesman should be prepared 
to point out to every prospect an economic advantage 
which his prospect will gain if he purchases the vehicle 
the salesman offers. Far too few truck salesmen know 
truck transportation and truck equipment well enough 
to intelligently present any but the simplest truck in- 
stallation. When it comes to engineering a pre-determin- 
ed cost of operation analysis, they are completely stopped. 

Feeding and training this front line is also a part of 
the equipment makers’ merchandising obligation. With- 
out truck dealers, his cost of trying to sell his bodies, 
conversion axles or power takeoffs might well make his 
product too expensive for the truck owner to buy. 

In the great expansion period of the truck business, 
some 10 to 15 years ago, equipment men and truck manu- 








Original Exhibit 
Footage Doubled 
By One Maker 


President’s Dinner to Honor 
75 Leaders from 
Motor Industry 


NEW YORK. — Although 
this year’s National Truck 
Show in the Port of New 
York Authority Building is 
more than twice that of last 
year’s show in Newark, Walter 
S. Peper, assistant general man- 
ager, announced Friday that 
within two weeks the show will 
be a sellout. Only 14,000 square 
feet remain of the 98,000 square 








feet available for exhibitor 
space. 
One exhibitor, International 


Harvester Co., has more than 
doubled its space within the 
past week, from 3,000 _ feet 
originally contracted for to 6,336 
square feet. 

New exhibitors signed up this 
week include Sterling Motor 
Corp., Hageman - McCormack 
Corp., Baker-Raulang Co., Mo- 
tor Wheel Corp., Compensating 
Axle Co., and Cummins Diesel 
Engine Co. of N. Y. 

Presidents of 75 of the lead- 
ing manufacturing companies of 
commercial motor vehicles and 
maintenance and _. operating 
equipment will be the honored 
guests when the Truck Show 
holds its yearly banquet for the 
industry Nov. 15. The banquet to 
be known as the “Dinner of 
Presidents,” will be held in the 
Hotel Astor here. More than 
1,500 of the outstanding figures 
in the passenger car, as well as 
the commercial motor vehicle 
world, are expected to attend 
the banquet. 

More than 50 large paintings, 
depicting the use of commercial 
motor vehicles in all branches 
of American industry and life, 
will augment the photographic 
decorative background of the 
show. 


Studebaker Sets 
Showings of Its 
1939 Truck Line 


SOUTH BEND. — Studebaker 
will show its 1939 line of com- 
mercial cars and trucks simul- 
taneously at the three big shows 
in November, R. G. Hudson, 
manager, truck division, Stude- 
baker Corp., announced Friday. 
“Studebaker truck exhibits will 
be found at the New York Au- 





facturers put result-getting emphasis on dealer and sales-|tomobile Show, at the National 


men training for greater selling profit. 


Touchdowns today, just as they always have been, are| 


made possible by well-trained lines who know how to 
tackle charge fast and push through to a winning score. 










Truck Show in New York and 

at the Chicago 

Show,” he said. 
“The Coupe-Express _ series, 
(Continued on Page 2, Col. 1) 
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Cameron, Hoffman Will Address ATA Convention 


Friday Sees Committee 


Meetings Get Underway 


(Continued from Page 1) 





Studebaker Sets 
Showings of Its 
1939 Truck Line 


(Continued from Page 1) 


on which production will start 
Oct. 1,” Hudson said, “acquires 
the lines and styling of the 1939 
Studebaker Commander, while 
retaining all of its comfort and 
utility features. Emphasis will 
continue to be placed on its two- 
purpose aspect—its appeal to | 
purchasers interested in a com- 
bination passenger car and com- 
mercial unit. 

“There will be no major 
model changes for the coming 





season in any units other than/| 
the Coupe-Express. The styling, | 
service accessibility and per-' 














THE HOOD AND FENDER lines of the new 1939 Studebaker Coupe- 
Express commercial car series closely follow those of the Commander 
Passenger car. No major changes are contemplated on the truck. 





formance of Studebaker Stand- 
ard and Cab-Forward models is 
strictly up-to-date,” he = said. 
“With continuation of the high- 
ly-successful K_ series truck 
models, Studebaker is in a posi- 
tion to supply its dealers im- 


| 








mediately with trucks for the 
1939 season. 

“Studebaker also continues for 
1939 its Standard series line of 


conventional truck models — 
ranging from 1-ton to 5-ton 
capacities.” 





/ 













their performance. 






“Our run of 285 
miles between Eureka 
and San Francisco, over the 
Redwood Highway, is an espe- 
cially severe test on brakes because of 

the great number of curves and grades. 
We have used Auto-Motive-Air for nearly 
three years, during which time our equip- 
ment has traveled 600,000 miles. At no time 
were we held up or delayed because of 
trouble with Auto-Motive-Air. Our drivers 
have complete confidence in their ability to 
stop quickly under any condition, and this 
has resulted in decreased running time and 
a saving in tires, brake lining and general 
service.” (Eureka, Calif.) 


“Our trucks maintain a daily schedule of 400 
miles with ten-ton pay loads, and units on 
which Auto-Motive-Air has been installed, 
perform in such a satisfied manner as to 
convince the writer that they are a real 
investment for any truck operator.” (Mis- 
soula, Montana.) 


“Allow us to express our appreciation for 
the wonderful service we have obtained in 
the past § years from the use of Wagner 
Auto-Motive-Air. We know there is none 
better.”” (Laramie, Wyoming.) 


“We first installed Auto-Motive-Air on a 
1933 Chevrolet truck and Springfield trailer. 
Now each additional unit purchased must 
be equipped with Auto-Motive-Ain It has 
played a major part in our safety campaign, 
and in the past five years we have had only 
one minor accident.”’ (Dallas, Texas.) 


“In 1934 I purchased a twenty-two-foot 
semi-trailer stock truck and had it equipped 


(Originals of these letters and many more just as enthusiastic 
are in our files, and names can be ha 









it will pay you Truck, Tractor, Trailer and Bus 
Dealers and Manufacturers to investigate the 
many advantages of Auto-Motive-Air. The 
coupon will bring complete information. 


WHAT A FEW OF THE THOUSANDS 
OF SATISFIED USERS 
SAY— 








WAGNER contsibution 
to diving SAFETY and EFFICIENCY 


N i . positively one of the greatest automobile safety achievements of 

oRo all time. Can be quickly installed on any Hydraulic Brake equipped 

_car to prevent back-roll while stopping in traffic or on inclines. 100% automatic. 
it is another Wagner item that will give you added profit. 


CHECK the coupon on the right, for complete information. No obligation. 


idir 


for TRUCKS, TRACTORS, sean AEEO-MOTIVE AIR 
and BUSES — 


market, sales are made because of product 
improvements and added features that reflect 
in Safety, Efficiency and operating Economy. 

Wagner Auto-Motive-Air Power Brakes will 
improve the braking performance of every 
vehicle you sell. They are a product of 
Wagner’s proven automotive engineering 
ability, and thousands of satisfied users attest 


In today’s highly competitive 





with Auto-Motive- 
Air. Since then I have 
had four Chevrolet trucks, 
and have used the same compres- 
sor. I have never relined any brakes, and 
I feel that it has more than paid for itself in 
brake linings alone.” (Lindsborg, Kansas.) 


“Our two units, which we have equipped 
with Auto-Motive-Air in May, have to date 
run better than 60,000 miles with absolutely 
no trouble as far as brake equipment is 
concerned, and has solved our brake prob- 
lems. All our new equipment in the future 
will have Auto-Motive-Air.”’ (Chester, Pa.) 


*““We are so well pleased with Auto-Motive- 
Air installed on our truck that we feel we 
should write you expressing our satisfaction. 
This truck was seldom used because it never 
had brakes, but since installing Auto-Motive- 
Air we use it constantly with no brake 
trouble.” (Buffalo, N. Y.) 


“Just a word to congratulate you on the won- 
derful product you have in Auto-Motive-Air. 
It is five years since we made our first instal- 
lation. Now our entire fleet is equipped with 
Auto-Motive-Air. We cannot recommend 
them too highly to those who want positive 
brake action at all times.”” (Austin, Texas.) 


*““We have had Auto-Motive-Air installed on 
our S A Autocar, and I am glad to state 
that this equipment has been most satisfac- 
tory. This truck has run 60,000 miles in the 
past three years, and in that time 
the brakes have only been relined 
once, but there has been no service r 
on Auto-Motive-Air. We will not i 
hesitate to install Auto-Motive-Air i 
on any future trucks we buy.” 4 
(Philadelphia, Pa.) ' 
i 
a 
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upon request.) 



















National Auto Transporters; 
Jack Palmer, Square Deal Cart- 
age, and Lloyd Lawson, E. & 
L. Transport. 


Banquet and_ entertainment 
committee under Charles Yo- 
kum, chairman, composed of| under 


Adolph Byzant, Michigan Trans- 
portation; John Vyn, Vyn Co.; 
Ray Williams, Cloverleaf; R. F. 
Gotfredson, Transamerican; N. 
%. Rice, Contract Cartage; C. C. 


Moore, Central M. F.; and Joe} licity 


Bejin, - E. Bejin Cartage. Truck 
Rodeo, under Chairman A. C. 
Scott comprises Steve Kramer, 
Kramer Bros.; Emery Dykstra, 
H. Vroom & Son; J. F. Ivory, 


Wainer 


uto- 


AUTOMOTIVE EQUIPMENT DIVISION 


WasgnerElectric Grporation *” 


6400 Plymouth Avenue, SaintLouis,U.S.A. 


1 am interested in receiving full information on the 
extra profit items checked. 





AUTO-MOTIVE-AIR 


























POWER 
CYLINDER 


K38-6 


[] Wagner Auto-Motive-Air Power Brakes 
[] Wagner Automatic NoRol 


Cee ee ee ee seers ee ee ee ee eee ee ee se ee eeeseeeeeee 


Ceoeeeeee ee seseee ee eee eeseeeesesesseseeseeseseseeee 


IN ai ea he tiaras STATE. 


See Wagner AUTO-MOTIVE-AIR Brakes and NOROL at the’National Truck Show 
New York City—November 11th to 17th 


Ivory Lines; George Thompson, 
Contract Cartage; J. R. Cross, 
Detroit Police; P. J. Youngblood, 
Associated, and R. H. McKinnon, 
Transport Bureau. 

The transportation committee, 
Wm. Ivory, has Fred 
Strickroot, Cadillac Cartage; B. 
F. Dyman, Wolverine Express; 
Frank McGough, National 
Transit, and H. C. Robinson, 
Film Truck Service. The pub- 
committee, under Chair- 
man Don B. Smith, is composed 
of Arthur Gloster, Ruthrauff & 
Ryan (Dodge); Lynn D. Searcy, 
N. W. Ayer & Sons (Ford); J. 
T. Ott, Federal Motor Truck: 
Ls. Gs Allman, Fruehauf Trailer 
Co.; E. J. Pettit, D. P. Brother 
& Co., (GMC Truck): George 
Osterman, Timken-Detroit Axle 
COs A, L. Struble, Reo Motor 
Car Co. Car Sudan, Detroit 
Convention Bureau; C. Reid 
Webber, public relations coun- 
sel, and Jack Weed, of Automo- 
tive News. 

Two district associations, the 
Tennessee Motor Truck Assn. 
and the Southern Motor Carriers 
Rate Conference, have _ an- 
nounced plans for holding rodeo 
elimination contests at their an- 
nual conventions late this month 
and in early October to deter- 
mine the expert drivers who will 
compete for these bodies in the 
rodeo contest, to be held during 
the ATA convention in Detroit. 


In the contest being staged 
by the ATA, in which a plaque 
will be awarded to the associ- 
ation supplying the most entries 
in the fifth national truck safety 
competition, the lead has been 
taken by the Pennsylvania Mo- 
tor Truck Assn. However, it is 
stated that, associations in Okla- 
homa, Illinois, Michigan, Mis- 
souri and Texas are giving the 
Pennsylvania group a tussle for 
leadership. The plaque will be 
presented during the convention 
in Detroit. Carriers in 33 states 
already have been listed. The 
entries contest closes Oct. 15. 


The Nat’l. Traffic Committee 
meets on the Friday prior to the 
Convention opening while other 
important committee meetings 
are scheduled for Sunday. 


Federal Truck 
Sales Gain 52% 
During August 





DETROIT. —K. M. Schaefer, 
general sales manager of Federal 
Motor Truck Co., reports domes- 
tic orders received by the com- 
pany for August at 52.7 per 
cent ahead of July. 

“This increase is indicative of 
good business for this fall,” 
Schaefer said. “August was Fed- 
eral’s second best month for 
1938, being only slightly ex- 
ceeded by March. 

“The domestic orders received 
by Federal during August show 
an increase of 25.7 per cent over 
our sales in August a year ago, 
despite the fact that total truck 
registrations for the first seven 
months of 1938 were off 43.1 per 


cent compared with the same 
period for last year.” 

Schaefer, who has just re- 
turned from a flying trip 


through the Pacific Coast terri- 
tory calling on Federal dealers 
expressed great optimism over 
sales volume for the last quarter 
and, while unwilling to predict 
any definite percentage of in- 
crease for 1939, stated that Fed- 
eral dealers are extremely op- 
timistic over potential sales next 
year and are unanimous in their 
feeling that 1939 will surpass by 
a substantial margin the volume 
they have done in 1938. 





Read trade news of the coach trail 
er industry in AN’s truck section. 
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Drop and Straight Frame 
Models to be Manufactured 


CHICAGO.—The Walker Ve- 


hicle Co. after 34 years of con- 
tinuous activity in the electric 
truck industry, has supplement- 
ed its line by the addition of a 
new dynamotive truck. Prim- 
arily, this new truck (gas-elec- 
tric in principle) is for use in 
the frequent stop field. 
Claimed for the new model 
are reduction of operating costs, 


. fast acceleration, ease of control 


and absence of driver fatigue. 
The Walker Balance Drive, al- 
though new in its particular de- 
sign, has been retained. Drive, 
dynamo and motor are of 
Walker design and manufacture. 

The new truck will be manu- 
factured in drop and straight 
frame models, in sizes from 
“light duty” to 10,000 pound 
gross vehicle weight. Power 
plants will include both 4 and 
6-cylinder engines. Standard 
bodies of steel construction will 
be available for the drop-frame 


type with a _ nine-foot body 
(semi - cab - over - engine) with 
bucket step for the straight 


frame chassis. 
Occupy Less Space 

In the Model 500, 4-cylinder, 
drop-frame type, retail delivery 
truck, the clutch, transmission 
and propeller shaft are elimin- 
ated. The dynamo is mounted on 
the fly-wheel housing of the en- 
gine and is said to occupy less 
space than a conventional clutch 
and transmission. Located trans- 
versely in the rear axle is the 
driving motor, connected to the 
dynamo only by electric wires. 

The axle body around the 


armature forms the magnet 
frame of the motor, in which 
the field coils anl poles are 


mounted. The armature of the 
motor is built on a hollow shaft, 
to one end of which the differ- 
ential is mounted. Drive shafts 
extend from the differential to 
the reduction gears. The gear 
cases are a modification of con- 
ventional wheel hubs on full- 
floating rear axles. To these 
cases or hubs are bolted forged 
steel wheel discs. 


Supported By Arms 


The gearing, within these 
hubs, form the Walker Balance 
Drive. This consists of a pinion 
on the drive shaft; two idler 
or transmitting gears mounted 
on Timken bearings, supported 
by arms on the stub axles, and 
an internal or driving gear, rig- 
idly keyed to the gear case of 
wheel hub. The pinion on the 
drive shaft transmits the power 
from the motor equally to the 
two idler gears, each in turn 
transmitting their power to op- 
posite sides of the internal or 
driving gear. 

No bearings support the pin- 
ion, it being in constant mesh 
with and floating between the 
two idler gears, insuring an 
equal division of its turning ef- 
fort to each of the two idler 
gears. All gears are in constant 
mesh and run in a bath of oil. 

The Walker Dynamotive truck 
is accelerated to its governed 
speed by the simple operation 
of “opening the gas throttle.” 
As the engine increases its speed 
and torque, the dynamo, being 
directly connected to it, fur- 


| Coming Events | 


Oct. 4- 5—SAE Truck, Bus and Railcar 
meeting, Blackstone Hotel, Chicago. 
Oct. 17-22—National Dairy Show, Munici- 

pal Auditorium, Cleveland. 
Oct. 31-Nov. 3—American Trucking Assn., 
Inc., annual convention, Hotel Statler, 





Detroit. 

Nov. 3- 5—SAE West Coast Transporta- 
tion and Maintenance meeting, Los 
Angeles. 

Nov. 11-17—National Motor Truck Show, 
Port of New York Authority Bldg., 


New York. 


Nov. 11-18—Commercial car and _ diesel 


engine exhibit, National Automobile 
Show, Grand Central Palace, New 

York. 
Nov. 14-16—SAE National Transportation 
meeting, Hotel New 


Engineering 
Yorker, New York. 


nishes an uninterrupted flow of 
power to the drive motor which 
in turn drives the Walker Bal- 
ance gearing within the wheel 
hubs. 

When the engine is idling, no 
current is developed by the dy- 
namo as this unit must be ex- 
cited by external means. 


The directional switch be- 
tween the dynamo and driving 
motor has three positions; for- 
ward, neutral and reverse. 

The engine, with its usual ac- 
cessories, is of the conventional 
design. 

Weight has not been increased. 
The chassis weight of 3,100 
pounds and total truck weight of 
4,450 pounds are comparable 
with competitive models. 

The body of the Model 500 





THE NEW Dynamotive delivery unit (gas and electric in principle), 


announced by Walker. 


Side view of the new model, designed especially 


for frequent-stop delivery service at a minimum range of operating cost 
and driver fatigue. 


delivery 


is designed for house-to-house, turning radius of 17 feet permits 
service, 
body 59% 


providing aj|the truck to be turned in the 
inches wide. 








IN.Y. Cus a Se 


Invites 6,000 
Fleet Owners 


NEW YORK. — Invitations to 
visit the National Automobile 
Show in Grand Central Palace, 
Nov. 11-18, will be sent to more 
than 6,000: fleet operators who 
are listed in the area within a 
radius of 200 miles of New York. 
As a group they own and op- 
erate approximately a_half- 
million motor cars and trucks. 

This follows even more inten- 
sively the custom of past years 
in bringing to the show the key 
men of fleet operations, all of 
whom naturally are interested in 
the latest offerings exhibited. In 
the past a substantial proportion 
of those invited have attended 
the show, the percentage in- 





The| average street without backing.’ creasing each season. 





EDERAL Truck dealers are making money. 
Why not? Their merchandise is a necessity 
—like that of the food merchant or the shoe re- 
tailer. Trucks have to be replaced every so often. 
And now, this Fall, with all business on the up- 
turn, even those dealers new at the business are 
showing excellent profits on the investment of 
their time and money. August showed a 53% 
increase in Federal sales over July! 
Yes, the truck business is a good business to be 
in. And in the truck business, the Federal fran- 
chise is attracting a constantly increasing num- 
ber of dealers who see in Federal’s better than 
average discounts, its friendly factory policy, its 


ao 


Federal Motor Truck Company 
LEADERS 


CAPACITIES 
3/4to 8 
ad 








ing requirements. There 


IN COMMERCIAL te 


Detroit, Michigan 


28-year-old reputation for dependability and its 
complete line from % to 8-ton capacity, an un- 
usual opportunity to make hard work plus a little 
capital earn big annual profits. 


It will pay you to sell Federals. It will pay you 
to sell the trucks which for a generation have 
had the reputation of giving “Years of Faithful 
Service”—built by truck specialists in a large 
variety of models and sizes to meet all truck- 
is a Federal to fit 
every job. If you would like to investigate the 
regular and increasing profit opportunities of 
the Federal franchise write or wire K. M. 
Schaefer, General Sales Manager, at Detroit. 










FOR 28 YEARS 
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Survey Shows Nation’s Dependence on Trucks 


Truck News 
of the Month 


Condensed review of truck 
items published in Automo- 
tive News since the last Truck, 
Bus & Trailer Trade section. 
Sept. 3—San Antonio chapter 

of Texas Motor Transportation 
Assn, elects A. W. Scales jr., 
chairman ... Following recent 
“borrowing” of some $3,000,000 
from New Jersey Highway 
Funds, state Commissioner E. 
Donald Sterner protests; New 
Jersey has “deleted” over $80,- 
000,000 from highway funds... 
National Motor Truck Show 
space virtually sold out... 
Members. of Associated Motor 
Carriers of Oklahoma called to 
insurance rate conference. 


Sept. 10.—William L. (Gen- 
eral Bill) Day, president and 
general manager of General Mo- 
tors Truck Co. in the 12 years 





A Mack for less than #1000! 


























































SEE THE NEW MACKS AT THE NATIONAL MOTOR TRUCK SHOW AT NEW YORK 
AND THE NATIONAL AUTOMOBILE SHOWS AT NEW YORK AND CHICAGO. 


step up sales... siqn up with 





NEW TYPE of forest fire fighting apparatus, mounted on a 1938 Ford 


V-8 cab chassis, is being tested by the New Jersey Forest Fire Service. 
Three of the units, one of which is shown here, are now in service and 
six others have been ordered. The unit is outfitted with two-way radio, 
and has 300 pounds of pump pressure supplied by the V-8 engine. The 
unit carries 500 gallons of water and 10,000 feet of hose. 


prior to 1924, died in an Ann|imately 4 per cent ... truck 
Arbor (Mich.) hospital. license fees cut 40 per cent 

Sept. 17.—Goodyear boosts| starting Sept. 1 in the province 
price of rayon bus tires approx-| of Alberta, Canada. 


*Includes chassis, body, and pay-load. 


HERE’S JUST WHAT THEY WANT! And it gives you the 
greatest dealer opportunity ever. A light-weight truck that’s 
100% Mack in value. Your chance to profit from the stamina 
that made Mack the greatest heavy-duty money-saver. The 
new Macks are rated from 12,000 Ibs. gross weight* up. 
Base prices start at $985.00 for standard chassis, F.O.B. 
factory. Write or wire for details! 


MACK TRUCKS, INC., NEW YORK, N. Y. 


Every Type of Enterprise 
Affected by Commercials 


NEW YORK.—Life in Amer- 
ica, considered from a practical 
viewpoint, would come to a vir- 
tual standstill if industry was 
denied the use of commercial 
motor vehicles. 

Such is the observation of 
George S. Piroumoff, president 
of the Brockway Motor Co., Inc., 
one of several score manufac- 
turers of motor vehicles, parts 
and equipment which will dis- 
play 1939 models when the fifth 
annual National Motor Truck 
Show lifts the curtain on Nov. 
11 in Commerce Hall, Port of 
New York Authority building. 
The show will run through Nov. 
17. 

In support of his statement, 


Piroumoff points to the report] , ; 
of 25,000 fleet owners of eight |ing businesses rate outstanding 


who in January, | importance with 156,945 motor 

oF ore trucks, who in January; | rueks being operated by 8,322 

7 concerns. Public utilities are 

next with 1,250 railroad, gas, 

electric, water and_ telephone 

companies operating 70,972 ve- 
hicles. 

Food almost would not be 
available were it not for com- 
mercial trucks. Transportation 
of baked goods and candy oc- 
cupies 57,035 carriers; hauling 
of butter, eggs, milk and dairy 
products uses 54,046 trucks; 38,- 
454 trucks are used by chain 
stores, truck farmers, indepen- 
dent grocers and fruit and 
vegetable dealers, and hauling of 
meats and fish account for 17,- 
583 trucks. 


: a ° 
Truckin 
(Continued from Page 1) 


viding, of course, they do some 
newspaper advertising to carry 
their stories) follow. through in 
the same theme, Mr. and Mrs. 
John Q. Public are going to read 
a lot about motor trucks they 
never knew before—and which 
their politicians won’t tell them. 
* * * 

“A KING FOR A DAY” was 
the cocktail hour guest of honor 
of Joe Burke and the truck di- 
vision of Dodge last Monday 
evening at the Detroit Athletic 
Club. Your correspondent had 
the distinct pleasure of meeting 
this great sportsman, John Cobb, 
who took the automobile speed 
title away from his brother 
Englishman, Capt. Eyston, and 
held it for just 24 hours. In the 
terms of the men who wheel 
the big ’uns, Cobb is a regular 
guy. He, a fur broker, with 
nothing to gain in any way ex- 
cepting the pleasure he derives 
from pushing a gas buggy across 
the salt flats at top speed, spent 
over a hundred grand to capture 
the speed king title for one 
fleeting revolution of the earth. 

OK ok x 

DODGE TRUCK WAS HOST 
because theirs was the truck that 
acted as self-starter for this 
specially-built, gas driven, speed 
machine. Cobb’s car has no 
clutch, so the truck pushed it 
by means of a specially-designed 
push bar, until a speed of a 
little over 20 miles an hour was 
obtained, at which speed the car 
was able to start and proceed 
under its own power. 

The car has no radiator either; 
left off to save weight. The en- 
gine is cooled by flowing the 
water through a coil packed in 
cracked ice. With only five runs 
to its life’s credit, Cobb’s car is 
now in cellophane until next 
year, when he hopes again to try 
for that 400 miles per hour he 
believes is possible in an auto- 
= Yes, he says he’s coming 
ack. 


901,484 vehicles. So widespread 
is the use of motor vehicles, the 
report indicated, that people in 
every type of enterprise are 
affected. 

Largest fleet operators are the 
federal, state, county and muni- 
cipal governments with 1,546 
bodies using 222,780 motor 
trucks. First ranking among 
large fleet operators in private 
industry goes to the oil and gas- 
oline companies with a total of 
85,558 trucks in operation. Stan- 
dard Oil Co. of New Jersey 
stands at the top in this field 
with more than 12,000 commer- 
cial motor vehicles in use. 


In the smaller fleet category, 
the express, moving and haul- 




























Permit Hearing Set 


RICHMOND, Va. (UTPS).—The in- 
terstate commerce commission has 
announced that hearing would _be 
held at Richmond and Norfolk, Oct. 
10-13 on applications for permits to 
operate motor trucks interstate. 
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Sales Optimism for 


DEALERS in Detroit region get preview of 1939 Dodge. TOP 
PHOTO. Loft to right, Fred J. Lamborn, Dodge vice-president in charge 
of production; William J. O’Neil, Dodge vice-president and general man- 


ager, 


and George B. Allen, chief engineer. 


SECOND: Silver Anniversary 


plaques were presented to following dealers associated with Dodge for 


ears: Thomas J. Doyle, Detroit, Ed Eilber 
Mich: presentations made by Forest H. Akers, 
Sering, manager of Detroit region. 
and Frank J. Timmens, Dodge general sales manager. 
previewer was 86-year-old George Hodges, 
at left, Forest H. Akers, general sales manager. 


and Charles W. 


and George Barth, of Yale, 
Dodge director of sales, 
THIRD: Paul Raynal 
FOURTH: Oldest 
who came from New York; 
BOTTOM: Emerson J. 


Poag, Dodge assistant general sales manager, and W. W. West. 
CN ae sap rR 


New Enamel 
Will Be Used 
on °39 De Soto 


DETROIT.—“Durasheen”, a 
new type enamel that provides 
a more durable and 
finish, will be used on the 1939 
De Soto, it is announced by the 
company. 

“For years manufacturers 
have been trying to develop a 
highly lustrous car finish that 
would hold its lustre better 
under all sorts of driving con- 
ditions,” L. I. Woolson, De Soto’s 
chief engineer, pointed out. 
“With ‘Durasheen’ we have ac- 


complished this and thrown in 
lseveral added advantages 


be- 
sides. 

“Not only does ‘Durasheen’ 
give a finish of high lustre and 
great durability, it provides a 
finish that is extremely uniform. 
This means that the entire car 
will have an even sheen, elimi- 


lustrous | ating dull patches | 


‘Durasheen’ also has a better 
‘humidity resistance. It is more 
capable of withstanding hot sun- 
light and high humidity. | 

“As a complete protection 
against spread of rust, ‘Dura- 
sheen’ will be underlaid with a 
special rustproof coating. So} 
close a bond does this coating | 
form with the metal that rust | 


cannot get between the two and, | 
therefore, cannot spread. 


°39 Cars 


Press Receives 


A Preview of 
New Buick Line 


FLINT.—Speaking before 
more than 250 newspaper and 
magazine writers, radio com- 
mentators and publishers of the 
nation’s leading journals, as- 
sembled here for a preview of 
the 1939 models, Harlow H. Cur- 
tice, president of Buick, declared 
Thursday that “our contribution 
to economics is pretty much a 
matter of taking off our coats. 
pulling up our sleeves and going 
to work.” 


“That is what we have been 
doing in preparation for the in- 
troduction of our 1939 models 
and that is why we feel we 
have a great car next year.” 

Voicing optimism concerning 
the outlook for next year, Cur- 
tice revealed details of the new 
line, which he said will be an- 
nounced publicly on a nation- 
wide basis Oct. 5. Meanwhile, 
he said, production has pro- 
gressed, with shipments going 
out in volume to. dealers 
throughout the country. 


Dealer Sessions End 


The press meeting closed a 
week of dealer sessions held at 
the factory, in which the nation- 
wide Buick retail organization 
inspected the new cars and dis- 
cussed merchandising plans for 
the coming months. The 1939 
program, it was disclosed, in- 
volves a domestic sales increase 
of approximately 25 per cent 
over the past model year. 

Curtice gave to the news- 
papermen the general “specifi- 
cations” of the 1939 Buicks. 


“I believe the public is ex- 
pecting something extraordin- 
arily good from us,” he said. 
“That is the promise on which 
we have been working in get- 
ting our new line ready. We 
decided that it wouldn’t be 
enough simply to produce a sat- 
isfactory car. We have felt that 
we needed to produce a bell- 
ringer, a bulls-eye. 

“We believe that the new 
Buick is the kind and calibre 
of car that the public wants. 
It has style of a new and re- 
freshing kind—style based on 
utility, as, for example, the 
radiator grilles being placer low. 
That is the point of greatest 
air pressure. Part of the satis- 
fying balance and proportion of 
the new body lines likewise 
springs from an equally practical 
source. Vision is in demand— 
car owners want more chance to 
see. So in this new car vision is 
greatly expanded. 


Improvements Made 


“All through the new car, 
from nose to rear emblem, in- 
side and out, are improvements 
and betterments. The frame, 
clutch, steering, gear-shifting, 
carburetion, shock absorption, 
gear ratios—to mention only a 
few things—are new,” he said. 
“No change has been made that 
doesn’t represent an advance in 
function or in value from the 
owner’s standpoint.” 

Curtice said he expects the 
automobile market as a whole 
to expand, and added: 


“As to general business con- 
ditions these next few months, 
I am optimistic. All indices sup- 
port that view. I haven’t any 
convenient solutions for the na- 
tional economic riddle, except 
that I feel that the best thing we 
can do for everyone concerned 
is to haul off our coat, pull up 


of color.| our sleeves and go to work.” 


Lakey Net Down 

MUSKEGON, Mich.—The Lakey 
Foundry & Machine Co. in the 
quarter ended July 31. 1938, earned 
$1,258. equal to less than one cent 
a share on 438,333 capital stock, 
against net profit of $62,166 or 14 
cents a share earned in the com- 
parable period in 1937. 


William Ogg Fitzgerald's famous 
cartoons appear exclusively in Auto- 
moti ews. 


Voiced by Curtice 


aive 4 


PRICE AND CLASS were the names given to the two mules in the 
top picture which were presented to H. H. Curtice, general manager, 
and W. F. Hufstader, sales manager of the Buick Motor Div. by Buick 
dealer from Kansas City at the preannouncement dealer meeting at Flint 
this week. Second: John Dolza, Buick engineering and Charles Chayne, 
Buick chief engineer, center, explain the improvements in the 1939 line 
to Count Rossi of Italy, who is visiting Detroit. Three: More animals 
for the Hufstader farm were added by Minneapolis dealers, left to right. 
W. R. Stevens, Buick dealer; Cub Buck, Buick representative; W. F. 
Hufstader, sales manager and O. L. Waller, western sales manager. 
Four: Buick field men study the new line. left to right, Arthur Newton, 

H. Curtice, Buick general manager; Roy Horton, zone and Arthur 
DeLoach, zone. Five: Puritans all were the dealers from New England, 
&. - Curtice, sitting next driver, joined this group from Noyes Buick 
n Boston. 


No-Closed-Shop Pact ' national organizer, acted for the 


: lunion. E. C. Dunbar, national 
Signed by K. C. Dealers | labor board representative, serv- 


KANSAS CITY.—Car dealers| ed as mediator. 
here have signed a one-year | a 
| contract with the United Auto-| : : 
mobile Workers, but the contract Steel Up 4% 
does not provide for a closed; NEW YORK.—Up 4.4 per 
shop. ;cent over last week, steel pro- 

John Cunningham, vice-presi-| duction is estimated at 47.3 per 
| dent of the Hudson-Brace Motor| cent of capacity for the week 
|Co., acted as chairman of the | ending Sept. 24, compared with 
| labor committee of the Kansas| 45.3 per cent one week ago, 42.8 
City Motor Car Dealers Assn. | per cent one month ago and 76.1 
while Jack Swift, UAW inter-' per cent one year ago. 
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OUTSTANDING SERVICE and parts and accesory managers of Ford dealerships throughout the Western 
half of the United States enjoyed a two-day holiday at the fifth annual convention of the Ford Service Merit 


Club held recently in Colorado Springs. 


Keynote of the meeting was that service, properly given, is the great- 


est builder of confidence and business in the world. Shown, left to right, at the speakers’ table at a break- 
fast banquet in the Broadmoor Hotel are J. M. Murphy, salesmanager, Ford Denver branch; T. Severin, assistant 
branch manager; G. G. Birdsall, mayor of Colorado Springs; T. Naubert, Ford general service manager; J. R. 
Davis, Ford general sales manager; R. A. Pierce, assistant service manager; E. L. Mosley, city manager, Colo- 


rado Springs; M. D. Brown, manager, Denver branch; A. 
Ltd., and P. C. Mathias, service supervisor, Denver branch. 


S. Ellis, service manager, Ford Motor Co. of Canada, 














TRUCK SHOW INCORPORATED 
REG U S PAT OFF 


MOTOR 


Sell Your Products to the 
Great Transportation 
Industry .. . 


Every exhibitor at the National Motor Truck Show 
will advertise in the 


NATIONAL TRANSPORTATION 
YEAR BOOK 


The List of Exhibitors is a Blue Book 
of the 


Commercial Vehicle and Equipment 
Manufacturers of America 


Every concern which serves this giant transporta- 
tion industry should be represented in the Year 
Book—It’s the 


TRANSPORTATION BIBLE 


It will reach the desk of Managers, Fleet Execu- 
tives, Service Station Managers and Operators 


NATIONAL MOTOR TRUCK SHOW, INC. 


Will be held at 
COMMERCE HALL, PORT AUTHORITY BUILDING 
NEW YORK, N.:Y:-- 


NOVEMBER 11-17, 1938 


Year Book Space Rates Now Available 
at Three Addresses 


Detroit—Schipper Associates, 1235 Lafayette Building 
New York—National Motor Truck Show, Inc., Room 119, 
Hotel Pennsylvania 


Newark, N. J.—National Motor Truck Show, Inc., 973 
McCarter Highway 


Dodge Dealers 


See New Cars; 


Hear ’39 Plans 


DETROIT. — Enthusiasm 
marked the regional meeting of 
Dodge dealers, here this week to 
preview the new 1939 models 
and to discuss merchandising 
plans with company executives 
and regional supervisors. 

The new, larger. entirely dif- 
ferent models were unanimously 
regarded as the most luxurious 
cars yet built by Dodge. 

None of the Dodge merchants 
left the gathering without hav- 
ing placed substantial orders for 
cars; many of the dealers who 
had placed “sight-unseen” orders 
earlier, insisted on booking size- 
able increases of their original 
commitments after they had seen 
the new models displayed at the 
meeting. 

One of the points made clear 
in reports discussed by the 
Dodge dealer meeting was the 
auspicious circumstance that the 
introduction of the new models 
is practically certain to coincide 
with marked improvements in 
general business conditions, such 
as affect the large-scale buying 
of automobiles. 

Impressive gains reported in 
the country’s retail business, in 
the activities of the heavy indus- 
tries, in general employment 
throughout many lines, make 
highly constructive showings, all 
of them auguring well for the 
automobile business. 

Dodge dealer meetings similar 
in character to the one held here, 
are scheduled for 28 other cities. 
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in Car Sales Forecast 


by Davis 


Ford Merit Club Members 


Honored at Convention 





COLORADO SPRINGS.—|ness “thinks more about service 
Bright prospects for the auto-/ than of any part of his busi- 


mobile industry during the next 
two years were forecast here 
this week by J. R. Davis, gen- 
eral sales manager of the Ford 
Motor Co. 

Speaking to the “top” service 
and parts and accessory sales 
managers of Ford dealerships of 
17 branch territories west of the 
Mississippi at their annual Ford 
Service Merit Club convention 
in this mountain resort. 
based his prediction on the back- 
log of sales built up during the 
past year. 

“For the past five years,” he 
said, “the automobile industry 
built an average of 3,700,000 
units per year. This year the 
production will approximate 2,- 
250,000 units. This leaves a 
backlog of about 1,500,000 units. 


“Next year it is expected the 
industry will produce about 3,- 
000,000 units, which will leave 
us still short of the five-year 
average by about 700,000 units, 
or a total backlog of some 2,- 
000,000 units built up over two 
years. 


“That means that when the 
public gets back into the market 
on a normal basis, which cannot 
be much longer postponed, the 
outlook seems very good.” 


Hails Closer Relations 


Davis hailed the closer co- 
operation which has_ been 
achieved between the Ford Mo- 
tor Co. and its dealers. 


“Today there is a closer re- 
lationship between the company 
and its dealers than ever be- 
fore,” he declared. “The com- 
pany’s policy is to avoid over- 
dealering any community so that 
dealers who are in business may 
be assured of profitable opera- 
tions. There will also be carried 
out a general policy of eliminat- 
ing, so far as possible, bad busi- 
ness practices and of substitut- 
ing a wholesome, yet keenly 
competitive spirit and rivalry 
between dealers.” 

Bringing to the members of 
the Merit club the greetings of 
Henry Ford and Edsel Ford, 
Davis emphasized that the serv- 
ice furnished by Ford dealers to 
owners of Ford, Lincoln and 
Lincoln-Zephyr cars was prob- 
ably the most important phase 
of the business. 

Recalling that Ford, in the 
early days of the industry, fre- 
quently rendered aid personally 
to motorists in trouble on the 
highways, Davis pointed out that 
the founder of the Ford busi- 








CAMBRIDGE EXHAUST GAS TESTERS 


bring you more satisfied customers 


An exhaust gas tester enables you to handle more motor tune-up jobs, 
involving carburetor adjustment, in a given time and with better satis- 
faction to your customers. But this is a job for a precise inst umeni— 
not a gadget. The Cambridge Exhaust Gas Tester is made by manu- 
facturers of fine precision instruments. Besides precision, it has the rug- 
gedness and durability of a practical shop tool. 


On the Model M instrument the patented Cambridge method of cushion- 
ing the moving system of the galvanometer with a magnetic field, pro- 
tects this vital part against shock and vibration, enabling the instrument 
to be used on the road as readily as in the shop. 


Other Cambridge-built models suited for service 


Ke" 


Inc. 





garages are marketed by United Motors Service, 


Send for Booklet No. 144-E 


CAMBRIDGE 


3732 Grand Central Terminal 
NEW YORK, N. Y. 


Pioneer Manufacturers of Precision Instruments 


Cambridge 
Exhaust Gas 
Tester, 


Model M 





ness.” 

“Mr. Ford’s policy that ‘the 
sale of a Ford product doesn’t 
complete the transaction, but is 
only the beginning,’ is carried 
right down through the organi- 
zation, as evidenced by the out- 
standing records made during 
the year by members present 
at this meeting,” Davis added. 


Davis asserted that the need 


Davis | for outstanding service to motor 


car owners is greater than ever 
before, simply because motor 
cars last longer today than they 
did a few years ago. 


Cites Longer Life 


At the conclusion of Davis’ re- 
marks, Merit Club pins were 
awarded by R. A. Pierce, assis- 
tant service manager, Ford Mo- 
tor Co. 


At the speaker’s table at the 
breakfast banquet were P. C., 
Mathias, service supervisor, Den- 
ver branch of the Ford Motor 
Co.; A. S. Ellis, service man- 
ager, Ford Motor Co. of Canada; 
M. D. Brown, manager, Denver 
branch; E. L. Mosley, city man- 
ager of Colorado Springs; R. A. 
Pierce, assistant service man- 
ager, Ford Motor Co.; J. R. 
Davis, Ford general sales man- 
ager; Tom Naubert, Ford service 
manager; G. G. Birdsall, mayor 
of Colorado Springs; T. Severin, 
assistant manager, Denver 
branch, and J. M. Murphy, sales 
manager. Denver branch. 


Canadian Men There 


Also present were five repre- 
sentatives from Canada, includ- 
ing the service manager of the 
Ford Motor Co. of Canada and 
four regional supervisors. 


List of branches, together with 
names of service supervisors and 
Merit Club winners who attended 
the meeting: 

Chicago: R. C. Rodine; F. Smith, N. 
Rrown, C. Mason, C. Wilson, R. Koch, 
Miss M. Ralston, C. Schutt, G. Drendel, 
E. A. Stoltz. A. Korenskv. E Smith. W. 
Bell, W. Bengston, J, Kawell, R. Hay- 
ward. O. Crum 

Dallas: F. L. Yates; G. E. Allen. D. H. 
Clancy, R. L. Hodges. Lee Morrow, 
Bryan Chapman, P E Kyle, Luther 
Alexander, J. R_ Brownlee, E. W. Ma- 
lone. M_ E. Scofield. 

Denver: P. C. Mathias; C. L. Brown, 
J B Flint. Jack Rrariean Jack Dover, 
Dallas Moody, Bud Fuller, Vince Baker, 
G A. Maih. Nick Pardue, John Thode. 

Des Moines: M. W_ Brvson: Robert 
Keleher, F. Anton. P. Brumfield. H. W. 
Wood, H. Bartholomew. L. Porchet. J. 
Kikendall, Glenn Eves, J. J. Koenig, 
Homer Davis 

Fargo: E C Hoiland: P A. Starr, Geo. 
Thibault, E. P- Haag. Torgie Olson. Steve 
M2enuson, Garfield Cristianson 

Houston: J. F. Stampp: Charlev Rogers, 
Jerry Etheridge, Jas. R. Kirkpatrick, 
Glenn Bell. R. T. Peters, Howard Camp- 
bell, Merrill Philp. C. V. Sigmund, Bur- 
leigh Sanford, Henry Talbert. 

Kansas City: E. D. Curtis; H. Paris. H. 
P. Bradbury, Roy P. Piper, Jack Thayer, 
Ray Stone, Bart Utz, R. Rose. Gary Wig- 
gins, Clarence Sebits, Fred Sullivan, Bob 
Hardig, Joe Forsbach, O. B. Green, Sam 
Cowan, H. G. Hill, Walter Bray. 

Long Beach: Richard S. Head, N. M. 
Mills, Roy F. Fairbairn, Ben Renfrow, 
Les Klesper, A. Grimmett. E. G. Brass- 
ington, Herbert A. Griggers, B. F. Mc- 
Causland, Russell Hopson. 

Memphis: H. Parker; H. P. Ford, Mor- 
ris Latimer, Jack Cooper, Roy T. Duck- 
worth, G. H. Caskey. J. E. Garner, M. 
N Yocum, W. E. Palmer. 

New Orleans: B. A. Fortier; G. A. 
Suarez, R. A. Gill, Herman Silverman, 
C. E. Smith, R. L. Walsh, A. C. Harris, 
Abhey Toups, John Burns, Jake Clausen, 
P. E. Bordelon, F. E. Blakeney. 

Oklahoma City: L. A. Lee; Roy E. 
Loving, C. R. Johnson. Silas Meyers, J. 
R. Boosa, Charles Mulhalland, H. R. 
Haitt, C. C. Simmons, Virgil Neely, Leon- 
ard Sparks, Haskell Roark. 

Omaha: R. A. Bolen; E. B. Stark, 
Floyd A. Lincoln, Rex Chandler, J. R. 
McBride, Hume Ferguson, Ted Spooner, 
John Humann, E. A. Kueny. 

Portland: E. A. Van Sickle: Robert 
Archer, W. Geo. Walbridge, Wm. A. Van 
Buskirk, Arthur W. Carson. 

Richmond: F. M. Usis; George Shaw, 
Leon Savignac, Murray Patterson, H. E. 
York, S. A. Redgraves, Grover C. Ira, 
James Gleason, Joseph Silveira. 

Salt Lake City: O. R. Williams; Charles 
Thomas, Hunt Barnard, A. L. Hagler, 
Walter Rapp, J. L. Herriman, Ben Mel- 
quist, Fred Berger, Lee Stone, F. L, Kil- 
mer. Russell Carrigan. 

Seattle: R. J. Moreland, Robert Badger, 
Ted Blumstrum, Frank Roush, Jack 
Spobn, Harry Hosking, Harry King. 

Twin City: L. T. Kouns; Alfred Skov- 
broten, Charles Jensen, Earl Harwick, 
Burdette Dahl, Edgar Parney, Ben Beck- 
man, L. R. Lindquist, Clarence Haver- 
son, Francis E. Hartl, Clinton E. Benik. 
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Six Months, 1938-1937 











Geographical Analysis 


PASSENGER CARS 








Unit Pct. 
o a 1938 1937 Loss Loss 
ew Engiand .... .... 66,110 141,884 75,774 53.4 
Middle Atlantic .... 210,173 426,483 216,310 50.7 
South Atlantic .... 101,149 199,635 98,486 49.3 
E. North Central .... 225,446 557,794 332.348 59.5 
E. South Central .... . 41,118 81,872 40,754 49.8 
W. North Central .... 121,972 204,029 82,057 40.2 
W. South Central .... 87,677 132,507 44,830 33.8 
Mountain States .... 31,758 67,932 36,174 53.2 
Pacific States .... 88,642 184,220 95,578 51.8 
TOTAL .. 974,045 1,996,356 1,022,311 51.2 
State by State 
Unit 
1938 1937 Loss 
NEW ENGLAND ..... .. 66,110 141,884 75,774 
Maine ............. 6.754 13,191 6,437 
New Hampshire 3,690 7,912 4,222 
Vermont ............ ... 2,634 4,839 2,205 
Massachusetts ... . 35,222 73,330 38,108 
Rhode Island . . §,125 12,624 7,499 
Connecticut ...... . 12,685 29,988 17,303 
MIDDLE ATLANTIC .... 210,173 426,483 216,310 
New York ..... 103,258 193,435 90,177 
New Jersey . 36,589 69,231 32,642 
Pennsylvania . 70,326 163,817 93,491 
SOUTH ATLANTIC .... 101,149 199,635 98,486 
Delaware ........ 2,832 5,453 2,621 
Maryland ............... . 13,585 25,984 12,399 
District of Columbia . 9,299 16,719 7,420 
Virginia .............. . 16,466 28,276 11,810 
West Virginia . . 8,791 20,876 12,085 
North Carolina 14,680 28,709 14,029 
South Carolina .. 7,264 15,249 7,985 
Georgia ......... . 14,815 32,235 17,420 
Florida ... 13,417 26,134 12,717 
E. NORTH CENTRAL .... ..... 225,446 557,794 332,348 
ee .. 53,659 151,468 97,809 
Illinois .. 76,611 149,696 73,085 
Indiana ... 30,432 71,436 41,004 
Michigan .... 37,411 129,587 92,176 
Wisconsin .. 21,830 55,607 28,274 
E. SOUTH CENTRAL alt och eee 41,118 81,872 40,754 
Kentucky ........... ... 12,180 24,257 12,077 
Tennessee . 13,139 25,425 12,286 
Alabama 8,853 19,596 10,743 
Mississippi ........ 6,946 12,594 5,648 
W. NORTH CENTRAL .... ..........121,972 204,029 82,057 
Minnesota siseeetls , _ 29. 731 48,572 18,841 
Iowa. ........... . ee 368 37,215 13,847 
Missouri 33,089 56,138 23,049 
North Dakota 4.890 6,444 1,554 
South Dakota . 4,364 7,715 3,351 
Nebraska ..... 11,813 18,585 6,772 
Kansas ........ Diath ere 14,717 29,360 14,643 
W. SOUTH CENTRAL ..... .. 81,677 = 132,507 44,830 
Arkansas S .. 6,456 11,196 4,740 
Louisiana ... . 11,936 17,947 6,011 
Oklahoma 16,724 25,755 9,031 
IR, csexescssseiductis .. 52,561 77,609 25,048 
MOUNTAIN STATES ..... .. 31,758 67,932 36,174 
Montana 5,556 12,319 6,763 
Idaho 3,908 8,459 4,551 
Wyoming 2,764 5,128 2,364 
Colorado 8,564 18,911 10,347 
Arizona 3,138 6,871 3,733 
New Mexico 2,760 5,050 2,290 
Utah ...... 3,829 8,571 4,742 
Nevada ...... -, . 1,239 2,623 1,384 
PACIFIC STATES ci ... 88,642 184,220 95,578 
California ............. .. 68,594 134,552 65,958 
Oregon ..... .. 9,005 20,694 11,689 
Washington . 11,043 28,974 17,931 
TOTAL. ........ 974,045 1,996,356 1,022,311 


Plant Activity 





Bantam.... operations increased somewhat this week 
Buick.... ee ..five days with pace speeded currently 
Cadillac-LaSalle.... ...1939 assemblies started on five days 
Chevrolet..............new model assemblies get underway in earnest 
Chrysler....... .... ready to start rolling final assembly lines 
DeSoto... ...... ...... ...... poised for start on 1939-model assemblies 
Dodge...... ........ nearly finished with 1939-car preparations 
id os abba rushing changeover to new models 
Graham.... ....sub-assemblies get under way this week 
NN ncnsess beaten starts assemblies on new models 
Hupmobile........ ......0......--ccsscsees+s 0000+ plant remains closed this week 
ENE... caksss+ decxaaas about set to start on new model assembly 
Nash.... ......mear end of preparations for new cars 
Oldsmobile.... _ ........ .....final assembly lines to start next week 
Packard..... eis ae | ance rate boosted again on five days currently 
Plymouth...._ .... scessishantne resumes after body tieup; rate upped 
Pontiac............. ss... ees» pace speeded this week on five days 
Studebaker...... ....... ..... about five days with rate increased 


Willys.... assembly lines still idle this week 


Advance Seen 


Next Week in 
1939 Operations 


By Pete Wemhoff 
Associate Editor 
DETROIT.—Topping compara- 
tive 1937 figures for the first 
time this year, car and truck 
production resumed its upward 


trend this week with 25,254 ve-|. 


hicles being estimated by Auto- 
motive News. The total com- 
pares with a revised total of 21,- 
116 units last week and 23,222 
units in the corresponding week 
of 1937. 

With start of 1939-model op- 
erations next week at several 
additional plants, production is 
expected to show further ad- 


vances. All car manufacturers 
are likely to 
be operat- 
AN’s Production img final as- 


sembly lines 
on new models 
by Oct. 3. 
Due to be- 
gin 1939 as- 
semblies next 
week are Olds- 
mepwiee, 
Chrysler, 
De Soto, and 
possibly Ford. 
The latter is 
effecting an 
unusually 
quick change- 
over to new 
models this 
year, the 
period ex- 
pected to re- 
quire only 
two or three 
weeks in place 
of the ordi- 


Estimate 


Headed by 
Chevrolet’s 
10,050 units, 
the General 
Motors group 
total is esti- 
mated at 15,- 
420 vehicles, 
contrasted 
with 11,577 in 
the previous 
week and 12,- 
062 a year 
ago. Buick 
boosted its 
rate again this week to 3,970 
units; Pontiac expect about 1,- 
200 and Cadillac- LaSalle 
started 1939 operations with 
200 cars carded. 

Plagued by the Briggs body 
strike, Plymouth’s output 
dropped somewhat to 3.865 units 
this week, compared with 4,932 
last week. Dodge, getting start- 
ed on new models, expected 
about 200 this week. 

Studebaker again bumped up 
its output this week, anticipating 
2,024 units as against 1,713 last 
week. Packard scheduled 1,420, 
also a boost over its 1,246 last 
week. Bantam expected about 
60 units, while the miscellaneous 
group should account for 1,765 
ears and trucks. 












Used Car Index 


The average used car 
prices, taken from _ the 
weekly Used Car Selling 





















Prices chart, shows the 
following: 

High Low 
ee OD cicssssitiesad $572 $501 














Feb. Average...... 565 497 
Mar. Average...... 551 494 
Apr. Average... 549 494 
May Average... 542 487 
June Average... 527 478 
July Average. 525 469 
Aug. Average 528 449 
Sept. 3 513 439 
Sept. 10 .... 522 450 











ps 1937 First Time 





AN’s Production Estimate 
(U. S. and Canada) 
Weeks Ended Sept. 24, Sept. 17, 














Week Same Week Sept. Jan.l Jan. 1 

Ending Week Ended _ to to to 
Sept. 24 1937* Sept. 17* Date* Sept. 25 Sept. 24 
1937* 1938* 
GEN. MOTORS ....15,420 12,062 11,577 29,634 1,416,213 641,398 
tChevrolet ..... 10,050 ¢ 17,653 17,703 871,865 454,653 
Buick .... . 3,970 4,245 3,121 9,590 159,826 93,324 
Pontiac cece. 1,200 4,287 803 2,141 189,037 44,086 
Oldsmobile ........ t+ 3,030 ¢ t+ 161,800 36,795 
Cad.-LaSalle 200 500 t 200 33,685 12,540 
FORD aberenscteeaiin 420 ............ 12,225 1,041,433 437,798 
EE: aiess raison ¢ t $ 12,225 1,034,150 424,618 
Lin.-Zephyr ...... t 400 ¢ $+ 26,313 12,553 
BRNO OUEE  ssbiss6ites<: 20 t t 970 627 
CHRYSLER ......... 4,065 1,150 5,077 16,936 710,050 307,615 
tPlymouth ........ 3,865 250 4,932 16,435 330,950 170,546 
MONO | avvcvcnvisccscssss 200 500 1458 501 253,550 81,414 
Chrysler .......... ¢ 200 ¢ t+ 65,760 32,310 
DeSoto .... ....... ¢ 200 t ¢ 59,790 23,345 
PACKARD .... .....1,420 1,400 1,246 3,906 84,623 33,013 
THUDSON ............ 500 500 ¢ 500 79,157 29,063 
tSTUDEBAKER | 2,024 2,390 1,713 4,846 70,380 27,798 
PRAGEE  seiiscs piesa $ 500 t $+ 62,575 19,291 
TWILLYS ...... .... t 800 ¢ $ 61,590 9,117 
TBANTAM .... .... 60 woo... 50 120 devises 2,477 
GRAHAM .......... $ ¢ t t 14,171 1,849 
HUPMOBILE ...... ©. Gaabecess t t Sfibcabis 265 
TtMISC. . 1,765 4,000 1,453 4,742 322,866 121,046 
TOTAL ........ . 25,254 23,222 21,116 72,909 3,800,968 1,630,730 

*Revised. tfIncludes trucks. tClosed. §Trucks only. 





August Car Sales Hold Firm; 
130,000 Total Seen 


DETROIT.—Reports from 15 additional states, raising to 39 the 
number of states so far accounted for, indicate that Automotive 
News’ previous estimate of between 130,000 and 135,000 for August 
new passenger car registrations will hold true. If this eventuates, 
the August total will show a less-than-seasonal drop-off from July’s 
148,900 and would compare with 306,958 units registered in August, 
1937. 


The 39 states so far reported show a total of 98,965 registrations 
for August, compared with 242,248 units by the same states in the 
corresponding period of last year. 


August Truck Sales Estimated 
At Above 36,000 


DETROIT.—With 15 states added to last week’s 24—raising to 
39 the number of states so far reported—it seems likely that Auto- 
motive News’ estimate of around 35,000 for August’s new truck 
registrations will hold comparatively true. Some strengthening 
in the later-reporting states give indication that the month’s total 
may even exceed 36,000 units. 


This would give August a contra-seasonal rise over July’s 33,475 
registrations, and would compare with 60,872 units sold in August, 
1937. The 39 states report a total of 26,166 units, compared with 
44,841 by the same states a year ago. 


Passenger Car Registrations 
Sevene Months, Plus 39 States for snes 


a eons suena a aT 2 OCT EER ERIE AR 


mwas 


Aug. 1938 937. Unit 
Aug. Pos. 1938 Pos. 1937 Pos. Loss 
Chevrolet 27,709 | 1 | 305,130 | 1} 543,744 | 2| 238,614 
Ford 20,836 | 2] 256,165 | 2! 620,346 | 1! 364,181 
Plymouth 11,329 3 170,611 3 | 347,388 | 3 | 176,777 
Buick 7,662 | 41] 100,825 | 4)| 139,712 | 7)! 38,887 
Dodge 5,173 | 5 | 68,127| 5 | 190,596 | 4]| 122,469 
Pontiac 4,480 | 6 62,197 | 6 | 156,684 5 94,487 
Oldsmobile 4,391 7! 58,977! 7 {| 141,677! 6! 82,700 
Packard 2,626 8 31,981 | 8 | 72,614] 8 40,633 
Chrysler 2,319 | 10 | 31,364 | 9 | 63,489 | 10 32,125 
Hudson 2,264 | 11! 26,373 |10| 69,362 | 9 42,989 
De Soto 2,162 | 12 | 23,854 | 11 | 53,501 12 | 29,647 
Studebaker 2,584 | 9 22,955 | 12 | 51,981 13 29,026 
Nash 1,979 | 13 | 22,064 | 13 54,162 | 11 | 32,098 
Cad.-LaSalle 1,198 | 14 16,007 | 14 | 29,259 | 15 13,252 
Lincoln 899 | 16 11,669 | 15 | 18,205 | 16 | 6,536 
Willys 912 | 15 | 8,846 | 16 39,261 | 14 30,415 
Graham 228 | 17 | 2,970 | 17 | 10,239 | 17 | 7,269 
Misc. 214 1,795 2,151 | 356 





TOTAL 


98,965 





1,221,910 


2,604,371 













1 1,382, 461 
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New Passenger Car Registrations, 7 Months Total, 1938-1937 


Figures in this table are supplied by R. L. Polk & Co., New Jersey Motor List Co., and Sherlock & Arnold 





CHRYSLER GENERAL MOTORS FORD NON-AFFILIATED 














© Z 5 STATE 
a; 8/4 tie]. | 33 
s|s/é e |e |! 82 























































































































































































Alabama 331 117|  123| 577| 1197] 2014) 601|  36| 3654 44) 343] 388] 5066) 2678! 51] 2729) 11! 232) 78] 157] 68) 85) 6 ious Alabam 
217/299] 1405 2517| 436af 685 371 6879111017121, 751 91981 76581 90, Tae] 2 Gai! oto, gay 178! 299) 5 23113)" r 
Arizona 38 oe 98) 249) 451 soa 303; 21; 1004) 27) 146) 118 ass) 746) 55| Boll 15|74|80| 118/58] 35] 14d 3708 “= Arizona 
37 198| 541| 1055 421| 24) 1867; 61| 327, 316] 3016] 144 1535} 33) 205| 201] 165) 144) 119) 5)  7450)'37 
Arkansas m3 a | 94) 485| 1011) 1738 363) 28 23) 218] 323] 3784] 2172; 53; 2225) 3) 68; 72| 106; 46) 27 | 8073}'38 Arkansas 
219 936) 2071] 3374 ia] 37621 61/ 410| | 718| 54491 4280; 911 aa7i] 28/210, 199. sti 198] 142! 14063}'37 
California *38] 2554) 2693| 5256] 10114] 20617] 6885] 684] 17944| 664 4541) 4620] 35338] 14345| 1281] 15626] 422; 1485| 1121| 2330| 2410! 1061| 238] — 80648/"38 California 
37| 4165) 4322| 12449| 19693| 40629{ 11033| 845/ 29355| 1906] 11129| 10687| 64955] 28010| 1611, 29621] 9857| 2819! 2484 4166| 4173 6790, 310] 156804)'37 
Colorado 3) 247 190) S19] 1141) 2007] $39] $0 2719/63) S19) 406) 4596] 2232|  120| 2352] 29) 323| 225| 212| 149 83/13] 100791'38 Colorado 
591 1518} 3161; 5700] 1288 64! 4683! 1139} 1034) 8371] 5030| 179] 5209] 90 889 585) 459) 432) 367/ 21)  22123|'37 
Connecticut 3 3 428| 826 4030) 1698| 162) 2683 ie e418) 956 6521] 2355| 134) 2489]  50| 274) 274, 701| 329| 55! 33|  14756/'38 Connecticut 
sil sil 93i| 2982 4863, 9527] 2497| 207) 5976 1929| 2487! 13579] 6556] 184) 6740] 394 941| 864) 1943| 905) 619| 29) 35541}'37 
Delaware 3 46) 122) 378) G06 375 28) 912) 33) 239) | 2431 1830 sq) 25) gi 25} 132; 31! 10! 4] uenpae 3297 °38 Delaware 
15870, 317/08 1249 41| 1527 543; 525) 3140} 1412) 33] 144 s| 158 46. 255/104] 108) 6511}'37 
florida 38] 305! 184 707| 2136] 3332] 1246 155| 3213! 174| 674/611! 60731 3916, 334| 4250] 47/500] 253/490! 194) 259-112 15510/'38 Florida 
37| 563| 333| 1565] 3860| 6321] 1641| 143) 5967, 366) 1560] 1350] 11027} 8079| 504] 8583] 141) 1042) 290) 968| 337/594! 128) 29431137 
Georgia 38 240) 196) 756) 1996) 3188) 1288) 94) 4309) 114) 821) 536) | risa) 44 4488, 169| 4657/ 19| 432| 284; 478! 298| 107| 37]  16662)'38 Georgia 
37] 569 2295| 4797| 8047] 1561;  97| 8384; 241) 1685| 1395| 13363] 11140] 322| 11462} 52 1000| 549] 1074; 681) 321) 25)  36574]'37 
Idaho 3a) ie) 67) 31) 502) 1006 ma) 8 iiss] 114 189 155] 1795] 959, 53! 1012) 24, 243/71] 32) 135] 4 ai 4361)'38 Idaho 
37] 215) 167/583; 1157| 2122 2384 _13f 427; 327| 3510} 2489| —81|_ -2570]_~—s56|_—«464| == 206, «— 108) «326,93 9458]'37 
Illinois 2) ee 2060| 2049) 5082| 11946] 21137) 7679 = ea 744) 4310] 5192| 38706] 17270] 857| 18127] 236) 1725| 2205 2636) 1685! 561; 83]  87101)'38 Illinois 
37| 4640) 4139| 14355| 23266| 46400] 9573| _649| 31656, 1592| 9823| 11717| 65010] 41358, 1271| 42629) 532|_ 4396! 5595! 5386 3980! 1704 319] _175951)'37 
Indiana a s3¢) 760] 1666] 5107| 8369) 2382| 160] 8825| 210) 1679) 1620) 14876} 7708, 254| 7962] 65| 857| 447/564 875! 267/40 -34322/'38 Indiana 
1949/ _1782| _5758| 12360| 21849{ 3555| 153| 17551] 478, 5067| 5477] 32281] 22116! 411) 22527 2s6| 2878) 1469/ 1218 2804) 1614. 103, 87189137 
lowa 38) 448; 238| 1056| 3322! S064] 1471/40 9200/67! 836) 1089] 12703] 7582| 140) 7722) 72) 566] 428/ 313/445! 158/224 27493138 Iowa 
'S7| 788/ 457| +2244] +5359] 1785| _55| 12006! —_153/ va 2349| 18079] 13266) 198/ 13464] 158| 1230| 826) 583' 823, 447) 101 —-44468/'37 
— 38) 344 a2) 752 2334! 3714 008 96s|  28| $981/ 58/700) | 878 S610} 4265, 124) 43891 24) 587! 284) 213) 261) 117/182 38 Kansas 
37| 638 1932 7670] 1363| 38 95121 109 1567/ 19921 14578] 8811/ 169} 89801 68! 1403} 5991 474’ «572| «251/14 346091'37 
Kentucky ’ 3 3 363, 151| 840 a 3496] 825, 42) 4231) s8\ 580/ aa 6388] 2901/ 68 2969] 17; 311/ 147; 231; 174, 85| 10| 13828/'38 Kentucky 
37 373| 2189] 4167| 7319} 1117] 52) 6678| 180) 1217] 1407| 10651] 7814) 113| 7927) _74| 603| 390) 692 456! 448/12) 28572)'37 
Louisiana 38) 23 127/178 1768) 2913 702/41! 3895) 35-468) | 445) 5586) 4181) 157| 4338| 6! 236/122) 1991 201) 142| 15] —:13758]'38 Louisiana 
1416| 4986] 690|  34| 5458/  86| 835| 591| 7694] 6742) 172) 6914) 28 408/ 310/338 309; 238) 18) ~—21243/'37 
Maine 38) 170 ia 412) 1075| 1791] 678/44) 1746/75! 449) 596) 3588} 1402/61) 1463) 23 245| 137 181, 138 40 rT 7607 |’38 Maine 
1046/ 1881/ 3526] 847 _ 52 137/ 930| 1225) 6279} 3203] _91| 87/ 559! 380| 429' 337 141' 5) _15037)'37 
Maryland 38 | am 264| 932| 2659| 4375] 1507|  65| 4090| 110) 650| 821| 7243] 2622; 77| 2699)  27/ 334] 210) 525; 251! 125! 10)  15799/'38 Maryland 
820| 551) 2174| 4275! 7820) 1724) 93] 7378! 244) 1438) 1811| 12688] 7162| 179| 7341{ _69| _700| 325' 1021/ 509! 292' 28] —307931'37 
Massachusetts '38] 863! 635! 2600| 6426 10524] 3734| 279| 7684) 474! 3008| 2309| 17488] 7281| 366] 7647]  79/ 840! 890! 1427| 645! 147/ 68] 39755|’38 Massachusetts 
37] 2094) 1446| 7127| 10721| 21388 so00 435| 15680| 1022) 6112) 5446) 33304) 18035| 508| 18543] 410/ 2059| 2148! 3514! 1725! 806! _69]__839661'37 
Michigan 38] 802 610) 1820) 4313) 7545) 3883) 288) 9743 390) 1810) 2221! 18335) 12398! 591/ 12989] 156] 1174| 610! 903| 370! 182! 96 42360/'38 Michigan 
2456 9920 18570 8259! 334! 29979! 1165! 8079! 10480! 58296] 54781! 1145! 55926] 565! 5186| 2374) 3974) 1187! 1756| 30) _1628241'37 
Minnesota 38] 713| 561 1453| 5102| 7829] 2008! 64| 10617] 120) 1148! 1436] 15393] 8702/ 228| 8930] 45| 654/754 598 688! 224) 41] -35156)'38 Minnesota 
371 1375| 1219) 3527| 7970! 14091] 2426) —84| 131577 2391 2254! 3266) 21426) 17522| _359/ 17881] 196! 1366/ 1340! 998 1178 671! 14 _59161/'37 
Mississippi | 66) 286) 948 1392) 504) 12 3020/ 21) 231) 255! 4043} 2386] 62; 2448 1} 55} 78] 52) 13; 15) i 8099]'38 Mississippi 
'S7| 164) + (134{ 599| 2020! 2917] 537 8| 4656! 368| 541| 61481 4875) 77/4952] = 2) 195) 120,154! 72) 96) 14659]'37 = 
Missouri '38| 752| 795| 1881| 5172{ 8600] 2170| 119! 11682! 206| 1804) 1698| 17679] 7614| 323| 7937] 55! 575! 696, 818 460! 356/ 12) 37188|'38 Missouri 
37] 1040| 1330] 4245) 9358] 15973] 2815| 142] 17679} 391! 3143! 3259! 27429| 15687| 426] 16113] 162! 1148] 798] 1431! 1027/ 575! 53]  647091'37 
Montana a 2 233; 106] 380! 831! 1550] 471/ 14] 1702; 30) 324! 170] 2711) 1470  69| 1539] 13 218| 225, 166 155! 45) i) 6623 |'38 Montana 
203/ 743] 1667| 3073] 623| 11| 3443} 49! 695] 529! 5350} 3000! 137| 3137) 52) 583) 562| 323) 324! 129) 11) 13544{'37 
Nebraska a 2 1561 479| 1728| 784, 17| 4416) 29] 498) 556] 6300) 3995, 128, 4123) 18 268) 253, 208; 201; 92) 3) 14115 /'38 Nebraska 
‘371 3001 263/ 1040 27e2| 44751 1007/20! 6822 60! 908! 1116 9633] 6961/ 160| 7121] 26] 458] 299! 345) 356! 223! 7]  22943)'37 
Nevada 38) 41) 317 91) 175] 338) 134) 11/336} 26) B58) G46] 304) 37) 341) 11/31) a3} 50,39) rT 1508}’38 Nevada 
125 103/ 215| 416 859{ 226] 11/ 655]  48/ 128) 181| 1249) 539) 53) 592} 22) 103) 159 108) 108) 43 3244]'37 
New Hampshire 2 77; 174) Zit) 575) 937 381] 24} 1003) 47! 260) 277| 1998] 727| 35! 762) 15; 137; 88| 112) 103! 26 4| 4182/38 | New Hampshire 
190} 118/ 1116/ 2051 22| 2024  68| 666) 529! 3813] 1907, 56/ 1963] 58| 287 284) 303 195! 154) 9112137 
New Jersey st aaas at 852| 2823] 6084] 11035] 4646] 376] 8381! 437] 2312] 3258] 19410} 6309) 404) 6713] 103! 765; 913! 1611) 742) 282! 39]  41613/'38 New Jersey 
2107| 7721| 10184| 22344f 6186! 469! 13916; 964! 5230| 6691| 33456] 15338} 509| 15847} 357) 1963) 1673 3617 1807| 1138! 63)  82265)'37 
New Mexico a 95| 54) 184) 489/ 822) 267; 8 1054) 14) 147| 124] 1614) 787; 28) 815 2) 64, 35) 74/ 37] 23) | sesetas New Mexico 
186] 97| 454] 879] 1616, 383] 7| 1805 25) 321; 266) 2807) 1473; 58 1531] 12! 213) 69| 135! 114 85/ 2) 6584/37 
New York 33) 4135| 2553] 8600) 20316) 35604 14543) 1227 1486| 6851| 7427] 53632] 17639| 1199| 18838] 204| 2189| 2087| 4615’ 1801! 736! 230) 119936)’38 New York 
7226| 5402| 21160| 30593, 64381{ 17952 1523| 38616 3183) 15790| 15464] 92528] 45193! 1925] 47118] 794) 4980| 4160| 9673| 4489) 2192) 148] 230463)'37 
North Carolina *38| 380) 174| 784) 2500/ 3838} 1183] 51| 5365) 110) 621) 757] 8087] 4501| 164| 4665) 9) 421 162) 355) 121; 111| 17774/'38 North Carolina 
‘37; 647; +305) 1730! 4638! 7320] 1359]  65/ 9522) 153, 1216| 1594| 13909} 10038] 213| 10251] 46] 924| 297| 788} 200! 415! 14)  34164)'37 
North Dakota 38) 74] 65| 184) 618; 941) 254) 7) 2073; 10) 176) 164) 2684) 1922)  37| 1959 8| 103) 122; 38! 74 51) 1 5980/38 North Dakota 
122; 99) 327/ 875) 1423f 211/  3/ 2309/ 27) 294/ 268/ 3112} 2928) 46) 2974 8! 181) 150) 46 105! 63) 2  98064f'37 
Ohio *38| 1841] 1481| 3605) 8927| 15854] 4831] 351| 14017| 440) 2969| 3652] 26260] 11835! 468| 12303] 253! 1527/ 987| 1528] 1151; 428! 55)  60346/’38 ~ Ohio 
‘37 4623| 4467] 12529 23646| 45265] 7928|  465| 33400| 1107) 8508) 11859| 63267] 45055| 934| 45989] 923) 5516] 3488] 4307 3414 4273 51 196498 )'37 
Oklahoma 38 2175| 3489} 1197/ 83) 5867 98| 891! 896! 9032] 5522] 210) 5732 352| 192] 261; 220] 145, 11)  19442/'38 Oklahoma 
stl a7 #70 421| 1802| 3695| 6388) 1379 59] 8229] 172| 1632) 1983| 13454) 9082| 267| 9349 63| 660| 3421 529] 451| gaa| gel anaes 37 
Oregon 38] 336| 262 1164| 2389] 790|  47| 2637) 50} 437| 580| 4541) 1832| 132| 1964] 104) 331| 378 239] 253! 119) 33] 10351," Oregon 
37] 573 90| 15 1514 2970| 5647) 1241} 49} 5265| 1401 1167\ 1429] 9291) 5304) 242] 5546] 300| 743/ 881| 443: 606) 614) Is} 240BC137 . 
Pennsylvania ‘381 3155] 2016] | 5218] 13437| 23826) 7707| 467| 17446) 607) 4481) 4363) 35071] 12350) 607! 12957| 221 1763, 1557/ 2617/2128) 605/81 80826 . Pennsylvania 
'37[ 7091] 5259] 16500] 29414| 58264] 10484] 634) 33864! 1521| 10848] 11288| 68639 1172| 41236] 991 5772 5188 6776. 3588, 2990| 17a) Loses 37 2 
Rhode Island 38) 183| 80| 307] 942) 1512] 594;  52| 1160| 65] 384) 323] 2578) 1157/ 62] 1219) 4) 93) 117) 228) 133 , 
19 12/38 Rhode Island 
476| 382| 1067| 2471| 4396, 735| 631 2646! 141] 9871 907] 5479) 2879| 1191 2098] 75|  357/ 3631 654. 40a) toll as] aaeda37 
South Carolina 38) (144) 97) 401) 1125{ 1767) 484) 11] 2528) 32) 210] 328) 3593) 2354) 74] 2428) 9) 307; 62) 205) 73) 28 , 
| | 8 South Carolina 
! 2 170{ 943/ 2282) 3649f 611/ 16) 4868{  54/ 522| 701! 6772] 5594) 88! 5682 2| 698) 1041 522! 200! 321 3 11959 ho 
Sout Dakota 38] 95! 53! 255| 683| 1086] 293; 1672; 11) 161| 171] 2312) 1394 19| 1413] 9| 98) 136, 50| 87| 26 , South Dakota 
3 191} 100] 504] 1113] 1908} 387] 2| 2525| 20/351! 385] 3670) 2680| 56] 2736) 12/164) 203/122) 150! 66 a ator 
Tennessee 332; 205) 787| 2032) 3356] 928)  51| 4590) 84] 602| 575] 6830] 3503/ 107| 3610] 15] 262, 221! 304| 190 Tennessee 
31 | 421! 2303| 4555| 77671 981| 561 “7018 1791 1280| 1058| 10572) 7922|  145| 8067} 56) 636] $08] 698} 490 400! is 20905)'37 . 
Texas '381 1292) 657| 2770) 7767| 12486) 4065| 316| 16019) 375) 2748| 2063] 25586] 17120| 639| 17759] 55| 1137| 575| 1168) 1078| 312) , Texas 
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* Includes 7 months total plus 3 states for August. 
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Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold. 
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‘Fair Sales Act’ 
Verdict Awaited 
By N. J. Dealers 
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1938 Delivered 
Price List 


Following is a list of new passenger 
car delivered prices for 1938 at point of 
manufacture. Prices shown, with the 
exception of Willys-Overland, include 
standard equipment and federal taxes. 
Willys prices do not include federal tax. 





Actaal top and bottom prices on 1935, 1936 Atlanta Georgian-American; Pittsburgh Press; 


and 1937 Used Cars, as advertised in local e ® Cleveland Plain Dealer; Detroit News; Chi- 
newspapers of current week. SEDAN pri U d ¢ S Il P ; 
caly sod ta tis congertoom, Newepesess en- SCG UaP OCHING EPICES | case urls examiner: St. touts Globe-Demo- 
}- gy aa on aie Weel pd York geles Daily News, Examiner; San Francisce 

, heen eee (As Advertised, Week Ending Sept. 10, 1938) — 
_——_——$—$— 








































Ford and Lincoln-Zephyr prices do not MAKE Boston N.Y. Atlanta Pittsbrg. Cleve. Detroit Chicago Cinti. St.Louis Denver L.A. San Fr. Nat. Av. 
grew ty am a a aio: Buick “407 *37| $775 \$695 $775 |$675-$725 |$645-$695 |$625-$645| $695-$725 |$775-$785|$ $795 1$699-$835/$ 1$715-$751 
am rdstr.. 947; deluxe rdstr., $825 a 36) 565 | | 545 __| 495- 550 495- 625| 395- 425) 445-- 545) 525-- 565) 575 | 595 | 585 | 495- 560 
ster, $549; station wagon, $566. 35] [390 | | 365- 395) 295- 395| 325 | _295-- 350) 375-- 425) | 445 l | 331- 400 
eae. tou. and, Gn bee. tat. ote | ‘37 (a5 [795 | | 800 | | [745 | 850 =| | 780- 832 
1 ag “an a a sieel: (ea) *36) 595 | | | 550- 595| 545- 675) | 595 ] | | 548- 615 
spt. sed., $1,022; 2-dr. tour. sed., $1,006. ic) | [375 l | 395 =| 495 ~— | [465 | | 397- 460 _ 
Sd, LAT, ceane cea, thane: Oak, cour’ | Chevrolet Master 37! | | 445 | 425~ 465) 435- 510) 395- 465| 445-- 465) 425~ 445| 465 | [495 | | 430-473 
Sas. toa — onan. > - Ny By "36 | 325 | 325 { | 340- 365| 325 | 325- 395! 425 | 395 | | 330- 395 
phae., $1,983; tour. sed., $1,645; formal *35 | | | | | 175— 275| 225- 265| 245 295 | 295-- 325) | | 235 285 
oa ao. (ea: Saas. tous. Chevrolet Master DeLuxe °37| 525- 595! 525- 565° 565 | 495~ 545! 445- 595! 475- 495! 475-. 525) 485-- 545! 575 595-- 645! 545- 625| 645 | 513- 580 
sod., $3,198. 36) | 395- 425! 335~ 445| 365- 445) 350 | 345 | 395— 425) | 425= 495| 445- 475) 525 | 382~ 462 
i, sa, an om. cpe.. $i.818; 8. "35; 325 | 265-- 345| 275~ 345| 275- 295) | 295 | 345 | 265-- 345 345 | 365~ 395: | 295= 345 
Tour. sed., $2,090. V3, Series 38-00-Tour, | crrvsler_Six "371 645-- 675) 625 | 645 | 645— 660| 545- 625! 545- 625! 595-- 625) 595- 645| | 685 695-- 725| 795 | 615— 673 
a en. = ee bites ax: °36) 525 | 525 | 525 | 475= 585| 445- 515) 545 | 425 | | 425 | 525 | 695 | 470~ 565 
pass. tour. sed., $3,080; 7-pass. tour. sed., "351 365-- 395) | 385 | 375~ 425| 345 1325 | 325 | 445 | 525 | 345- 435 
sa:300, Ssem. tome pg ey “s3,¢38; | Chrysler Eight "37 | 695 | l l 167 | l ; |795 | | | 685- 795 
ge By By 36! (555 | l | 59% | ] | 589 | | 555~ 592 | 
$3,105. 35) 475 | l | I | ] ] ] | 475 
CHEVROLET, Master Serics—Ged., $730: | ne soto '371 625-- 675! 575 | 645 =|: 565~ 595) 545- 655| 565- 595) 545~ 610) 625- 645| 625- 665| 635- 645| 695 | | 590- 643 | 










coach, $668; cpe., $648; cab., $755; town 


























a ae ae ae Dette Series | 395- 475) 455- 545! | 45 | | 550 | 525 | 440- 524 
cpe., $750; town sed., $750; spt. sed., $817. *35 i | | 327 | 325 | | | 375 | | | 365— 495) | 339- 435 
a yy tg a eg dE "37| 545-645] 595 _—|:595~ 645| 525- 585| 535- 625| 565- 610| 495- 595| 565~- 595/645 _—|-+595-- 695| 645~ 695| | 566- 634 
oy he TF oP dee 36) 445-- 495) | 425 | 425~ 495) 395~ 475! 395- 425! 325- 445) 395- 460) 375- 445) 515- 525| 425~ 545/525 | 412- 484 
$1,160; tour. brough., $1,165; tour. sed., 35 | 395 _| 375 ~—|:315~ 350) 245- 395) 245- 350! | 325- 395) | 395 _| -365~ 395; | 312- 382 
SDE SOTO— Bus. cps. gv; tour.| Ford Standard 82] 415-470] 445-4601 345-395) 345-395] 375-4651 365 | 35-95 | 395-425] a8 495 380— 
aa ales Gee. ce ae ia a |: "36 [375 | | 250- 295| 225- 335! 225-325) 285 | | 315-- 395) | 375-- 395) | 280— 353 
$1,375; 7-pass. sed., $1,196; lim., $1,285. — "35! | | 225 | 195- 245) 185- 245| 150- 210) 1 195 | | 275 | | 181— 240 
adr ad, un8, aett eod., See; sar, | eora DeLuxe 8 460-5501 425~ 4951 435- 5251 400- 465] 425- 4951 395- 495|_425.- 495/ 425~ 475| 425~ 475! 485- 595| 560- 565| 595~ 625) 455 521 
tour. sed., $870; 4-dr. tour. sed., $910 "36 | 395 | 365 | 295- 345| 285- 365| 235- 365) | 317- 345) | 385- 425) 429- 465) | 330- 386 
- me; aoe Gas. taben — 35] | |_ 295 235- 275! 225- 245) 195- 245) 245 | 295 | 295- 365! 295- 345) | 250- 295 
a oe ee ee ok ee ee ] | | 485- 525! | l l | 695 | 775 | 490- 665 
cpe., $685; club cpe., $745; conv. cpe., 36) | | 269- 325| 325 | 365-395! 395 | ! (475 «| 545 OCS | 340- 435 
Lee 35 ] (295. | 185 265| | (295. | l (345 | 240- 302 
GRAHAM — Standard cpe., $995; sed., | Hudson Six "317 ] ] ] l [545 | 565 | ] ] | 545— 565 
oe SS oe Ge come "36| 385-- 425) 495 | 445 399. 450/495 | 425 =| 375 | 395 | | 445 | | 396- 460 
charger cpe., $1,230; cus. supe - 3s 375 ] | 295-- 350| 325- 345 | 295- a 295 ! l | | | 302- 350 
“aUDSON, re ietet-bese. "a, , | Hudson Eight 37] 1750 | «625 | | | | | 625-759 
ood; t-pass. Vict. cpe.. $10; sed., $755: 36) | 445-550! 465 | ] 385 | l l | 415- 508 
sed., $775; conv. brough., $886; utility 351 ] l ] | , ] | | ] 
ue a : ona euie’ a. eee Hudson Terraplane 37! | | | 495 | 485- 545! | | | | | 595 | 595— 645! 525- 595 
Deluxe—Brough., 9822; tour. o "361 36) | (445 | 350 | 295 | 315~ 325) | 345- 395) 365 | 425- 545! | 346- 414 
cpe. $706: -¥ co oe "351 335 | | 245 | | 225= 245! 225 | | | | | 232= 275 
ee tame toemen., | Latelle "371 765- 845| 895 | 775-8451 845 =| 950 =| 785 l 945 | | 985-1045) | 831- 921 
$1,049; sed., $1,060; tour. sed., $1,080; 3- "361 645 | 625 =| 525-6451 595 =| 625 | 450 ~—|_ 495-+ 525) | 625 | 695 | 645= 675) | 561- 637 
pe. oa. ee ‘oe oe 351 ] 1350 | | 445 | l | | 585 | | 398- 515 
HUPP-—Stand. six 4-dr. sed., $1,045; | Lincoln Zephyr "37! | 695— 795| 725- 835| 739- 825! 675- 847| 645-725) 795 | 785 | 1845 775- 895| 895- 945| 742- 834 
Greed, $1,232; cus. six 4dr. sed, $1,340; 36! |645 | | 425- 560 545 | 485- 535’ 495~ 595) | 488~ 582 
tar, sed, 91.500; cus. eight 4-dr. sed., 35 | i | | | | ! | | | 
m1,405, ' "| Nash LaFayette *37| 535-- 570! | | 450-. 565) 575- 595 475- 495! 1525 | (595 | 785 | | 512~ 600 
_ LINCOLN-ZEPHYR—Cpe.. $1306; 3-dr. "361 409 | | 325= 395) l rl | | 445 | | 362— 420 
conv. cpe., $1,650; conv. sed., $1,790. ? °351 350 | | | | | | | | | 350 
LASALLE, Vt Serles 20-90— 3-pem. |S Ss se 
pass. tour. sed., $1,385; 2-pass. conv. cpe., "36! 525 | 529 | 5%S I | 425- 495! 465 ! | 395 | | | | | 428— 534 
a NASH, "Saastor  ecteo -ttedh-La@ayette "35! _ 395 z | |_385- 445! ! | | | | | 390- 445 
bus. cpe., $770; 2-dr. sed., $805; 4-dr.| Oia. six "37! 625-645! | 625- 675) 645- 695! 565- 7251 575- 625° 645 | 625~- 675| 625 | 650 —| ~600- 685| 745- 775! 628- 680 
ieltseie conv. sab. Gite Boem. ope. "36: 435- 485 485- 545] 415- 445! 375 «|: 395- 495! 395- 435° 445-475) 450~ 485| 475 |: 545- 575| 475- 499| 645 | 445~ 508 
Se, ond. Goon Aubomates’ Gha-Conv. 35! 385 l | 285~ 325] | 350 325 | 345 =| 325 | 435 435-445] | 343- 388 
a ge ag ye Bo OT "371 775-7951 | 695-7251 765 | 600- 645| 685 | 670- 695) (725 | 695 «| 795 ~—_—*|:700~ 740 
$1,050. Ambassador Eight —Conv. cab., "361 495 | 525-575] 485 —«|:495~ 5451 (525. | (495 | | 565. 1665 ~+«| 500- 575 
ak ten, aon, Cale Gee. wed. r "351 395 ! | 370 | 465 | 382- 465 
Se Le Se we. Ss: | rentin: Sis "37| 695 | 585 —_—|:+575- 625! 595- 645| 495- 575! 565- 62° l l | 645— 695| 636- 645| 745 | 585— 660 
tour. sed’, S01; 4dr. sed, goer; adr. 361 485 =| 450 (375 | 365= 465] 345- 395 445 | 425~ 465/395 |465 | | 392- 454 
tour. sed., $992; conv. cpe., $1,043. Eight 35 | | 285- 325| 275- 295) 245- 295! 325- 345 245- 345) |_275— 322 














—Bus. cpe., $886; club cpe., $1,032; 2-dr. 



































oa store: cz on La suice: oa PontiacEight ST CGS | 675 ] | 625~ 645! 685 l | | 695 l | 648— 680 
epe., $1,160. "36! | 545 | 435 | 425 | | | | | | | 430-545 
PELYMOUTH, Busines Line Coe $s a 310s aa 
San Wits Dake tear a be” ton, | Packard 120 37/787 | ] | 795 | 685~ 795) 655-6” | | 625-7451 765 | 845 ~~*«| | 704— 770 
4-dr. tour., $815; 7-pass., $1,005; lim., 361 595 | 565__| 565-595} 475-- 595! 475- 49" 485 | 545~ 565) 475~ 5651625 | 645- 675|_ | 530-590 
Pala sh icici’ Silt cata «OS SC | 399- 495| 295- 350 345 495 | | 495 | 371- 459 
$801; cabr., $993; 2-dr. sed., $865; 2-dr. | ‘biymouth "371 | 1525. | | | | | 465- 525| | 465- 525 
tour, ‘sed, “sok: “conve phen uate. | 8 a ess 
Ly ee aoe ot. oo. a eee. "35 | ! | 289 | 265~ 345) | | | 277— 345 
#000; 4-dr._ sed.,’ #000; 4-dr. tour. sed.. | piymouth DeLuxe "371 525- 575/550 |: 525~ 545! 495— 575! 445- 575! 485- 525! 435- 475! 465.- 545) 515 595-- 615| 645-- 665' 513- 565 
<n oo Dittk “ithe 36) 425 «1415 | | 385— 425 375- 445! 365 ——|-—«-335- 375) 345-~ 410) 445 400- 445| 545~ 565) 400- 442 
TS See oe sae. — os 35) 325 | 295-- 325! 325~ 345° 225-- 325| 225-- 20° 275 Z50-- 325 315 275. 345) 445 275- 340 
bus. cpe., $975. Eight—4-dr. tour. sed. | -.gebaker Dictator *371 595~ 645) | 595~ 625) 645 545 | | 650- 695) 645 665- 745) 610- 666 
$1270; es ‘tae ee agi 30s: oat "361 | ] ] | l ] | 625 625 
conv. sed., $1,650; bus. cpe., $1,225. Eight 351 365 fl 395 | 275 225- 295, | 250— 352 
vere sgl Hy Ey i Studeboker President 371 (775 745 ze — | | 795-995! | Te 
Se SD OG. WANE: SB oem ee. | °36 | 595 505 | 695 ==> 
pass. conv. cpe., $3,210; Vict., $3,670; 7- 351 | | | | | 
Twelve—4-dr. tour. sed., $4,155; club sed., 
$4,255; S-pass. cpe., $4,185. Willys "37 275- 300! 345~ 395! 305 235- 365 345 325- 365| 395- 425' 312- 366 
STUDEBAKER, Commander — 3-pass.| = ~~~ $6).~~ |. | 1825” «95> 225 225 325 215-275 
bus. cpe., $875; 3-pass. cus. cpe., $900; 35 , ee eee 


club sed., $955; cruis. sed., $965; conv. 
sed., £1,315. State Commander — 3-pass. 
cus. cpe., $965; club sed., $1,030; cruis. 
sed., $1,040; conv. sed., $1,365. State 
President—3-pass. cus. cpe., $1,130; club 
sed., $1,195; cruis. sed., $1,205; conv. sed., 
$1,555. 

WILLYS—Stand. cpe., $499; deluxe cpe., 
$574; stand. clipper, $539; deluxe clipper, 
$575; stand. 4-dr. sed., $563; deluxe 4-dr. 

» $614: custom 4-dr. sed., 8700. 





National Average, All Makes, $450-$522 
Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled 
exclusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and 
bottom prices have been compiled from published figures to establish the trend of the market and the resulting 
national index. Where no prices are quoted, no car of make and model was offered during the period covered. 
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Styling, Remote Shifting | Feature ’39 Studebakers 








PHANTOM PHOTOS showin 


=; AIR INTAKE 


Pate) Aa 


BODY RUNNING BOARD 


SILL 


the workings of Studebaker’s new 


heating and air-filtering and condition unit, and the new defroster system. 





Studebaker Dealer Council 
Given Further Explanation 





SOUTH BEND. — Forty - eight 
dealers, chosen from out-of-a- 
hat and representing different 
| sized markets, will have an un- 
usually active hand in the 1939 
selling program of Studebaker 
automobiles. 

Plans for the formation and 
general procedure of the council 
were outlined this week by 
George D. Keller, vice-president 
in charge of sales of the Stude- 
baker Corp. 

“We're organizing a dealer ad- 
visory council that will mean 
something,” said Keller. “Most 
factory-dealer boards are made 
up of hand-picked dealers, 
known to the factory executives 
and, in some cases, quite ineffec- 
tive because of this relationship. 


“Our council will be different. 
We’re drawing the names out of 
a hat and we're having a dis- 
interested person do the draw- 
ing. We'll get dealers who are 
now hand-picked, who know 
their business and who will 
speak right up. That’s the only 
type of dealer that can be any 
real help to a factory sales de- 
partment.” 

Drawings 


of dealers names 


My wife Ethel says that = 
i reaso' 

luxurious living, at 

rates, there’s nothing in pram 


like the Book-Cadillac. tenet 
" lace to stay’, 

oat joyably. All 
and mod- 


$3.00 


a place to live en 
rooms are spacious 
ern. Minimum rate, 


BOOK-CADILLAC 


HOTEL — DETROIT 


W. O. Seelbach, Manager 


National Hotel 
Management Co., Inc. 
Crit elie mee ks 








are being conducted at meetings 
in each Studebaker sales branch 
and there will be a total of 48 
councilors. Three dealers will 
be chosen from each of Stude- 
baker’s 16 branches. In each 
branch one dealer will be chosen 
from the group that sells more 
than 100 cars per year, another 
from the group that sells from 
25 to 100 cars a year and a third 
will be from the group that sells 
25 or fewer cars per year. This 
will give the council a board 
coverage on a basis of size of 
business as well as geographi- 
cally. 

Each of the councilors will be 
paid at the rate of $25 a day 
for each day he sits on the coun- 
cil, plus all expenses to and 
from South Bend. Keller did 
not state how frequently meet- 
ings will be held, but intimated 
that the council will probably 
meet every 60 days. The first 
meeting will be held next 
month. 

The councilors will concern 
themselves primarily with the 
general selling program and each 
councilor will have an equal 
voice. This council, according 
to Keller, is an outgrowth of 
Studebaker’s long established an- 
nual practice of asking Stude- 
baker dealers to express their 
opinions of “what shall next 
year’s automobile be like.” 

“Each year we write to every 
Studebaker dealer and ask him 
for his candid opinion of pres- 
ent cars, advice as to changes in 
the new model, suggestions with 
reference to advertising, sales, 
policies, contract terms, prices, 
service, and so on,” said Keller. 
“We have asked them to write 
under their own names or anon- 


ymously. These letters, hundreds | 
been | 


have 
engineers 


of them each year, 
of great help to our 
and our sales department 
the establishment of the Dealer 


Advisory Council is a form: iliz- | 


ing of this peevins: work.’ 
pulse of the 
of Autoinotive 


To feel the 
consistent reading 
News is a necessity. 


‘| linkage 


and | 





industry, 


(set up 





New Ventilating 
System Included 
In Innovations 





(Continled from Page 18) 


shocks are claimed to have been 
made 28 per cent stronger than 
on last year’s Studebakers and 
displace 20 per cent more fluid. 

Studebaker’s planar indepen- 
dent front wheel suspension, 
now in use over four years, has 
been further improved _ this 
year, in that the Houdaille shock 
absorbers that are a part of the 
system are now built in the 
President models and not added 
afterwards. Spring leaves for 
President models have been in- 
creased in length 1% _ inches, 
the total length now being 49% 
inches. President models have 
15 leaves, Commanders have 14. 
In four years of use, Stude- 
baker’s front wheel suspension 
has never had a breakage, the 
company claims. 


Have Variable Ratios 


Cam and twin-lever steering 
with variable ratios are found 
on the 1939 models. Steering 
is of the symmetrical 
direct action type, the draglinks 
to right and left front wheels 
being of exactly the same length, 
connected by a center link. 

“Double - blocker —synchron- 
izer”, 
and high, has been 

The automatic 
which prevents the car from 
rolling backward on_ inclines, 
and Hancock rotary door latches, 
exclusive with Studebaker last 
year, are found again on the new 
models. The door locks, lock 
tighter with wear, 
closed doors. 


Universal joints are of the 
needle bearing type. Automatic 
choke, an integral part of the 
carburetor, is also used on both 
lines of cars. Individual mani- 
folds for carrying cooling water 
to the valve seats are used on 
both President and Commander 
engines. “Heat-dam” aluminum 
alloy pistons, “ferrox” treated 
compression rings, floating oil 
screen and oil cleaner are fea- 
tures found on both models. 


Located Under Hood 

Air-cooled, high-output, 
shunt-wound type of generator, 
with voltage and current regu- 
lation, are found on both Presi- 
dent and Commander models. 
They will have a maximum 
output of 29 amperes on the 
President and 28 amperes on the 
Commander. 


Batteries are of the 15-plate, 
95 ampere hour type on both 
lines and are located beneath 
the hood for convenience. 

The new instrument panels 
reflect good taste. Instruments 
are easily read, grouped where 
easiest seen. 

Studebaker’s Movel cloth is 
standard on President models; 
broadcloth on the Commander. 

Luggage compartments § are 
unusually capacious. There are 
20.1 cubic feet of space in the 
four-door sedans; 20.9 in club 
sedans, in addition to space for 
tire and tools. 


improved. 


INSTRUMENT PANEL on the 1939 Studebakers is both compact and| 


jith a view to safety. 


used in shifts to second 


hill - holder 


assuring 





STEERING SHIFT LEVER on the 1939 Studebakers works manuall 


and mechanically, and is standard equipment on all models. 


TOP PHOTO 


shows its position on steering post and connections under hood. BOTTOM: 


Both front wheels 


get same attention from the new steering 


hookup. 


Arms of equal length, insuring positive control. 


Motor Clinic 


is Opened 


In New York by Gulf Oil 





NEW YORK.—A modern mo- 
tor clinic, where the ills of auto- 
mobiles are diagnosed by 149 
separate laboratory tests, has 
been opened by the Gulf Oil 
Corp. in its station at 110th 
St. and Central Park West here. 


Walter T. Carson, formerly a 
laboratory instructor at Brook- 
lyn Polytechnic Institute, and a 
member of the Society of Auto- 
motive Engineers, is “engine 
diagnostician” in charge of the 
clinical activity. 

Employing a unique type of 
chassis dynamometer, developed 
by Prof. Otis Presbrey, head of 
the automotive engineering de- 
partment of the Brooklyn Poly- 
technic Institute, clinic engine- 
ers are putting “patient” auto- 
mobiles through a complete 
series of tests. With Prof. Pres- 
brey’s device, the clinic consti- 
tutes an indoor proving ground 
for automobile performance and 
fuel efficiency, and enables en- 
gineers to operate and test auto- 
mobiles under all types of road 
conditions up to sixty miles an 
hour while the car remains 
stationary. 

The procedure followed gives 
the automobile owner a compre- 
hensive case history of his car. 
Such factors as compression, 
ignition, carburetion, pulling 
power, acceleration and related 
facts, are measured and results 
put on paper in clinic fashion. 

Eight illuminated dials on a 





huge board facing the car en- 
ables the owner to see every 
step of the test. The motor is 
run at full throttle, part throttle, 
cruising speed and down-hill at 
speeds of 10, 20 and 40 miles an 
hour. Fuel cutouts are installed 
to run gasoline through a fuel 
meter for the measurement of 
fuel consumption. 








Tune up Your Sales 
wit 


THE ENGELHARD 


Exhaustalyser 





Your cash register will ring 


the dollars more often 
when motor ‘“tune-up” is 
done the Engelhard way. 
Exhaust gas analysis is the 


up 


answer to your “tune-up” 
campaign. It makes it easy 
for you and your customers. 


Write for Bulletin 601 


|CHARLES ENGELHARD, Inc. 
| 233 N.J. R. R. Ave., Newark, N.J. 


| Manufacturers of Pyrometers, Resistance 
Thermometers, Combustion Indicators, 
Exhaust Gas Analysers, Flue Gas 


Analysers, Thermocouples, 
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Street Poised to Take Advantage of Fall Upturn 


Only Obstacle 
Is Clearing Up 
Of War Scare 


Special to Automotive News 


NEW YORK.—What Wall 
Street most fervently hopes for 
now is that the international 
situation will clear up com- 
pletely in time to permit busi- 
ness in this country to take ad- 
vantage of the normal fall up- 
turn in activity. It is believed 
that if this foreign obstacle is 
removed, business will gather 
enough momentum with the be- 
ginning of a new season by the 
automotive industry to carry 
through the winter and spring. 

With Ford officials predicting 
an automobile sales gain in 1939 
of 25 per cent over this year. 
the industry now appears prac- 
tically unanimous in the belief 
that next year will be a better 
period for business. The opti- 
mistic statement by General 
Sales Manager Davis of Ford did 
not go unnoticed in Wall Street 
this week, although attention 
continued to be centered on 
events further removed. 

There has crept into Wall 
Street comment in recent weeks 
reference to what might appear 
to be a competition between the 
building industry and the auto- 
motive manufacturers for the 
consumer’s dollar in this coun- 
try. There has been an inclina- 
tion to blame the failure of 
home building to thrive on the 
competition offered by automo- 
biles. 

Some have claimed that 
money, which might otherwise 
have gone into homes, is going 
into cars. The big values given 
by the automobile makers, in 
contrast to values received for 
expenditures on building, are 
cited as one of the reasons. 

The logic of this is doubtful. 
There is no question about the 
great value offered for the dollar 
spent on automotive transporta- 
tion. But there certainly is a 
question in the contention that 
the automobile is taking money 
away from home building. As 
a matter of fact, home building 
and automobile buying go hand 
in hand. 


There has 





been in recent 
months an increase in single 
family home construction. This 
is one of the bright spots of the 
building picture. This means 
growing confidence in the fu- 


ture, rather than that money is 
turning from automobiles to 
houses. A home i sa long-term 
investment, and its building de- 
pends on long-term confidence. 
The view here is that active 
building of single family homes 
is a good sign for the automotive 
industry, because the proportion 
of cars to families living in 
single family homes certainly is 
larger than the ratio to families 
living in multiple-housing units. 

Certainly the automobile can- 
not be justly blamed for lack of 
home building on a normal scale, 
simply because a dollar put in 
motor vehicles brings a greater 
value, when compared with a 
deeade ago, than a dollar put in 
housing. If anything, greater 
value in cars should be given 
credit for encouraging home 
building. The reason for this is 
that in a great majority of cases, 
the building of a single family 
residence must be accompanied 
by the purchase of transporta- 
tion in the form of an automo- 
bile. In other words, lower- 
priced cars simply reduce the 
over-all cost of building and 
equipping a new home. 

Announcement this week that 
the building industry is ready to 
put on the market a $3,000 home 
to be paid for on monthly in- 
stallments of $30 may mean that 
industry is taking a leaf out of 
the automotive manufacturers’ 
book. In spite of any talk about 
competition between building 
and automobiles for the con- 
sumer’s dollar, such a develop- 
ment would be favorable to the 
motor car business. 

Automotive stocks this week 
regained some of their losses of 
last. The Automotive News stock 
price averages for Sept. 21, com- 
pared as follows with those of 
the week preceding and a year 
ago: 

Last This Year 
Week Week Change Ago 
24 motors .... 29,81 31.19 +1.38 36.99 
10 car-truck co.’s 30.29 31.69 41.40 38.54 
10 parts-acces. ... 26.02 27.56 -+1.54 33.61 
4tire-rubbers .. 23.22 24.22 +1.00 32.41 

Trico Products declared a 
dividend of 62% cents a share 
on its capital stock, payable Oct. 
1 to stock of record Sept. “20. 
Houdaille-Hershey declared 62% 
cents a share on its Class A stock, 
payable Oct. 1 to stock of record 


Sept. 27. 





For news of the men who make 
1ews in the automotive world, read 
Chris Sinsabaugh’s authoritative 
“Sparks” column. 








NEW F REE BOOKLET 


PACKED WITH CLEANING “KINKS" 
WILL SAVE YOU MONEY! 





How to clean greasy, mucky parts be- 


fore repair. 


How to recondition dirty radiators and 
clogged cooling systems. 
How to remove sludge from motors 


without tearing down. 


How to save money on floor cleaning, 


steam cleaning, etc. 


AND how to do dozens of other clean- 


ing jobs. 


There's no obligation. But write today 
for your copy! You will like the specific, 
helpful, money-saving data this booklet 


will give you. 


Manufactured only by 


OAKITE PRODUCTS, INC., 46D Thames St., 


New York, N. Y. 


Branch Offices and Representatives in All Principal Cities of the U. S. 


OAKITE 


MATERIALS & METHODS 


CLEANING 


FOR EVERY CLEANING REQUIREMENT 








AUTOMOTIVE STOCK QUOTATIONS 
At Close of Markets, Friday, September 23 


(Furnished by Wm. C. Roney Co., 


Detroit) 
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N.Y. Dealers Study Laws, 
Elect Southworth President 





ALEXANDRIA BAY, N. Y.— 
After a full day of round-table 
discussions, covering protected 
territory, certificate of title law 
and dealer licensing law, mem- 
bers of the Empire State Auto- 
mobile Merchants Assn., Inc., 
last week elected the following 
directors: 

C. C. Bateman, Dansville, N. 
Y.; Roy M. Sutliff, Kingston, N. 
Y.; P. J. Kaufmann, Mt. Vernon, 
N. Y.; Mell A. Gooch, Utica, N. 
Y.; James E. Gethins, Troy, N. 
Y.; David Coe, Jamestown, N. Y.; 
Erie J. Miller, Ithaca, N. Y.; 
Geo. C. Ostendorf, Buffalo, N. Y.; 
T. Southworth, Brooklyn, N. Y.; 
C. H. Touhey, Albany, N. Y. 

Also M. A. Eveleigh, Water- 
town, N. Y.; John Van Ben- 
schoten, Poughkeepsie, N. Y.; J. 
B. Rusterholtz, Syracuse, N. Y.; 
E. D. Deane. Binghamton, N. Y.; 
Chas. A. Parsons, Central Bridge, 
N. Y.; F. L. Yarrington, New 
York City: Lee J. Eastman, New 
York City; H. W. Kellogg, Niag- 
ara Falls, N. Y.; Dr. R. N. Forbes. 
Bolivar; John Kovacs, Schenec- 
tady; L. C. Bolles, Plattsburg; C. 
L. Cool, Rochester; P. J. Hunt, 
Buffalo; E. M. Alling, Rochester. 

The board of directors is in- 
creased from 18 to 24. 

At the conclusion of the con- 
vention, the directors unani- 
mously elected the following of- 
ficers: 

President, T. Southworth, 
Brooklyn, N. Y.; first vice-presi- 
dent, L. C. Bolles, Plattsburg, N. 
¥: ‘second vice-president, Roy 
M. Sutliff, Kingston, N. Y.; sec- 
retary, Charles A. Parsons, Cen- 
tral Bridge, N. Y.; treasurer, C. 
H. Touhey, Albany, N. Y. 

One of the convention activi- 
ties was a golf tournament in 
which 75 competed. This fea- 
ture, the first in the history of 
the state association, is planned 
as an annual event. 

In addition to the round-table 
discussions, James Dalton, editor 
of Motor, gave an address on 
“Co-operation or Legislation.” 


The round-table discussions | 


were as follows: 

“Relatively Decreased Dealers’ 
Discounts,” by C. L. Cool, of 
Rochester, N. Y. 


“Adequate and Protected) 
| Mass., 


Territory,” by T. Southworth, 
Brooklyn, N. Y. 
“Dangers of Regimentation,” 
f o W. Kellogg, Niagara Falls. 
“Certificate of Title Law,” by 





B. F. Curry, New York City. 

“Should New York State Have 
a Licensing Law,” by ee c. 
Ostendorf, Buffalo, N. 

“Effectiveness of ra a ctory- 
Dealer Relations Committee,” by 
Frank G. Revoir, Syracuse, N. Y. 

No resolutions were adopted. 
In general the dealers seemed to 
be divided on a licensing law, 
but very much in favor of pro- 
tected territory and a certificate 
of title law. 


Crude Rubber 


Consumption Up 
During August 





NEW YORK.—Consumption 
of crude rubber by manufactur- 
ers in the United States during 
August, is estimated to be 38,- 
170 long tons, which compares 
with 32,209 long tons during 
July 1938. 

August consumption shows an 
increase of 18.5 per cent over 
July, but is 8 per cent under 
August a year ago, according to 
statistics released by the Rubber 
Manufacturers Assn. Consump- 
tion for August, 1937, was 41,- 
506 (revised) long tons. 

The organization reports gross 
imports of crude rubber for 
August to be 31,099 long tons, 
an increase of 35.7 per cent over 
the July figure of 22,918 long 
tons but 36.3 per cent under the 
48,785 long tons imported in 
August, 1937. 

The association estimates total 
domestic stocks of crude rubber 
on hand Aug. 31 at 277,463 long 
tons, which compares with July 
31 stocks of 284,914 long tons 
and 174,195 long tons on hand 
Aug. 31, 1937. 

August reclaimed 
consumption is estimated at 
10,732 long tons, production 
10,472 long tons, stocks on hand 
Aug. 31, 17,892 long tons. 


rubber 


Named Sales Counsel 


BOSTON.—The Federated Sales 
Service, Inc., has been appointed 
sales and marketing counsel for fed- 
eral Metallic Packing Co., Wakefield, 
manufacturers of a radiator 
liquid sealer, radiator cleaner, etc. 


AN's Almanac, published once a 
year, is considered THE reference 
book wherever automotive informa- 
tion is desired. 


rrr Awaits 
Report of Its 
Tariff Board 


MONTREAL.—An __ important 
report on the automobile indus- 
try in Canada is due to be made 
to the Dominion Government be- 
fore the end of the year by the 
Canadian tariff board, of which 
George H. Sedgewick is chair- 
man, 


Shortly after the new trade 
pact was operative, the 1936 
budget of Charles Dunning im- 
posed a flat duty rate on cars 
imported from the United States 
of 17% per cent. It was pro- 
vided in the agreement, but later 
in 1936 the tariff board, in an 
effort to help the industry, ad- 
mitted certain kinds of parts 
free, where the makers reached 
a certain level of production and 
could show 65 per cent Empire 
content. 


The cut from the general duty 

rate of 2742 per cent to 17% per 
cent intermediate, which gov- 
erned the agreement with the 
U. S., hit some auto firms hard. 
One had to cease production in 
Canada and another, it is be- 
lieved, has virtually been driven 
out of Canada by this cut. 
; The tariff board’s task, when 
it prepares its report to the Min- 
ister of Finance, is to find a bal- 
ance between Westerners, who 
will tolerate no tariff increase 
and who continue to demand 
further cuts, and a large and im- 
portant community in Ontario 
who say that if an industry can 
furnish employment directly to 
maintain a whole town or city 
and provide employment indi- 
rectly to neighboring communi- 
ties, it is deserving of sufficient 
a to enable it to oper- 
ate. 





New Bulletin Out 


SOUTH BEND.—A new Automotive 
Service Lathe Bulletin, No. 33-J, has 
just been published by the South 
Bend Lathe Works. Practically all 
the important automotive machining 
operations are illustrated and de- 
scribed in the 16-page book. 


For news of the men who make 
news in the automotive world, read 
Chris Sinsabaugh's authoritative 

“Sparks” column. 


, Coming Events 


SEPTEMBER 
30-Dec. 2—SAE National Production 
Meeting. 
OCTOBER 
6-7—Tulsa, Okla. SAE Fuels, Lubricants 


Meeting. 
0-12—New Orleans. National Assn. of 
Independent Tire Dealers. Annual 


convention. 
13-15—Los Angeles. SAE National Air- 
“Automo- 


craft Production Meeting. 
15-23—Prague, Czechoslovakia. 

bile Show. 
31-Nov. 2—Detroit. American Trucking 

Assns. conclave. Hotel Statler. 
NOVEMBER 


3-10—Hartford, Conn. Automobile Show. 
11-17—New York. National Motor Truck 


Show. 
11-18—New York. National Automobile 


ow. 
11-18—Pittsburgh. Automobile Show. 
11-19—Detroit. utomobile Show. 
11-19—San Francisco. Automobile show. 
12-18—Columbus, 0. Automobile Show. 
12-19—Chicago. Automobile Show 
12- 19—Philadelphia. Automobile “Show.* 
12-19—Boston. Automobile Show 
12-19—Milwaukee. Automobile Show. 
12-19—Buffalo. Automobile Show. 
12-19—Minneapolis. ‘Automobile Show. 
12-20—Los Angeles. Automobile Show. 
13-19—St. Louis. Automobile Show 
—~iow York. SAE Annual Dinner, 


mmodore Hotel. 
14- 16_New! ae SAE ae Maal 


14-19—Etmina’ ON. fA pi Ry aes 
14-18—New Haven, Conn. Automobile 


Show. 
19-25—Indianapolis. Automobile Show. 
19-26—Baltimore, Automobile Show. 
19-26—Rochester, N. ¥. Automobile Show. 
19- 26—Washington, DB. C. Automobile 


ow 
19- 26—Montreal. Automobile Show. 
26-Dec. 3—Newark. Automobile Show 
26-Dec. 3—Kansas City. Automobile Show. 


DECEMBER 
5-10—Chicago. Automotive Service In- 
dustries Show, Navy Pier. 

5-10—Denver. Automobile Show. 
8- 9—Chicago. National Wheel and Rim 
Assn. Annual Conclave. 


JANUARY 
9-13—Detroit. SAE Annual Meeting. 
9-15—Seattle. Automobile show. 
N.B.—Omaha has voted not to hold an 
automobile show this year. Cincinnati 
has called off automobile show, origin- 
ally set for Nov. 
*Tentative. 


20-26. 
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craft, which is saying a lot be- 
cause it will be remembered 
that his ’38 Studebaker was 
given the Magazine of Art prize 
for the best looking car of the 
year. 


Two or three’ mechanical 
features appeal to me. There is 
the climatizer, built into the 
car itself and not an accessory 
which takes the air from out- 
side, cleans it and if desired 
heats it. There, too, is a new 
overdrive which can be manip- 
ulated at any speed above 35 
mph. It used to be the oper- 
ator had to wait for a slow- 
down for the overdrive to drop 
out. And the mechanical gear- 
shift has been located on the 
steering wheel whereas in ’38 
the shift was on the dash. 


Standing off and gazing at 
the new stuff, I couldn’t help 
but feel the line has real per- 
sonality. There’s a something 
that gives you the idea the cars 
are bigger whereas as a matter 
of fact the wheelbase hasn’t 
been changed. 


* * * 


OTHERS THAN Studebaker 
will be taking the bow within 
the next fortnight. Next week 
will come Packard and Hup- 
mobile and the week following 
Buick and Chrysler. Those 
dates have been definitely set 
but there’s no telling but what 
others who have selected later 
debuts will get restless and 
switch to earlier time for an- 
nouncement. It looks as if few 
will go to the eve of the New 
York show before getting on 
the market. 

* 7 * 


IN THE meantime the press 
men who are following the 
preview circuit have been kept 
- on the jump. Since last Satur- 
day they have seen the new 
Nashes, Packards, Buicks and 
Hupmobiles and have peeked 
at the art work Hudson has 
prepared for advertising pur- 
poses. Bill James of Hudson 
made this display at a cocktail 





party at the Statler on Wednes- 
day. But on Oct. 5, when Hud- 
son distributors and dealers 
come to town the new models 
will be shown at the Masonic 
Temple and the press will be in- 
vited. 
EI * * 


MUCH AS I would like to| 
write something about each of | 
the previews I have attended the | 








One ef the Few Famous Hotels in America 
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REFERRED... . through 
three generations by world 
travelers and those alert in 
the social and commercial | 
life of the city. 





Rates begin at $3.85 


BELLEVUE 
STRATFORD 


In the Heart of Philadelphia 
CLAUDE H. BENNETT, Gen. Mgr. 





past week, lack of space forbids 
so the column has had to handle 
them collectively rather than in- 
dividually. Suffice it to say, each 
of the companies which hosted 
for us outdid all previous affairs 
of this sort. The end is not yet, 
for next week we go to the 
Chevrolet in Detroit on the 29th 
and the next day bus it to To- 
ledo to look at what Willys- 
Overland has to offer. This will 
wind up the circuit with the ex- 
ception of Ford and Zephyr. 
Zephyr preview will be held 
Oct. 10, and Ford will make its 
bow to the press Oct. 24. 


* * * 


I’LL CLOSE with a little of 
this and a little of that. For in- 
stance, William S. Knudsen, 
GM’s president has gone to 
Europe on his annual trip and 
will return in time for the New 
York show. Max Gilman, Pack- 
ard’s general manager, sailed for 
the European shows last Tues- 





day following Packard’s big 
party at the proving grounds. 
And Joe Burns, long a prominent 
Ford dealer in Akron, has re- 
tired from the automobile field 
to become general manager of 
the DeWitt chain of hotels, with 
his headquarters at the Hollen- 
den in Cleveland. 





Motor Vehicle Meeting 
To Survey Legislation 


NEW YORK.—A Motor Ve- 
hicle Industries Conference, to 
survey prospective legislative 
activity in the 44 states which 
hold sessions during the early 
part of 1939, will be held in 
New York, Sept. 27. 


The meeting will canvass in- 
formation on the proposals af- 
fecting production, sale and use 
of motor vehicles, equipment and 
supplies, which may be expected 
to be brought before the several 
legislatures. 


For news of the men who make 
news in the automotive world, read 
Chris Sinsabaugh’s authoritative 
“Sparks” column. 


Chris Sinsabaugh’s sparkling 
“Sparks” column is read by the 
“wide-awake” in the industry. 


Packard Reduces Prices; 


Stage Huge Driveaway 





(Continued from Page 1) 


The car is offered on two wheel- 
base lengths, 127 inches and 148 
inches. 

The Packard Eight, or 120 
series, has been reduced about 
$25, while the Six has been 
boosted about $25 on all body 
types. The senior line has been 
unchanged so far as prices are 
concerned. 

During the sales convention 
some 4,000 dealers, distributors 
and salesmen were treated to an 
outdoor show at the proving 
grounds that had all the thrills 
of a three-ring circus. There 
was a five-mile race between 
Col. Jesse M. Vincent, vice- 
president in charge of engineer; 
Charles Vincent, manager of the 
proving grounds, and C. R. Pey- 
ton, chief engineer, all driving 
eights. Charles Vincent won, 


with all cars averaging around 
90 miles an hour for the run. 


Accleration tests, 


races be- 


tween various models, broad 
jumping, racing over rail road 
ties, ballet dancing and other 
unusual stunts were put on by 
trained drivers from the prov- 
ing ground. 

A real thriller for both drivers 
and spectators was the simultan- 
eous blowing out of both tires on 
the same side of the car, while 
traveling at 70 miles an hour. 
There was scarcely any percept- 
able sway to the car as it rum- 
bled the full length of the 
grandstand with both shattered 
tires slapping the fender skirts. 

Both Gilman and _ Alvan 
Macauley, president of Packard, 
predicted improvement in sales 
in 1939 over 1938, with Gilman 
setting the advance in the neigh- 
borhood of 25 per cent. 


“A Word in Edgewise,”’ a regular 
feature by George M. Slocum, offers 
a — viewpoint from the motor 
world. 





Your CUSTOMERS 


MERCHANDISERS are recognizing Alkosave as THE instrument to increase both 
their clientele and the sale of standard services and products to their existing clientele. 


Not only is Alkosave a successful, nationally advertised, 
rofitable accessory in itself—it is the perfect spearhead 
or a fall campaign! Properly used, Alkosave will 
increase the number of any dealer’s regular customers 
and increase car service and anti-freeze sales. 
Alkosave does this by providing the man at the a 
with a brand new, interesting and inoffensive approac 
to a discussion of his customer’s needs. This approach 
is through “Sealed Radiation” —which greatly reduces 


Peer 2.4 


Rhy 





Patents have now been issued on 
Alkosave and we will protect our- 
selves against those who distribute 


infringing devices. 


xk k, 
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MARKETING ASSOCIATES INC. 


392 Broad Street. 


the customer’s consumption of temporary anti-freeze 
and adds materially to the smoothness, power and 
economy of his motor due to maintaining a more 


even motor temperature. 


The “Sealed Radiation” approach with Alkosave in 
early fall will lead directly to complete radiator servic- 
ing and pre-season popular priced anti-freeze sales. 
Be smart, progressive—and prosperous! 


Finest Quality. Properly engineered. Releases both 
pressure and vacuum. Tapered hole makes easy 
installation on all size overflow pipes. Mounted 
24 to display card. Instructions on card. 


Self cleansing seat. Comes apart for cleaning. 
Releases pressure only. New soft, pure rubber 
bushing makes easy installation on all size over- 
flow pipes. Packed 24 in attractive counter display 
carton. Sold last year at 89c. 


The finest valve made. All brass. Finest quality 
renewable molded rubber bushing with tapered 
hole for easy installation. Dual, self cleansing 
valves, releasing both pressure and vacuum. Over- 
flow directed down and away from engine. Excel- 
lent display value. The last word in design, engi- 
neering skill and efficiency. Easily cleaned, packed 
12 in attractive counter display card with poster, 
circulars and instructions included. 


Newark, N. J. 


3 models this year, covering all price classes 


DEALER COST 
10c each 


($2.40 per card) 


Suggested consumer 
price—25c 





DEALER COST 
30c each 


($7.20 carton of 24) 


Suggested consumer 
price—SOc 


DEALER COST 
60c each 


($7.20 per card of 12) 
Suggested consumer 


price—$1.00 


Marketing Associates, Inc. now 
has national distribution of 
the Alkosave line. Marketing 
Assosiates, Inc. i¢ an organi 
zation engaged in mar & 
nationally non-competitive 
prodwects in the automotive frebd. 
A few territories are open to 
aggressive manufacturers’ 
agents sella ardware 
and automotive rs. 











INDEPENDENCE 


made America the most envied 
nation in the world 








And INDEPENDENCE is the keystone of Studebaker prog- 
ress and success... INDEPENDENCE that means a lot to 


every foresighted motor car distributor and dealer! 


OOK AROUND YOU and think of the people in this 
world who stand out—the people who GET 
THINGS DONE. 


To the last man—and woman—they’re INDEPEN- 
DENTS. 


They do their own thinking. They’re not just some 
more sheep in the flock. They’re self starters—planners 
instead of followers! 

* = * 


These leaders, these fact-finders, these INDEPENDENTS 
are the kind of people that are attracted to Studebaker cars. 


Anybody can say and believe that one car is about as 
good as another. That’s the herd instinct. 


It takes the keen insight, the searching, open mind of 
an INDEPENDENT man—or woman—to perceive and 
understand and APPRECIATE the DIFFERENCE that 
makes a Studebaker a SOUNDER BUY and a MORE 
DESIRABLE MOTOR CAR. 

* * * 
If you want the profitable, permanent, gratifying business 
of the independent buyers in your community — the 
STAND-OUT PEOPLE—I invite you cordially to get in 
touch with me. | think I can show you the most direct 


route to that business. 


I think, too, | can show you, in the Studebaker dealer 
set-up, a better combination of the FREEDOM OF 





ACTION and the FAIR DEALING that constitute REAL 
INDEPENDENCE from your point of view than you will 
find anywhere else in our great industry. 

* * * 


We “get things done” at Studebaker because we're an 
INDEPENDENT manufacturer—the oldest vehicle manu- 


facturer in the world, and we think, the most progressive. 


If you’re solid, sound, sure of yourself and INDEPEN- 
DENT— you'll “get things done”—and make money— 
WORKING WITH STUDEBAKER. Write me—or if it’s 


more convenient— mail the coupon. 


CG Mf 


THE STUDEBAKER CORPORATION 


MAIL THIS COUPON TO ME... TODAY 


PAUL G. HOFFMAN, President 
The Studebaker Corporation, South Bend, Indiana 


Without obligation | am interested in learning more about the profit for me in 
Studebaker’s independence. 
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